The places she’s seen... 


The people she’s seen by... 


and sells! 
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America’s greatest 
fashion tribute, the 


. a ee P q Fashion Academy 
For beautifully illustrated brochures on the complete series of manikins by Korrect-Way 4g Gold Medal. has 


call or write your Korrect-Way Distributor or Korrect-Way Division, a been awarded to 
American Fixture & Manufacturing Company, 2300 Locust, Saint Louis, Missouri. | @ Beau Monde Manikins. 
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FOR CLUETT, PEABODY & CO.... ARROW White Shirt Display 

















FOR RCA-VICTOR ... New “‘Victrola'’ Mechanized Display 


THESE FINE NEW 


~ITINERANTS 


are but a few of hundreds now in use by America’s 





finest stores from Coast to Coast... designed, produced 
and routed by us. Showmanship displays such as these, 
with modern design, clever mechanical action and 


illumination cause more people to stop—look—and Buy. 





Loaned to stores for one week’s showing on predeter- 


mined schedule. Only cost to store is incoming trans- 





portation. Our representative will be glad to call. 


FOR COOPERS... JOCKEY UNDERWEAR DISPLAY, , , , 
as seen at Famous-Barr Co., St. Louis, Missouri No obligation. 











FOR GENERAL ELECTRIC CO... . Two (2) Dispiays shown at once, FOR WELLINGTON-SEARS . .. MARTEX Luxury Towel Display 


ot The Emporium, San Francisco, California 
Send for your ) () 
free copy of : SFU ) 


ie we. W. L. STENSGAARD AND ASSOCIATES, INC. 


Catalog. 


> 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
Write today. / 


Specialists in Merchandise Presentation * Demonstration * Displays * Exhibits 
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Editor's Comment . : : ' ; 


Interior Display Is No Step-Child At Rich's, Atlanta 
By Frances Satterfield 


By Mabel C. Olson 
By Virginia Roehl 


Operating A One-Man Display Department 
Manhattan Display Scene 

Ideas For Summer . 

Color Rules Chicago Windows 

Let's Look At Display In The City Of Angels 


By S. Marie Ware 
By Howard Kuhn 
By John G. Barton 
By Louis Gehring 


Promoting The Store Anniversary 

Promotions Coming Up 

Here And There 

Easily Built, Low-Cost Units For The Small Store 
Problems Of The Open Front 

Display . . . On And Off The Record 
Simplified Selling Takes Planning 


By Joseph Zepel 


By Fred Sage 
From Paris 

Equipment For Bank Display By Howard C. Nason 
Modern Display For Glassware 
Trade Personalities 

Little Queens Hold Court 

IBM Wins April Medal . 
Fabric Displays That Sell 

The Display Parade 

NADI News 


Small Budget Display 


By Jim Tupper . 


By Jim Tupper . 
By John F. Bowman, Jr. 


Your Column 


Reminiscing 


ses 
PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


In the June issue will be a full account 
of the plans for the year's biggest dis- 
play market event .. . the NADI Mar- 
ket Week, to be held in Chicago June 
27-July |... plus reports on contemporary 
display throughout the country, and sev- 
eral special features of absorbing in- 
terest ... In the mail June 15. 


THE COVER 


A simple, but exceedingly rich and 
dignified setting is the basis for this 
striking display by William F. Meissner, 
display director of Ohrbach’'s, Los 
Angeles. 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all others $5.00 
a year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies .50 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date: other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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be 
admitted 
to 
that 
haughty, 
high-and-mighty 


hunt breakfast 
and 
kaffee-klatsch 
known 
6... 





tables attending: 


Mary Brosnan’s bluest-blooded Mannequins 
Durabelle upper-crust Plastic Mannequins 
The cream of Patina Products 

The elite Pacific Promotions 

Williams most elegant Fixtures 

Williams top-drawer Whimsicalities 


And at the Chicago NADI: 


see us in the West ballroom and the West assembly room, 


third floor, Conrad Hilton Hotel , June 27th thru July Ist 
DOWNhirvas duc 
Ve ¢ 498 Seventh Avenue - New York 18 - Dot Williams, president - Mary Brosnan & Durabelle Plastic Mannequins - Pacific Promotions 


*Very Important Person — as if you didn't know 
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YOU CAN DO IT! Use these diagrams 
to build your display. Photostat up to 
size you want to make your pattern. 
Then cut out of sturdy Presdwood. 














P 
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a CLUUNLOIL- 
with MASONITE PRESDWOOD 


The sweep of a sail, the warmth of the sun and the cool of the sea .. . capture them all for 
your summer sports window ... with workable, paintable Masonite Presdwood. 
You can easily follow the sketches above as a guide for your pattern. Make the sail of a Masonite 
Peg-Board* panel, curve slightly and paint white. (Ideal for displaying beach accessories with 
Peg-Board fixtures.) Cut the clouds out of Presdwood and paint white. In the background, place 
a lighthouse of Presdwood. (A flashing light can be built in for realism and more attention value. ) 
The white-crested waves can be made of Standard Presdwood. There’s so much you can do with 
this all-wood hardboard. More and more stores are depending on it for window and interior 
displays—and as a fixture and maintenance material. Ask your building materials dealer to tell you 


more about Masonite Presdwood". Comes in 33 types and thicknesses for 1000 uses. 


better hardboard for better dicpla,, 


MASON EE oer nnn 


*7.M.B.B.B. “Masonite” signifies that Masonite Corporation is the source of the product 
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DETERMINES 
RESULTS FROM SIGNS 
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PROBLEM: How to get them? eet een antec momo 


ANSWER: A review of research on signing shows that 3 for $2.75 where individual price is $1.00. 
for maximum results merchandise signs should (1) give a Adopt SIGN REQUISITIONS with COPY CONTROL 









reason for buying or suggested use, (2) tell brand name which guide the writing of the sign message by using 
and/or descriptive name of item, (3) outline the im- rectangles of a predetermined length, so that the writing 
portant features of the item, especially those not which approximately fills the rectangles is the amount 
obvious, (4) state the price, including unit of measure if — of wording that will do the best selling job. The number 
needed, as well as the savings on multiple purchases, as of lines is also controlled by these copyrighted forms. 
Le O-Scui 
"(7- DETERMINES 


QUALITY OF SIGNS 





PROBLEM: How to get it? 


ANSWER: A standardized layout on the machine is a natural follow-thru 
when Copy Control forms are used. Your Signs can whisper or shout, 


depending on your type selection. They will always be clean, fresh, polite, 


Eogtgaerbditini 


suggesting and persuading. 












* Write for Packaged Information M53X, show- S E Ni D t we E E 


ing complete follow-thru with description and Packaged Information M53X 


prices on all models of Line-O-Scribe. ee 








To 





Firm 


Address 








THE MORGAN CO. 











3984 AVONDALE AVE. CHICAGO 41, ILL. 










MAY, 1953 ~ 








You Are Invited. . . 


To see our beautiful—and practical—line of display units 


















and decoratives for Fall, Back-to-School, and Christmas 
promotions. We believe it is the most complete and 
attractive line in all our many years of service to discriminat- 
ing displaymen, and prices are right. Whether you need 
one unit or a complete store-wide job, Natural Creations 


can meet your requirements exactly. 


On Display at our New York City 
Showrooms June 1...and at the 
N.A.D.1. Display Market Week, 
Conrad Hilton Hotel, Chicago, June 
27-July 1." 


*Recipients of our promotional brochure who visit our showrooms 
(or our exhibit at Market Week) will have the opportunity of receiv- 
ing a special “appreciation prize’ — still another good reason for 


planning now to make a personal inspection of a truly outstanding line. 


If you do not receive our weekly brochure, write and we will put 


you on the mailing list. 


NATURAL CREATIONS, INC. 


233 Fifth Avenue New York City 16 
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From Any Angle 


Tero Real-Life Mannequins Are Better Designed - - - 
To Bring Your Fashions To Life! 
Molded and cast by an exclusive Tero process to create better mannequins 


that cost you less! Unbreakable plastic . . . Fiberglas reinforced for extra-long 
life. All with nylon wigs in latest hairdos. Only $133.50. 


Mannequins and forms meet your exact display needs. For catalog of 
complete line . . . write or telephone today! 


Cro 


INCORPORATED 


345 West Broadway 
New York 13, N. Y. 
WoOrth 4-8683 


Jobber inquiries invited 














807% LOWER LAMP COSTS! 


Cut your Electric Cost up to 1/3 
Get Brighter, Whiter Light 


ONLY PATENTED* 


MIROFLECTORS 


can transform the ordinary 15c¢-20c 
bulb into the most efficient “Spot” and 
“Flood” lighting available. This rev- 
olutionary, money-saving nationally 
used lighting improvement is engi- 
neered to permanently replace your 
need for expensive reflector type bulbs. 
Easily fits into any socket. The Miro- 
Flector stamp is your patent protected 
guarantee of laboratory proved per- 
manent performance that can not be 


copied. “U.S. Patent *2629046, other U.S. For Pats. Pend. 








STOP WASTING MONEY 


DON'T USE EXPENSIVE REFLECTOR 
LAMPS. EVERY LAMP BURN-OUT COSTS 
YOU $1.00 - $1.50 TO REPLACE 


“U.S. Patent 
=2629046 


SAVE WITH MIROFLECTORS 


USE PERMANENT MIROFLECTORS WITH 
ORDINARY LOW COST LAMPS. EVERY 
LAMP BURN-OUT COSTS YOU ONLY 
15¢ - 20c TO REPLACE. 








9 GUARANTEED MIROFLECTOR BENEFITS: 


@ SAVE LAMP COSTS — Use ordinary 15c-20c lamps instead of expensive reflector-type lamps. 


@ SAVE ELECTRICITY — 100 Wott ordinary lamp with MiroFlector will better your present effective lighting levels. 


MORE LIGHT — 150 Watt ordinary lamp with MiroFlector gives up to TWICE AS MUCH effective lighting. 
WHITER LIGHT — Miroflector’s patented finish gives brilliant whiter light; displays natural true colors. 
LONGER LAMP LIFE — Ordinary lamps cooler burning because MiroFlector reflects heat away from lamp. 
PERMANENT FINISH — MiroFlector finish is pre-oxidized to prevent tarnish. Never needs replacing. 
GUARANTEED — Unconditionally against deterioration of finish in normal use for 5 years. 
LABORATORY TESTED — Tested and approved by Electrical Testing Laboratories. 

SCREWS INTO ANY SOCKET — Fits Hi-hat — Bullet — Open Socket. Nothing to change or replace. 


OVER 100,000 
SUCCESSFUL 
INSTALLATIONS 


J. C. Penney 
Sears Roebuck 
The Fair Store 
Bullocks 
Filene's 
L. S. Ayres 
Burdine's 
Sanger Bros. 





BEWARE OF 
IMITATIONS 

THE MIROFLECTOR 
NAME IS STAMPED 
INTO EACH UNIT 

FOR YOUR PROTECTION 
SOLE AUTHORIZED 
MANUFACTURER, 


( 


~~. USE ORDINARY BULBS! 
a a SCREWS INTO 


\ ANY SOCKET 





Alex Loeb 
Miller & Paine 
The Dayton Co. 

Hager Bros. 

A. Friedlander 
Abraham & Straus 
Bloomingdales 
Heer's, Inc. 

L. S. Donaldson Co. 








om 
\ OPEN SOCKET 
/\\ 
| | U S. PATENT 2629046 


Joske's 
O'Neill & Co. 
Pomeroys, Inc. 
Quackenbush 
B. Altman & Co. 








MIROFLECTOR CO., INC. 


148 NINETEENTH STREET, BROOKLYN 32, N. Y. 


Mangels 
Lerner Shops 
Adam Hats 

Bigelow - Sanford 
Peoples Furniture 
Zale Jewelry Co. 
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Here's how to order PEG-O-POL: 

(1) Measure ceiling height. 

(2) State color desired. (Hammertone shades of 
gray, green, blue & tan). 

(3) Contact your local jobber; or order by mail 
from factory. 

The price??? Just $!.00 per foot for pole; $2.95 

for spring plunger topper. Jointing pins are free 

with each section. 

Fixtures available for PEG-O-POL are: Shelf 

Brackets (7'2'’); Shoe Easels (single & double) Purse 

Easels; Shirt Easels; Hat Brackets (Men’s & Women’s); 

Lingerie Brackets and Platform Brackets. 





Jobbers in principle cities 


lesman i IS BORN! 







































+ OG @-OePoOL, 


"e Display Products Co. 








A born salesman... jam-packed with SELL... for your 
displays! PEG-O-POL replaces any perforated board 
or standard display pole on the market — with many 
added unusual effects. The new PEG-O-POL is now 
in daily use all over America! 

PEG-O-POL is two inches square and available in 8, 
6, 4, 2, and 1-foot lengths, which may be joined 
together with the jointing pins furnished with each 
section. Adaptable to any ceiling height by using 
Spring plunger topper which gives stability and holds 


| pole firmly in place. Most present wire fixtures can be 


used with PEG-O-POL; for others, see below. 












* Patent Applied for 


P.O. BOX 5013 e NASHVILLE 6 TENNESSEE 


















Pat. Pend. 
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There's no limit to your window space with easy-to-use GRIP-TITE 
Fixtures. Shoes ... scarfs... cosmetics . . . perfumes or other 
bottled goods . . . housewares . . . tobacco .. . in fact, almost 
anything can be displayed neatly and easily with these GRIP-TITE 





Fixtures. 


. start with JUTEBOARD TUBES . . . not just paper, but 
REINFORCED cardboard . . . twice as strong, twice as durable. 
Glossy covering in a variety of colors. 71/2 ft. tubes cost just $15.00 
doz. 9 ft. tubes cost just $16.50 doz. 

. . . hold in place, horizontal or vertical, with GRIP-TITE TUBE 
SUPPORTS . . . concealed plunger keeps tube steady and in place. 
Price $15.00 doz. 
. add GRIP-TITE COLLARS AND KEYS .. 


that lock in place ... can't slip . . . attach to tube anywhere from 

































. metal bands 








floor to ceiling. There are NO blind spots in your windows when 
you use GRIP-TITE Fixtures. Price: $7.80 doz. (Includes 12 collars 
and 12 keys). 


. «+ trim! GRIP-TITE SCREW FITTINGS lock to keys described 
above. Will hold until you remove them! Ends of keys milled to fit 


any fixture with standard 1/44" thread. Price: $2.00 doz. 











AND THAT'S NOT ALL! For catalog showing how these fixtures ia = 4 


work, with page after page of "how-to" suggestions, write to: 


























SIDNEY NEWHOFF ASSOCIATES R-TEX COMPANY 


1237-39 So. Olive Street 235 E. 42nd St. 
Los Angeles 15, Calif. New York 17, N. Y. >| 


Or Contact Your Local Jobber 
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Gl. Grip-Tite key and 


screw fitting 





G2. Multi-hook bracket 





G3. Cross-tube key con-. - 


nector 





G4. Ladder 
port. 


type sup- 
3 lengths. 





1 (--C2 oispuay Fixtures 


designed by Frankel Display Fixture Co., Inc., to help you do 
a complete display job with Grip-Tite tubes and fittings. 














G5. "'V" shelf support 


Gé. Dish or shirt easel 


G7. All-pur- 


pose hook 











G8. Millinery bracket 





For details and prices, 


G9. Shelf arm support 








contact Sidney Newhoff Assoc., 
1237 S. Olive, Los Angeles 15, 
Calif. - or R-Tex, 235 E. 42nd St., 


N. ha hfe ees 
or your local jobber. 


G10. Multi- 
hanger — 
bracket 














G13. Straight rod, 
3 lengths 





GI4. Swivel-joint screw 


fitting 


































Gil. Shoe 
form & key 
(high, low, or 


medium heels} 





Gi2. 3-ring drapery 
holder 








GI5. Miniature spot- 
light 











aA" 


Gib. Spring-clamp 
holder 





















































ONE truly NEW idea 
etail Store Display 
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PANELS 


It's a wish come true! A truly DIFFERENT 
idea in modern display .. . 
the Met-a-lloyd panel. 
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Here's a chance to let yourself go! Met-a-lloyd panels are — 
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Shown are just a few ways you can use them to display your mer- 


chandise. There are countless other uses. You are limited with 








Met-a-lloyd only by your own imagination! 














| SQ : 


vad ~ 











Each Met-a-lloyd panel is made of rigid light-weight 22 gauge per- 





forated metal, self-framed by its own gracefully rolled edges — ready 
for use RIGHT NOW. The wire fixtures you already have fit Met-a-lloyd 
perfectly. , Met-a-lloyd panels are designed and engineered specif- 


Works wonders when used with 
your display poles. 


ically to/faccept your standard display poles, too. 


The finish . . . smart, lusterless black .. . on BOTH sides. Met-a-lloyd 
panels harmonize perfectly with your wrought iron or other modern 


furnishings, provide beautiful, contrasting backgrounds that make 








your merchandise sparkle! Dress your store RIGHT .. . start today 


with Met-a-lloyd! Makes .a beautiful 
table top. 









The price to you: Carton of 3 panels $23.75 per carton. Order NOW 
—~ sO we can get your Met-a-lloyd order ON THE WAY. 








/ 
JOBBER INQUIRIES INVITED 


3 Creates 
5 eye- 
: catching 
Designers and makers of distinctive Display materials i 
for over 49 yeo?s. 


422 East Grand / Des Moines, lowa designs by lloyd 
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In trod uces 


A New Collection of 
Handsome Accessories in a Classic 


Mood ... of Wrought Iron and Brass 


with Travertino Marble... Dramatic 


Accent Pieces for Modern Interiors 









































Table No.1783...15” square 
x18"high ..... $90.00 


Table No. 1782...15” x 30” 
x 18” high . . . . $119.50 


Table No. 1792...18” high 


=~ e > as 
x 15 triangle ... $79.50 


Stil 


* 
ART MANUFACTURING CO., INC. 
1147 WEST OHIO STREET 
CHICAGO 22, ILLINOIS 


BY INVITATION: Associate member Grand Rapids Furniture Makers Guild. SHOW ROOMS Grand Rapids Furniture Makers Guild, Exhibitors Building 
Grand Rapids, Michigan — Silvestri Art Manufacturing Co., Exhibitors Building, Grand Rapids, Michigan — Knapp and Tubbs, The Merchandise Mart, 
Chicago, lilinois — Urban Furniture Company, 323 East 44th Street, New York, New York. A note on your letterhead will bring our complete illustrated 


Wall Shelf No. 1785... 8’ 
x 30” x 15” high, $105.00 


Wall Shelf No. 1784... 4” 


-wW 


x lA x a” high ie $65.00 


Lamp No. 1793... height 33" 


3-way light... . $195.00 


Credenza No. 1794... 16” 
x 60" x 34" high, $335.00 








CATALOG, of new decorative accessories especially designed for the display and interior decorating profession, and professional discounts. 


MAY, 1953 
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All this food fits into the 
New Norce 


~ 400 (8 CAPACITY: 


Upright Home Freezer— 























FROZEN BEAUTY 


This Norge Display was a crowd stopper at the A setting of these sparkling cakes will dramatize the 
Furniture show last summer. Distributor comments colors of your goods. A “Froze in” look will be given 
were so favorable that similar displays were installed your displayed items by pushing them into the rough 
in dealer windows from Michigan to Montana. surfaces of Frostee Sno Blocks. 

The Mountain of Snow added rich contrast to the Plan now to give your windows a COOL, CRISP. 
many brightly colored frozen food boxes. INVITING LOOK that only Frostee can duplicate. 


Buy Frostee Sno Products 


FROM YOUR 


DISPLAY JOBBER Mid. by 


Write us for free booklet of 


FROSTEE DISPLAYS 0° 






+ 


SN@® COMPANY 


European Producer by Special License 





eas statin se = wy 
FROSTEE SNO PRODUCTS wages, GED Tabs aron, 
“Blikkfang” Torget 8, Oslo, Norway ANTIOCH, ILLINOIS 
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a $1000.00 “, 


EXiUre-lOnes 


~The Newest Contribution to Modern Display — 


by Gut 


,.. 
a 


















There's Always Something New 
5925 Broadway, New York 63, N. Y. 


WIN A CASH PRIZE! 





DEFINE THE MEANING OF-: 


‘TT ZM—N—S 


"TT an Refers to fexlure- lones 


M__N__S___ = are the first letters of the 
three words that describe the advantages 


of Texture-lones 
fexture-tones 


eek wane 
































are a presentation of raised dimensional textures, com- 
pletely new in treatment and design, all on 50” wide sturdy paper in colorful 
fall tones—ideal for backgrounds and floorings. 

CONTEST RULES: 








Canada, except NADI 
members, employees and 
distributors of the sponsor 
and their families. 
Address all entries in a 
sealed envelope to: 
TEXTURE-TONE CONTEST 
Room 1510—Dept. K 
203 N. Wabash Ave. 
Chicago |, Iil. 


. Entries will be judged by 


an independent committee 
under the supervision of 
the National Association of 
Display Industries. 
Decision of the committee 
will be final and all en- 
tries will become the prop- 
erty of Gustave Rubner, 
Inc. 

Winners need only state cor- 
rect meaning of TT/MNS. 
First correct answer will 


in sequence of postal can- 
cellation date appearing on 
the envelope containing the 
entry. 


date will receive numbers 


in sequence and opened in |; 


such sequence. 


. Announcement of winners | 
will be made at Booths =~ 
Nos. 78, 79, 80, Exhibit 


Hall, Conrad Hilton Hotel, 
Chicago, Iil., on Tuesday, 


June 30, 1953, at 3:00 p.m. | 
Winners need not be pres- =~ 
to receive § 


ent in order 
awards. 


. Contest opens May 20, 1953 : 
and closes June 25, 1953. =| 
All entries must be post- | 


marked prior to midnight, 


June 25, 1953, in order to y 


be eligible. 


Entries with the go» 
same postal cancellation f 
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1938s 


|. Contest open to display win first prize, second cor- & N T é ® Ist PRIZE . $1,000.00 CASH 
personnel! in all fields re- rect answer will win second 
siding in the United States prize, third correct answer ' 2nd PRIZE ° 250.00 CASH 
of America and its terri- will win third prize. Ww 
tories and the Dominion of All entries will be opened N O 7 3rd PRIZE ° 100.00 CASH 






There’s Always Something New 
5925 Broadway, New York 63, N. Y. 


RUBNERS.. 
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1953 


The biggest Fall and Winter season ever is heading your way! And you'll get C 0 N R A D 
your share of the record sales if you put your best ‘front’ forward! We will be 


happy to help—as we have in the past—but this year, we promise to be of 


even greater service—here’s why! rm | L T 0 N 


Hundreds of new, eye-stopping displays, animated and mechanical... for 
windows, outdoor and interior . . . all designed to promote your merchandise w 0 T 7 L 
will be shown at the Fall and Christmas Market Week. Many new point-of- 
sale displays including domestic and imported animated and mechanized 


units will be introduced. ww 
The finest display manufacturers in the country will be on hand with their C pw 7 CA G 0 


designers, artists and production men. They will be happy to discuss your 
specific display ideas and problems with you. Be sure to attend—and see them! 


> 4 


GRESSIY E You'll also see NEW MANNEQUINS © PAPERS « FABRICS ' JUNE 27 


pRO NOVELTIES e FIXTURES e ACCESSORIES e FLOWERS @ DECO- 
RATIVES e SET PIECES e PLASTER e PLASTIC POST, LEDGE aa ROUGH 
& CASE UNITS e PAPIER-MACHE e WOOD e METAL e 
FLOORING e BACKGROUNDS e WINDOW e INTERIOR e@ 
OUTDOOR e SIGN WRITING MACHINES & SUPPLIES... Hundreds 
of NEW DISPLAY IDEAS! 


DISPLAY WORLD 















































How be? 4 Double Your Gitdintes Display rea 


With increasing emphasis on display at the point of purchase. 
interior display space is becoming more and more valuable. With 
this space at a premium, and with unending demands for more — 


increase interior display areas is becoming more and more acute. 


and more interior displays, the problem of where and how to Foushly Winchd 
od 
fie 


“Module Type” steel Deca Poles are the answer to this prob- 
lem. With Deca Poles you can create additional interior display 
space in areas and departments that would otherwise be im- 
practical or impossible to use for display purposes, such as open 
areas on the selling floor, department entrances, areas in front of 
posts, areas facing a bank of elevators and in traffic flow areas 
throughout your store. By making full use of this unused display 
space, you can double your present interior display area. 


Robert McCorkle, display director of Bamberger’s, Newark, 
N. J., created the displays illustrated on this page. In erecting 
these displays, Mr. McCorkle makes full use of available display 
areas within the dress department and in a traffic flow area lead- 
ing to a bank of elevators to create these eye-catching displays. 


rr Strikin y Ae eS Dis sf 5 
gf | ys 
Chickly, Easily and Economically 


Tried, tested and approved by America’s leading merchan- 
disers, including Bamberger’s—Newark, Macy’s—-Herald Square. 





Illustrations show two impressive Bamberger’s displays 
erected on the selling floor. In each case, two “Module Type” 
New York, Hecht’s—Washington, D. C., and Gimbel’s—-New York — steel Deca Poles finished in a bright pastel color support a 


matching color metal background sereen trimmed with 
appropriate seasonal decorations. Low-cost, sales-stimulating 
present merchandise in a dynamic, forceful setting that commands displays like these are easy to erect at or near the point of 
purchase with “Module Type” Deca Poles. 


and Milwaukee, “Module Type” steel Deca Poles dramatically 


attention and stimulates sales. The variety of application and 
the durability of the poles enables you to create striking and im- 
pressive free-standing window and interior displays quickly, easily 
and economically. 


Deca Pole displays can be erected anywhere you have a floor 
and a ceiling, or the equivalent. Because of their modular con- 
struction, Deca Poles accommodate any ceiling height from 31 in. 
to 25 ft. Simple and easy to erect, Deca Poles leave no unsightly 
marks on floor or ceiling. Furthermore, the steel poles are prac- 
tically indestructible and can be used again and again in future 
displays. 


Deca Poles are economical. Many users claim that every pole 
they have paid for itself in terms of material and labor costs saved 
the first time it was used. No other display prop offers such 
economy, variety of application or durability as “Module Type” 
steel Deca Poles. 


Why don’t you investigate the many advantages of Deca Poles? 
Write today for the new picture-packed broadside with complete 
information on both the steel Deca Poles and the new metal lined 


fibre Deca Poles. Ask for Broadside No. 40-D. 








Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 
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EATON “Velvet 


Green as Grass and 
Just as Natural 


Sold only thru recognized Display Jobers 


11 SIZES 
6 COLORS 














EATON BROTHERS CORP. 


HAMBURG, 


NEW YORK 


























1911 W. Diversey Parkway 





NEVER OUT OF A JOB! 


The “H” or “VL” Paasche Airbrushes do so 
many kinds of work that they are seldom “out 
of a job”. The “H” 3-in-1 convertible Airbrush 
is in gre at de mand for sign painters, window 
trimmers, ““Fix-it” and Hobby Shops, and for 
all kinds of touch-up work. 

The “VL” 1, 3, or 5 Airbrushes are used by 
America’s leading Poster Artists and Display 
Men, because their controls permit instant reg- 
ulation of color andair work. Alsoused with paints 
and lacquers reduced to flowing consistencies. 
There are three sizes of air and color feeds, 
each separately adjustable, making it possible 
to handle a large variety of finishing jobs. 
Send for 1053 catalog listing the new and most 
complete line of Artists, Illustrators and De- 
signers’ Airpainting Equipment. 


fasehs Mirbuush be 


Chicago, Illinois 
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PLASTIC 
SHEETS & ROLLS 


In Stock —Immediate Delivery 
@ Cellulose . 
@ Rigid and Flexible Vinyl 

@ Styrene Sheets and Rolls 

@ Polyethelene 
Clear and in Colors 
Cut to Specifications 


CELUTONE COMPANY 


26th St. Dept. F. New York 10, N. Y. 





@ Cellulose Nitrate 


Sheets and Rolls 
Special Colors to Order 
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NEW, ENLARGED 


Display World 








The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 





MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 
3% each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 





DISPLAY WORLD 























EVERYBODY... 
BUT EVERYBODY 


SHOULD SEE ALLIED’'S CHRISTMAS LINE... 
When coming to NEW YORK in JUNE 


The Biggest and Most Complete 
Showing of Outstanding Crea- 
tions, Many of Them with Lighting 
Effects Beyond Description . . . 


Starting June 1 
at 


Our Air Conditioned Showroom 
65 Madison Avenue «New York 16, N_Y. 


BE SURE TO SEE US ABOUT EXCLUSIVE FRANCHISES IN YOUR TOWN 


ALLIED DISPLAY MATERIALS, INC. 














PHOTO MURALS 
ON FABRIC! 

20 INCHES WIDE B} 
00 TNCHS HIGHT! 


No. 13-—Nautical S r Scene, Tones ; , 
o. 13--Nautical Summer Scene, Tones of Blue or Green, 57] per Picture this panoramic scene 


Five 42” Panels panel ' , — 
OTHER SCENES AVAILARLE. in your window or store interior: 
Garden Scene, New York Skyline, Stairway in Opera | 

House (Paris), Arc de Triomphe (Paris), The Acropolis Now you can achieve a colorful. mood-weaving 

(Greece), Winter Wonderland with Brook. 
Wonderland with Brook, Rustic Wonderland Scene, Snow 
Scene, Cherry Blossoms in Washington, D. C of costly construction! Here are dramatic photo-scenes, 

ORDER DIRECT OR THROUGH JOBBER realistically reproduced on washable, sunfast 


KG ORAT | rayon crepe. Visual excitement that has proved 
) - \ successful for such top stores as R. H. Macy Co., 


John Wanamaker, and many others. Look into it. . 


background effect . . . without going to the expense 


“7 -- 
Pivrdi 


63rd Street, Maspeth, I 
EVergreen 6-0400 your customers will look at it! 








Se 
with the mo 
at our Booth No. 


Merchants in many retail fields will be interested 
in the new type of SK fixtures which will be ex- 
hibited at the 4th Store Modernization Show. 


These fixtures are designed to cash in on people's 
impulse buying habits; they provide flexibility in 
arrangement; the installation cost is compara- 





tively low. 
SK fixtures are de- 
signed for customer 
self-selection. 


Store Kraft engineers will be available at the show 
to discuss your problems, or if you cannot attend 
write direct to our office at Beatrice, Nebraska. 


STORE KRAFT “uss 


ee ce. Uy ae ee ee ee ee ee ee sR ee ee 
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Se SUV W 
size 
divider 


ROCK BOTTOM 
LOW PRICED 


20°... 





Mame Cite 
UNBREAKABLE 
CAN’T FALL 
OFF RACK 
SNOW WHITE 


EXTRA LARGE 
NUMBERS 


SIZES 
1 THRU 60 


ODD, EVEN, 
HALF SIZES 


Actual Size 
CR ede 8 ool 





LIFE-LASTING 
HEAVY DUTY PLASTIC 


@e DETACH ORDER FORM AND MAIL TODAY 


INCREASES SALES! % 


DECREASES SELLING! 


THE REVOLUTIONARY, NEW 
“FULL VIEW” SIZE DIVIDER 


Here at last a Super-Sized... 
Smooth as Satin Size Divider your 
trade can see. Big! Bold! Beautiful! 

Stimulates Self-Service...Starts Self- 
Selling .. . Speedily — Swiftly — rings 
up extra sales! Try ‘em and see! All 
SIPS eh Zell(o]e)(- Pan mE lildtolO Mla melee MEN 7-1) 
folate Mslol hat] )4-\ Sn. WAU] Mi colale|-Mn cel amt y- 
in every department. Snow White, Life- 
Roktilivom a ok iilommarolantiiil-velammalolanriullic(e(-¥ 
Giant Size Stylized Numerals. Truly, Bar- 
oLol lain ed dlel-Yo} Mm @)ce(-1am (ololoh Meeemol sh Mmolunlole lal, 
WZolUMAY-1-10 Jal] 0) o\-1e Meh Molala-# 


BELLEROSE, NEW YORK 


Write in each space the quantity of dividers you need 
of that particular size 














SIZE 45 
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For one who, as aboy, used to sit hour after hour devouring a 
copy of Beau Geste or one of the other novels of the French Foreign 
Legion it was particularly interesting to receive a letter the other 
day from Legionnaire Horst Liebezeit, a German who is serving with the 
famous Legion Etrangere in the murderous jungles of Indo-China. It 
wasn't even a disappointment —although a bit disconcerting — to find 
that the letter did not deal with tales of Sidi bel Abbes and daring 
bayonet charges against the Riff, but simply asked how to subscribe to 
DISPLAY WORLD and the price of a copy of DYNAMIC DISPLAY. I finally 
concluded that this isn't to be taken as an indication that the tough 
Foreign Legion is becoming effete—simply that interest in display Knows 
no boundary of country, language, or temporary occupation... 















And as if to make this doubly clear, in the same mail was a 
letter from a member of the display staff of Bookers Stores, Ltd., in 
Queenstown, British Guiana, where DISPLAY WORLD is received regularly; 
another from a firm in Lourenco Marques, Mozambique, ordering a sub- 
scription to the magazine and a copy of DYNAMIC DISPLAY, and another 
from the Singer Sewing Machine Company, at Georgetown, British 
Guiana, for a copy of the book and renewing their subscription. We have 
a tendency to think of display as confined largely to big cities, but 
letters such as these drive home the fact that it is a necessary part 
of commerce in remote spots which, to most of us, are simply names 
on a map... 


DYNAMIC DISPLAY, incidentally, has sold so well that it must soon 
go into a second printing...which we feel is pretty good testimony to 
the receptiveness of displaymen toward anything new concerning their 
FieLdeece 

It seems a bit odd to hear someone say that they deliberately 
attempt to make their window displays look a trifle on the amateurish 
side, and yet that is the policy followed to good advantage by Howard 
C. Nason, manager of the Boylston-Berkeley office of the Institution for 
Savings, Boston. Nason, who makes astute use of display, finds that 
such windows strikea more sympathetic chord among passersby attracted 
to the settings than those bearing the polish and perfection of displays 
installed by an expert displayman. He believes that people do not 
expect a financial institution to have professional displays in the de- 
partment store class, and that they instinctively feel that the bank is 
more human if its display efforts are not too well done. 










The reasoning seems eminently sound, and as a matter of fact it 
has worked out in actual practice. To illustrate why this is true we 
have only to cite the case of Arthur Godfrey. As we all know, Godfrey 
tries ice skating, dancing, swimming, and similar activities practi- 
cally at the drop of a hat. As some writer pointed out not long ago, 
if he attempted such performances as an expert he would be laughed out 
of show business. It is his very amateurishness that makes him so 
appealing and human to his audience; they love him for trying, and the 
imperfections are overlooked. The same applies to the bank display 
mentioned above. If there is a moral to be drawn it is simply this: 
Study the audience you want to reach with (Continued on page 76) 
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There is nothing like the S@oucard MACHINE! 








In singles or multiples, it produces more Unlimited choice of type, color combina- 
signs per day. Turns out professional jobs tions, and layout — vertical, horizontal, or 
in minutes — duplicates in seconds. angular. Prints halftones or other cuts. There 


are models to handle all requirements. 


Quickly pays for itself out of savings... Easy to operate. Not a complex machine. 


And it’s built to last for years — backed by Requires no special skills or experience. 
a sweeping 5 year guarantee. 
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Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 





1196 Merchandise Mart, Chicago 54, Illinois 





ICH’S, in Atlanta, had a problem. Its 
12 entrances and 

innumerable windows—but most of 
the trathc goes through only four of the 
entrances. How, then, could they reach the 


four-in-one store has 


customers who by-passed the other eight door 
ways and their adjacent windows? The de- 
playing up interiors 
The answer sounds simple, but it means con 


cision reached was by 
stant planning and hard work. 

From appearances, many stores apparently 
expend much more effort on their windows 
than on their interiors, and departmental dis 
liable to be a _ considerable let 
Rich’s, interiors are as carefully 


plays are 
down, At 
planned as exteriors, and the store personnel 
has become so indoctrinated with the idea of 
effective interior display that the display de 
partment can rely on them for complete co 
operation. 

Display kindles the spark that keeps the 
public interested. One good example is the 
promotion used at Rich’s last January. As a 
rule, January in most stores 1s as dead as a 
dodo. sut at from the minute a 
shopper entered the store 
60-foot long reproduction of the Golden Gate 


Rich's 


main and saw a 


24 


Interior Display Is No Step-Child 


bridge spanning four ledges of main trattic 
aisle departments, 1t was impossible to ig- 
nore the fact that “Rich’s Spans the Continent 
and brings you the Best from the West 
Most from the Coast ... in Fashion.” The 
mural above the elevator told the shopper 
the same story, the newspaper advertising 
told her, department displays told her — and 
the second floor crystal bridge left no doubt 
in her mind! 

Rich’s has long carried California fashions, 
but without any special to-do about it. With 
the approach described above, styles for men, 
women, and children came into focus. Some 
could be worn in mild weather, were 
for winter vacations, and some tempted the 
public to buy ahead for summer 


some 


—San Francisco's Golden Gate bridge was 
given a position of prominence as Rich's pro- 
moted California fashions Upper right, 
another of the California interior settings .. . 
A complete miniature farm, with live animals, 
is set up at Rich's just before the Easter sea- 
son... Lower right, four of the giant books 
with three-dimensional scenes which flanked 
one side of the stage at the "Storybook Fair''— 








The store’s college promotion last fall is 
something else to write about. It was head- 
lined “Sharp Focus,’ and was an extremely 
clever use of photographic materials cam- 
eras, lights, enlargers and in photographic 
black and white. Luife-size photographs of 
models in combination with mannequins were 
on stage in the College Shop, with pictures 
of the college board on the background. The 
same type display was used on the street floor 
ledges and in the cases opposite the restaurant. 
As always, the elevator mural carried the 
special story. 

Import expositions are not new, so clever- 
ness in presentation is especially welcome. 
Although the import theme was used through- 
out the store, the high spot in display was 
on the second floor bridge which has gradu- 
ally become the accepted stage of the display 
department. A sidewalk cafe sprang up oppo- 
site an array of merchandise on maps of the 
various European countries, effectively marked 
with posters and flags. 

All of display’s interior efforts are not on 
such a wide scale, but departmental promo- 
tions are often as detailed and as exciting. 
The piece goods department, for instance, has 
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CLL 


a monthly promotion program which com 
bines fashion with the appeal to “sew your 
own.” The February theme was “Fabricana 

the American Way with Fashion.” Amer 


ican eagles (made in the display department 


workshop) perched on the massive columns. 


Announcements and directional signs  pro- 
claimed the daily events. The department 
stage was readied for fashion shows, dem- 


onstrations, and forums, and from two to four 
events were scheduled each day. When these 
were over, the customer knew what the latest 
fabrics were, how to care for them, and 
how to handle them. Whatever the event, it 
invariably called for some assistance from 
display. 

Millinery came in for a big share of the 
limelight in February also but not just in 
the millinery department. “A Rose is a Rose 
is a Hat” greeted the public from ads, from 
shadow-boxes by the restaurant floor ele- 
vators, from the elevator mural — and from 
the main floor ceiling hung dozens of beau- 
tiful rose-trimmed hats, caught in the beaks 
of doves which were suspended from the 
ceiling by vari-colored ribbons. There were 
fabric hats, lace hats, big hats, 


straw hats, 
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At Rich's, Atlanta 


little hats all rose trimmed. Each of the 
four groupings was above an elevated flower 
cart laden with roses of every size and hue, 
and banked with tall white cylinders of long 
stemmed Needless to 
who came in any door of Rich’s maim store 


roses. Say, any one 


knew at once that the store had rose tevet 
and it was “catching.” 
In the Store for Men the fashion expert 


works out his own monthly promotion plan, 
but always with an assist from display. keb 


ruary emphasis, for instance, was on “birch 
gray to be worn with light blues.” Cases, 
windows, unit displayers all were gentle 


winter was pass 


dark 


but forceful reminders that 


ing and it was time for suits to dis 


—Upper left, this was the entrance to Rich's 
display of European imports — ranged along 
one wall, while a sidewalk cafe scene with 
mannequins to represent patrons faced the 
exhibit as seen at the lower left .. . “Sharp 
Focus’ on college fashions was the theme at 
the upper right, with clever use of photogra- 
phy and photographic props . . . Lower right, 
an interior setting used by Rich's for a Father's 
Day promotion— 





By FRANCES SATTERFIELD 


ippear©r, to be replaced, ot Course, with birch 
gray and light blue. 

Informal modeling goes on almost every day 
i various departments or im the restaurant 
There are autograph teas and flower shows 
W hatever 
even if it is only decorating a 
banking potted plants 


the event, display has some part 
runway or 
Occasionally fashion 
shows are staged outside the store for some 
big charity, and display manpower goes with 


the models and the apparel to set the stage 

Imaginative interiors are found any month 
at Rich’s, and the same ingenuity runs through 
Valentine, 


the ever-recurring promotions of 


Kaster, Christmas. In the past few years the 


second floor crystal bridge has been trans- 
formed into a “Little Easter Farm” about a 
month before taster. Skeleton barn doors 
are erected at either entrance and barns, a 


chicken house, silo, windmill, pond and papier 
realistic 
Mr. and Mrs. Bunny appear on the 
farm house porch on Fridays and Saturdays 
to talk to the children. It is the animals that 
are the main attraction, however, for children 


mache animal “farm hands” add a 


touch. 


[Continued on page 64] 











PL HOU TL punch, a display 1s pomt- 


less and fails to ring a bell, says 
Lawrence Ness, display manage! 
of Nudelman Brothers, Portland, Ore ‘The 
Ppitie windows and seven shadow box type 


units that make up the exterior display space 


| 


cot tive mens clothing firm are handled 11} 


accordance with the following principles ; 

“Primary requisites to effective display 
are quality and style in merchandise to be 
featured I choose accessories to highlight 
the main item. To give snap, | arrange 
sharp and smart groupings in geometric 
patterns One principle | like to follow 1s 
to limit the amount of apparel shown, thus 
producing a clear-cut effect 

“To accentuate color in the clothing I! 
use colored spot and flood lights in amber, 
green, blue, or a combination ot colors. 
Their drawback ts the heat generated; care 
must be taken in placing merchandise 
so it doesn't tade under them. Some blues, 
, do not take kindly to such heat. 


“Ojiten my main theme comes trom a 


lol example 


well-known slogan, catch phrase, or song, 


set out on showcards to catch the eye. | 
lollow up this statement of the theme with 


Operating A One-Man 
Display Department 


By MABEL C. OLSON 


additional pertinent tacts on the main show 
card \dvertising and display are Cool 
dinated tor maximum value 

“It 4 a big help to me that | can write 


my own card: ()tten. 1t seems to me. divi 


sion ot display and copy in two departments 
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grounds and lettering. Mr. Ness proves 
that the point can be made without dipping 
too deeply into brash primary colors. 

“To ensure fresh display, I try to make 
the rounds every two weeks. That includes 
writing copy and making showcards tor the 
windows and shadow-boxes, and rearrang- 
ing interior display on three floors: work 
clothes and firm uniforms in the basement; 
furnishings, shoes, hats, and service uni- 
forms on the first floor; custom tailored 
clothing on the second. Interior shadow- 
boxes are also part of the plan. 

sackgrounds I build in my_ basement 
shop, also many ot the props. The firm 
probably spends more on props during the 
vear than the average store of its type and 
size; they are an aid especially important 
to showing men’s garments which, unlike 
womens clothing, do not lend a grace ot 
their own The expense 1s warranted, as 
usually the pieces can be used repeatedly 
In new groupings. 

“Displaymen agree, I think, that men’s 
apparel is more difficult to present than 
womens wear. There is little leeway in 
what vou can do; the merchandise is stiff, 
and men’s suits are more or less stereo 
tvped. In displaying a dress, on the other 
hand, often the material talls naturally into 
the most pleasing drape. 

“Until I came to Nudelman’s five vears 
ago | found men’s wear less interesting to 
show. jut I have developed a liking for the 
challenges presented. Of these, something 
to say is first, and the props to hold up 
that message second: merchandise alone 
wont get it across.” 

Mr. Ness entered the display field in 1922 
in Sioux City, lowa, with Pelletier’s, David- 
son Brothers, and Miller-Wohls. The army 
brought him to Portland. He worked in the 


—These are typical of the displays produced 

by Lawrence Ness for Nudelman's, men's wear 

and uniform firm. He constructs many of his 

own props, many of them with a light touch 

such as in the Knox straw hat display seen 
below— 
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—Bread was the principal prop in this display 
featuring uniforms; mannequins wore the uni- 
form of leading local bakeries . . . Below, 
McGregor adopted this “Warm as Toast’ 
theme for national advertising; “Ry-Krisp’ 
spelled out the central copy, while the four 
toasters held Melba toast.—(Photographs by 
Maurice Hodge) — 


engineering department in the shipyards; 
then came a showcard shop of his own, 
then general display for Eastern Depart- 
ment Store. His affiliation with Nudelman’s 
coincided with the $350,000 modernization 
of the store, which involved a new facade 
and complete interior remodeling. 

His windows at Nudelman’s have brought 
both national and local recognition. The) 
earned first place in 1950 in both spring 
and fall openings sponsored by the Portland 
Retail Trade Bureau, and in 1951 a first 
for the fall opening. In the 1952 National 
Hat Week contest he won an_ honorable 
mention certificate. 

Besides the snap that he sees as a must, 
his windows often have the unexpected in 
theme or treatment. 

“Probably my favorite was the Esky hunt 
ing setup. In it Esquire’s mascot aims his 
gun, a pulled-apart rifle barrel, toward wing 
ing ducks as he and his dog peer out trom 
a blind of tall grasses. The copy ties in 
the halt dozen shirts with the = scene: 
‘Hunting Wild Birds? We've got ‘em! 
Authentic colors trom the Marshland beau 
ties by McGregor: Mallards, Pintails, Eider, 
Shoveller, Ruddy Duck and Canada Goose.’ 

“The Knox straw hat window represented 
a lot of work, building the 12 heads to give 
them individuality, and posing them in the 
easel-shaped openings in wire trames. 

“Much time was also spent on a Hickok 
Gift Show carnival, which I repeated by 
request. The Hickok people supplied some 
of the banners, but the rest of the window 
I assembled. (Clown’s heads were built 
trom papier mache rounds; I painted the 
features, added styrofoam ears and = yarn 
hair; to one I gave a bow tie. Then there 
was the clown on the trapeze and anothes 
in the center foreground, the strong man, 
the equestrienne, and the performing dog. 
The carnival tent, with its banner, ‘Biggest 
Gift Show on Earth’ was made of plastic. 
Also in the shape of a tent was the cop) 
card. 

“Nudelman’s began selling uniforms in 
1917, and manufacturing them in 1927; their 
uniforms and insignia sell all overthe coun 
try. Originally alone in the local field, 
they are now meeting competition. Our 
recent promotions are a frank bid for the 
trade. 

“Immensely pleased by the plug we gave 
them in our showing of commercial uniforms 
were the several bakeries whose bread was 
the featured accessory. Theme was ‘Where 
quality counts.’ ” 

A more recent window showed uniforms 
and insignia for servicemen. It was part of 
the spring opening group, hence used the 
overall theme, “Spring's here!” This, with 
the added wording, “And your complete unt- 
form needs!” was lettered on emerald green 
streamers in yellow and green chartreuse. 
An “open-book” card used blue and black 

[Continued on page 58] 
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Manhattan Display Scene 


Hil. advance touch of a welcome season, 
which 1s always evident in display, re- 
cently produced versatile designs in New 
York City displays which were uncluttered and 
leaned more to the simple straight-forward 
lines and yet in a subtle way were flecked 
with that animation which focuses interest on 
the merchandise. Cottons in fabric lengths 
and in smart fashions for summer wear, ac- 
cessories, and bridal gowns have been favored 
in display. 
Accessories given prominence in six Bloom- 
ingdale windows were headlined by Display 
Director Edward von Castleberg as “Accent 





By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


on Spring.” An ingenious use of white lattice 
work conveyed the overall effect of spring 
and at the same time high lighted the grouped 
through their placement. On 
insets of pink linen in the lattice panels 
(which converged to a garden gate) were 
grouped the accessories in pink and in navy. 


accessories 


—Upper left, by Edward von Castleberg, 

Bloomingdale's . . . Upper right, by Phillip 

Nogga, Bloomingdale's . . . Lower left by 

Walter Hazeltine, McCreery's . . . Lower right, 

by Gene Moore, Bonwit Teller . . . (All pho- 

tographs by courtesy of Virginia Roehl Studio, 
New York City)— 





The white, slanted floor board was painted 
with formal garden paths and flower beds in 
pink. The entire framework rested on a 
white pebble-covered floor. Dull black paper 
made the backwall for this pleasingly crisp 
and tidy scene. 

The ledge treatments on the main floor at 
Bloomingdale’s also put an “Accent = on 
Spring.” Phillip Nogga, in charge of in- 
terior display, used mirror-edged glass cases 
equally visible from four sides. These cases 
formed bases for colored trees —in this in- 
stance, a pale yellow. 


The mirror concealed frosted glass and 


pore 66 iit} p 
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yrille through which white fluorescent light 
cast an even and a glareless glow over the 
featured fashions —a natural straw hat on a 
sculptured wire form painted yellow, gloves 
The floor of the case 


The ex- 


and bag in a pale tan. 
was covered in white waffle pique. 
pansive yellow tree was decorated with leaves 


of yellow lace or net and a choice of yellow 


Howers datfodils, dandelions, mimosa, roses 

a silver leaf here and there, and strings of 
crystal sequins and suspended plastic bubbles 
as raindrops — all symbols of spring. 
“The Cottons of 753 
cottons that need no troning 


dimensions 


cottons that have 
new faces 

cottons that have new 
cottons that stay fresh and crisp” read the 
persuasive legend for a bank of fabric win 
dows at McCreery’s, the cotton story being 
completed by Display Director Walter Hazel 
tine with a display of sewing machines and 
a neat shadow-box presentation of needles 
and pins and spools of thread “to sew a fine 


seam.” 





Squares of sheer cotton in many patterns 
and colors formed panes latticed by binding’ 
tape at either side of the window, these panels 
carried directly back of the 
The backwall was formed with wide strips of 
paper im primary colors, running 
A mannequin posed in the cen- 


window glass 
seamless 
horizontally. 
ter opening 
attired as she was in white dotted swiss and 


seemed to epitomize summer, 
carrying a garland of white roses and Lily of 
the valley. The floor black 
paper and dress patterns were grouped on the 


was covered in 
window ledge. 

The sheer simplicity of display design with 
stress on color, as developed by Display Di 
Moore, created a striking effect 
Teller 


the featured merchandise was outlined on the 


rector Gene 


in the eight Bonwit windows when 


—Upper left, by Henry Callahan, Lord & 
Taylor . . Upper right, by Sidney Ring, 
Saks-Fifth Avenue .. . Lower left, by Tom Lee, 
Bergdorf Goodman . . . Lower right, by Charles 
Lenhart, Arnold Constablo— 








window copy as “Bonwit’s Pringles are here 

exclusive full fashioned cashmeres with 
a new custom look to wear with our dyed- 
to-match skirts.” 

In each window the predominant color of 
the costume — white or pastel pink or blue 
was repeated in the choice of ribbons which 
made the backdrop. A white wooden frame 
was hung with six horizontal rows of satin 
ribbon which was kept gently moving by a 
concealed rotating fan. 

In the accompanying illustration, the blond 
mannequin off-white cashmere 
sweater with pink and gold ribbon trim, and 
pink buttons lined with 


The pleated skirt was in an off 


Wore al) 


the cardigan being 
pink silk 
white hght wool. Over her head she wore a 
white satin 
The floor, 


Was 


pnk chiffon searf. Lengths of 


ribbon were hung on the frame 


covered im white felt-surface paper, 


scattered with crushed white styrofoam and 


the backwall was pale blue 
[ ( ontnued on page H6 | 





Ideas For 


RACTICALLY all of these displays for 

summer are self-explanatory. Each of 

the windows proved its selling ability by 
actual test. 

Leading off is a display by Clement Kieffer, 
Jr., The Kleinhans Company, Buffalo. 

At the left center is a window by Harold 
McLaren, The Bon Marche, Seattle, in which 
the coolness of the straw hats featured was 
demonstrated by a loosely woven cane back- 
ground which bore giant drinking glasses 
with straw bases; at intervals on the back 
ground were bottles of soft drinks. 

Promoting denim sportswear, McLaren used 
the display at the lower left. Despite its 
finished and authentic appearance, the win 
dow props were comparatively easy to con 
struct. 

At the top of the page is a display by 
Harry lewis, Neiman-Marcus Company, Dal- 
las, for a new type of golf putter. The torso 
less figure was a nitural eye-catcher, while 
the lines of the mannequin’s arms drew the 
eye unmediately to the merchandise. 


—For those hot days ahead, here is a group 
of displays which have proved their selling 
ability under actual test and which are easily 
adaptable to a wide variety of merchandise— 
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Summer 


For a display of children’s apparel, Lom 
Comerford of Lit Brothers, Philadelphia, used 
simple props such as the crossed palm trees, 
heach sand, and many-rayed = sun 

At the left top of the second page is an 
other window by Harry which 


sport shirts were shown before a background 


monkeys, 
Lewis, in 


panel whose open spaces were interlaced with 
strands of twine. Guy Malloy is display di 
rector for Neiman- Marcus. 

Vacation was the theme of the display at 
the lower left, by Tom Curtis, Foley's, Hous 
ton. Sand covered the floor and resort scenes 
were on the background and hanging poster. 

An enormous papier mache fish was used 
as the principal prop in the window by Her 
Schlipphacke, Kaufhof A.G., 
( ut-out painted 
was arranged in different planes in the fore 


mann Cologne, 


Germany. cardboard blue 
ground to suggest waves. 

An excellent idea for vacation displays 1s 
seen in the next photograph, from the show- 
room of Charm magazine. 
fit for the holiday 
only a portion is, seen here, right down to 


A complete out 
was displayed, although 


the cosmetics and sun-tan unguents needed. 
Concluding the group is a display of sum 

mier footwear, by Harold Mclaren Note the 

Piet Mondrian effect of the space division. 
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To make a hat look as delectable as a 
Delicious apple was a feat accomplished bys 
a display from the French Millinery Room 
of Marshall Field & Co. by John Moss, di 
rector of design (first illustration). In 
pale and deep beiges and with a generous 
use of stark white, the display was centered 
around an old apple tree. No attempt was 
made to make the tree look real. It was 
fashioned of swirled, deep beige velveteen 
with tree branches to which apples were tied, 
jutting out for decorative purposes rather 
than the way nature plans them. In the 
foreground butter tubs were painted white 
and filled with the fruit and “Spring's 
crowning glory, Delicious apple hats by 
Mr. John.” The tubs were stacked at vari- 
ous heights on the floor of natural, granu- 
lated cork as if the apples had just been 
picked trom the tree by means of a high, 
white ladder nearby, introduced for design 
and height interest. 








When a displayman can get his windows 
talked about he knows they have attracted 


Color Rules Chicago Windows 


By S. MARIE WARE 


HictRi was particular excitement in 
color, contrasts, and textures in the 
new spring and summer wardrobes in 
Chicago windows, and the finesse with 
which they were handled by local display 
men gave them an esthetic quality. Such 
unusual contrasts as black patent leather 
and gray, and light beiges spiced with 
Delicious apple shades were especially al 
luring, while misty blues achieved new favor 
through the medium of display technique. 
It is interesting to note how light touches 
of black have commanded the attention of 
interior decorators in home turnishings and 
this trend is influencing window display 
it seems, primarily by the use of wrought 
iron Light and airy black wrought iron 
adapts well for props that blend with colors 
but do not detract attention trom mer 
chandrse 


attention, which is the goal of all display 
This was accomplished by a recent display 
by Clement Bradley, director of display, 
Carson Pirie Scott & Co. 

When the Ambassador hotel, a swank Chi- 
cago rendezvous with an English atmos- 
phere, opened its Beau Nash room, a meet- 
ing place for the male populace, Bradley 
conceived the idea that the Eighteenth cen- 
tury English dandy would be a gay person- 
ality around which to dramatize men’s wear. 
In collaboration with the hotel's venture, 
a bank of six Monroe street windows was 
devoted to the return of the derby, Hom- 
berg, brocaded vests and the more tormal 
lines of men’s spring fashions. The blaze 
of color Bradley was able to use for the 
first time in a men’s wear. promotion 


—At the upper left, by John Moss, Marshall 

Field & Co. . . . Upper right, by Clement 

Bradley, Carson Pirie Scott & Co. .. . Direct- 

ly above and at the left, by Reed Schlademan, 
The Fair— 
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—All the displays shown on this page are 
by J. Boghosse, Goldblatt Brothers— 


brought life to the staid walls of walnut 
which are permanent backgrounds for all of 
Carson's windows” reserved for men’s 
fashions. Portraits of six characters oft 
English aristocracy of Beau Nash's reign 
as arbiter of tashion were copied by Richard 
Minto, a talented artist of the display de- 
partment, trom historical photographs and 
prints to personalize a “Portrait of ele- 
gance,” “Portrait of a country gentleman,” 
“Portrait of distinction,” “Portrait of color,” 
“Portrait of a young man,” and to drama- 
tize the extent to which color has been 
carried in men’s fashions, a_ portrait of 
Sarah Siddons, a famous English actress 
of the period. In the second illustration 
“The return of the Homberg and derby, re- 
vival of a long ago when elegance was a by- 
word in men’s clothing’ Beau Nash is pie- 
tured in his favorite tricorn of white and a 
red coat. In this window the walnut walls 
were covered with telt picked up from the 


red ot his coat, and bottles ot rare old 
wine, snuff boxes, and duelling pistols were 
combined with modern tubular displayers 
for the hats, grouped with accessories 


window displaying lounging robes and sharp 


color accents of masculine interest pictured 
Sarah Siddons, whose name is commemo 
rated by a walk named tor her at the 
Ambassador hotel 

Much favorable comment on the research 
Bradley and his staft did on these displays 


was made by newspaper columnists 


(Color was the chiet ingredient tor a pro 
motion of ice-blue at The Fair (third photo 
graph). Reed Schlademan used only tee 
blue tor the backgrounds, merchandise, 
Hoor flitter and the willow leaves protusels 
arranged around the window Modern 
plastic bubble lamps of various shapes, by 
(,ceoree Nelson, spread a mellow glow Ove! 
the entire bank of tour windows” while 
cloud-like effects were gained by swagging 
white nylon netting trom the ceiling. The 
feature card called the color “Scintillating”’ 
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and the lighting effect was a contributing 
factor mm breaking the monotony of a mono- 
chromatic display 

It was not child’s play to bunld a “Study 
in contrast” with a novel color scheme ot 
gleaming black patent shoes and wool jersey 
coats and dresses although Reed Schlade 
man did use oversized ABC blocks to con 
struct an elevated display The blocks 
provided seats tor mannequins and con- 
tributed to the color scheme which was re- 
heved with vellow accessories Some of the 
blocks were wired trom the ceiling to fill in 
space betore a gray background 

Beaming display at the mass market 1s 
always the aim ot Goldblatt Brothers’ pro 
motions. The next photograph exemplifies 
the technique J. Boghosse, display man 
ager, used to accomplish this end ina pro 
motion ot paints tor spring cleaning. Six 
colors were shown in the open book serving 

the teature card, and in the window all 
of these colors were employed to tllustrate 
how color harmony can be obtained The 
window was divided into a dinette and a 
kitchen so that two separate, harmonious 


l( ontinued on page 50] 





Hl. month just 
tically 


concluded saw prac- 


every department store staging 

some kind of a major promotion, several 
of which hecame all embracing 
broke out of the 
promotion Classifica 
least 


proportions of a 


practically 
while others 


typical department store 


Civic aftairs 


tion mto might be 


something that at 
described as nudging the 
“community event.” 

(One such that caught the fancy of thousands 
around the Hollywood area was the celebra- 
tion of the 18.000 


square foot stem to stern fashion floor mod 


Broadway-Hollywood's 


ernization verything was new from be- 


yinning to end fixtures, theatrical lighting, 
Now 


previously, the fashion floor has much more 
devoted to luxury items, furs, gowns, 


even the mannequins as compared to 
Space 
etc. Decor is basically dove gray. The gown 
bridal fitting blush 
white, and gold. FKkashion fitting rooms 
been doubled to 42 in number. More 
3.000 feet has given to 
women's sportswear, with 85 per cent of the 
The 


the $175,000 refurbishing was 


shop and rooms are in 
pink, 
have 
than square been 
sportswear stock by Califorma designers 
promotion for 
basis with 


publicity, 


launched on a community-wide 


ta shion show 8 luncheons, promo 


Liais, rac, et al 


Brothers, Wilham ©O 
director, 


(Over at Barker lam 


bert, display filled one big busy 


vecek's activity with a semi-educational theme 


called “Television Living.” “The new point 


of view’ was a large scope affair How 


television has caused the rearrangement = of 


rooms, changed habits and created a new 
concept of living dictating color, style, fabrics, 
shapes and so on was turned into something 
of a Actual 


television sarker's 


public exhibition at the store 
shows even originated in 


vindows and television viewers were given a 


Let's Loo 


to ln come T\ actors when visitors at 


the store came before local KT T\ s Cameras. 


( hanes 


Phe May Company's display director, Stan 


Action” 
‘These were demonstrated in the win- 
May 


this area, with everything in motion. 


homewares with a “Homewares in 
show. 
dows of all Company's four stores im 
Hlow to 
paint, how to wallpaper, how to carve, how 
to cook, run a lawn mower, finish furniture, 
infinitum 


motion in 


freeze food, ad were demonstrated 


with whirling window after win 


dow, and demonstrators showing “how to’ 
to the hilt. 

lf this wasn’t enough, you should have seen 
Paul Smith’s “Spring Perfume 
This 1s an annual event 
in fact, the twenty 
first show of its kind at Robinson’s. 
filled 
arranged by an outstanding 
demonstrate the 
and craft. For this event, which ranks next 
to Christmas for crowds at Robinson's, Smith 
and his staff of 18 began sketching and plan- 
January. The result 
filled the air 
fragrance of 
plan a_ story 


lowers and 
Show” at Robinson’s. 
of city-wide significance 
lourteen 
flowers, each 
florist, to 
essence of his art 


windows were with 
local 


highest 


ning SESSIONS early in 
was an exhilarating event that 
the heady 


They 


in Robinson's with 


perfume and flowers. 


around each brand of perfume, then coord1- 


nate the color of the fresh flowers which 





k At Display In The 


ley Thompson, backed up a 24-page metro- 
politan tabloid sized newspaper campaign for 


eventually appear in the window and interior 
tie-up displays. 


from the 


Between the heat emanating 
display illumination, and other 
factors the life of the displays is limited to 
but four days. But for that four days there's 
all the beauty of a 
competition 


Tournament of Roses 


and the people love it! 

Again utilizing the novelty element sheerly 
for its Display Di 
rector Henry Jampol suspended and connected 


traffic stopping power, 


wrought iron ships to headless figures in a 


series of windows in Haggarty’s Beverly 


Hills store. 
has become almost a Jampol trademark here 


This headless woman technique 


abouts, and it does seemingly accomplish its 
(1) attracting and stopping 
(2) riveting their attention on the 
merchandise. 


two-fold purpose : 
shoppers : 
After observing a great many 
shoppers passing these windows, the pattern 
described above emerged in a very definite 
majority of cases and, interestingly, once the 
shopper had evaluated the novelty element in 
attention moved 


the headless tigure, the 


—The upper photographs show portions of the 

newly remodeled fashion floor of The Broad- 

way-Hollywood, where M. D. Luick is display 

director . Left, by Henry Jampol, Haggar- 
ty's, Beverly Hills— 
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City Of Angels 


naturally and easily to the detail in the dress 
Jampol 
detail in the 
“Navy 
Shredded 


the eftect of sea 


which was the ultimate objective 


purposely avoided minutiae of 


novelty element. Card message stated 
More 
cellophane at the neck gave 
foam 
\ fresh 


cluttered and detailed display 


see-worthy than evet 


view of the broad, simple, un 
approach was 


Nash's of 


Craig utilized similar creative in 


seen in Louis Craig’s windows fot 
Pasadena 
genuity to do an entire bank of front win 
dows on play clothes at moderate expense 
To establish the 
sisted of three 1’. 
ing draped in horizontal swoops. 


mood, Craig's decor con 
inch strands of white rop 
{ ontrast- 
ing with these horizontal lines created with 
the white roping, Craig hung two hemp lad 
from floor to the -tfective 
multiphed and deepened the ladder 
background sug 
The tig- 


ures were dressed in sportswear in colors that 


ders skyline. 


hehting 
pattern on the blue-green 


gestive of the nearby blue Pacific 


with the display scheme. The 


“Set 


harmonized 


copy read: sail for an early vacation 


with fun-worthy separates,” which was par 
thou 


them 


and 
like to hie 


selves off to the nearby ocean resorts 


ticularly significant to thousands 


sands of Pasadenans who 
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work shop enthusiasts 


May 


Thompson placed a 


lo send the home 


into the (company s depart 
Stanley 


denim overalls at a piece of power equipment 


scurrying 
ment, hgure 1 
and arranged a grouping of tools on unfinished 
The “do it 


WaV, has 


vourself” market. by the 


planks 


shown remarkable growth = as 


evidenced by the sales of paints, powel tools, 


similar equipment. ‘Twenty-seven per cent of 
the new homes are reported as being built at 
least in part by their owners 

Varicty of 


(onsiderine the tremendous 


small hardware items available in the store's 


department, Thompson's display was presented 
restraint in the selection of 


merchandise and 


with remarkable 
hoth 


score of shop tools were mounted on the un 


props [Less than a 
finished 2 by 4’s which were used as a back 
ground. In keeping with the home work shop 
likewise was unfinished 
knotty 


complemented the light blue background \n 


theme, the flooring 


natural wood It was pine, which 


unpainted table displayed a vise, set of drills, 


—Top, left, by Louis Craig, F. C. Nash Co.., 
Pasadena ... Top, right, by Stanley E. Thomp- 
son, The May Company Lower left, by 
William O. Meissner, Ohrbach's Lower 
right, by John E. Cooke, Coulter's— 


By HOWARD KUHN 


blow 
the imteresting pattern formed by the 
ment of the tools 
the feet of thi 


bye low 


ATTA ¢ 


sander, torch, and tape measure 
Sawdust and shavings at 
added furthets 


othe W1SC 


hngure natural 


ness and reheved= the almost om 


escapable stiffness and rigidity imbherent im 
the display of this type of merchandise 
with the 


Met sneer, 


lo drive home al sales MICsSsave 


a pile driver, Wilham ©) 
display director of Ohrbach’s on Miracle 


powel 7 


resorted to popularly understood symbols of 
the building construction business 


Metssne I 


mich -_ 


burlt three pertect replicas ot lo 
builders 


SCTAPers lf this message 


heams such as use for the 
frame work of sky 
failed to hit 


the pot 


with sufficient power alone, then 


became evel clearet As thie eye 
large sign me 


“COuter 


wandered to the extra sage 
Look’ founda 
painted on an actual 
A the hacl 


virdey and 


‘lk rameworl «7 thi new 
tion.’ This reader was 
served 


attached to the 


blow-up blueprint which 


ground It was 
girdle 
appeared as if it 


lhe main girdet 


suspended im a chain of heroic size 


chain, made ot wood pulp and the girdes 


wood. were tinished mn the characteristic ri 
proot oOralve ‘| bye \ 
f 


i nimucd Oil Pade oy | 


color erved <i> 


Mile ; 















versary display some years ago. There is a 
time and place for everything and the writer 
is not ruling out sale priced merchandise 







displays at all times; however, the writer 
does feel that at anniversary time there 






are better methods available. 






Kxperience and observation has shown 
that our store will do just as much busi- 
ness and almost certainly more if dramatiza- 
tion is employed. If a drastically different 
type of presentation will stop and draw 
practically everyone in your trading area, 








isn't that what spells success? An added 
bonus is the prestige that your store also 






Valls. 





Anniversary displays in particular should 





represent your greatest effort at prestige 
building. A proud past deserves a proper, 
self-respecting effort to sav the least. 







The author has found that anniversaries 
offer a golden opportunity to express him- 
self without being bound by the traditional. 
Be certain there is nothing objectionable in 







Promoting The Store Anniversary 


By JOHN G. BARTON 


Leo Schear Company, Inc., Evansville 











NNIVERSARY promotions have given toolproof. Take time to analyze your posi- your approach. Make your entire effort 
the author more sleepless hours than tion. Consider what management is likely express dignity and purpose. 
any other type of store activity. An to expect, also what you can do within The following two “idea blueprints” are 






anniversary is an event scheduled to open reason. Use your head and you'll save presented as examples. Each of these plans 











on a given date. It follows that to meet yourself many hours of worry. You don't has been used at Schear’s and each was very 
this deadline a displayman must necessarily get paid for the amount of work you do — © successtul. 

plan well in advance. Generally speaking vou get paid tor results. There will always Months in advance, contact well-known 
at (hristmas, Easter, and the like it is not) be enough work even with good planning. organizations and businesses that were grow- 
alwavs absolutely necessarv to unveil on a Many of you reading this article may re ing concerns at the time your store first 
given day, but not so with anniversaries member having done a series of windows opened its doors. Should you decide to use 






fhe answer of course is to plan and plan along similar lines. You are probably right, eight windows, contact eight firms or or 





























well because | have written many ot you tor ganizations. The general idea is to show 

repeat again what you have heard a ideas unhesitating | use and appreciate the other organizations just as thes were 
thousand times betore but which 1s still a suggestions trom any one Nothing 1s at the year ot your firm's opening. 
commandment of display: a very modest really new and | make no pretense of in Be sure, and this is all important, to 
wlea carried out in pleasing good taste with vention. [ am not advocating idea piracy contact the newspapers in your town first. 
due regard to detail is much more satistac only a triendly exchange ot ideas. They will enter into the spirit of the thing 
tory tor anniversary displays than an elab \t Schear’s we have found that people and turnish vou with a lot of free publicity 
orate one poorly executed he above rule ATS not too interested Te lone PTOWS Ol if the, ATC included. lt vou have two or 
is mflexible foo much stress can not be ale priced merchandise windows at anni more newspapers, contact all of them or the 
placed on simplicity and pertection versary time ones you advertise in. 

\nother important thing to remember ts We discontinued using this tvpe of annt For this particular anniversary promo 
that people are interested primarily im 
themselve Make your idea fit into ther 


own back vard and mummediately voull have . 
ee Ch EEE Se 
entiusrastyre upporters 

Dont wait until the last possible moment 


o decide what theme vou are going to use 


| , 
Your deadline may seem ages away today 


ly if POomOTrOW ifs here Work (+7) Vou! six ‘ , 
‘ . = . . : 
ileas six months or more in advance. You pen ars > 

' nth ' i ‘ , | . ie 
may see something in the papers on a . 
vacation trip or at market. You may get 


an idea any where, aAnVtime, 1 vou afte alert 
lhe idea is all important. Any good dis 


playvman can anstall a display at he has 


blueprint Mak« Vout “idea blueprint” 


—Two of the displays used for the 43d anni- 

versary of Schear's are shown on this page, 

and a third on the following page. All dealt 

with scenes in Evansville shortly after the 
turn of the century— 
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tion we had beautiful chalk drawing done 


in color by a local artist to cover the entire 


back wall of each window, showing the 


organization as it was when we opened. For 
instance, our two newspapers were shown 


in their buildings of 1906. Each newspaper 


had a window devoted to it exclusively 

Managements of the newspapers were then 
invited to furnish anything that pertained 
to their paper at that period. Newspapers 
are a treasure house of interesting and 
authentic pictures and intormation., 

The result was valued old copies of papers 
that were of importance because of  hap- 
penings ot the period. Also included were 
pictures of people connected with the paper, 
individuals and groups. 

It is surprising how much pride an or 
ganization or business (newspapers eSspect- 
ally) will take in a display if it 1s theirs 
exclusively. Have no fear but what this 
type of anniversary display will pull people 
all the time. This idea will prove to be the 
biggest crowd magnet you ever used 

The Y.M.C.A. is a good source tor old 
photographs, too; many people on teams of 
1906 are now doctors, lawyers, or other well 
known people. It is natural that spectactors 
will view the displays just to see themselves 
as they were years ago. Maybe the picture 
used has been buried in the basement of the 
Y.M.C.A. for years; so much the better. 
Again detail is all important. We _= spent 
several weeks contacting old-timers who 
could name every person on the various 
teams pictured. It is essential that every 
person shown on the photos be named if 
at all possible. We use a jumbo typewriter 
for this purpose. We also used in the “Y” 
window other souvenirs such as cups won by 
teams of long ago. The Y.M.C.A. is a 
“must” for the anniversary promotion. 

The Servel Company display was also very 
interesting. This local refrigerator manu- 
facturer originally was a buggy manufac- 
turer. Shown was the making of buggies 
at the turn of the century. Many other 
products that Servel manufactured such 
as gas engines and early refrigerators were 


—Above and at the right, two of the Indian 


relic displays used for another anniversary 
promotion with excellent results— 


MAY, 1953 


Included, of course, 


products were displayed, except miniatures ; 
were employed almost 
had a wide appeal 
Servel employs approximately 


them had never seen the displayed photo 





treasured them and kept them = in- sate 
keeping 

In our large corner window the rivet 
front of 1906 was used as the theme. [he 
old wharf was shown on the backwall along 
with the “John S. Hopkins,” a= steamet 
much beloved by old timers 

Costumes of the period were trom. the 
local museum. Other photographs of steam 
ers of the period were borrowed trom a 
friend who was proud to have them dts 
plaved and spent hours in front of the 
display explaining the different boats and 
their histories 

In addition calliope music was played 
through the public address system installed 
over the tops of the windows. Since Ivan: 
ville was and 1s an important river town, 
the river tront window interested everyone 
In tact, almost everyone stopped and spent 
time studying the various” pictures, not 
once, but dav atter day 

The National City Bank display showed 
the bank as it was, with many important 
documents pertamimng to banking of | th 
1906 period 

(Cook's park was a landmark of this city 
and beloved by all the tolks of yesterveai 
It has gone the way otf most amusement 
parks, but still is recalled tondly. The 
window portraying this amusement park was 
a center of many “do you remembers 

We deliberately put our own display in 
the poorest location in our front, we did 
not want any of those contributing to teel 
that they were not being treated as guests 
The history of our store was shown trom 
all almost endless collection of photos 
accumulated over the years. Also ther 
were ads of many years ago, announcements 
ol expansion programs, cet 

The only concession we made to our 
selves was showing our store on the back 
wall drawing as it was at the time the 
display was installed 

One of our city’s leading hotels, the 
McCurdy, was shown as it was in 1906 
Many important people have stayed at this 
hostelry and due mention was made ot them 
Menus and other items of interest were 
also shown 

The writer will not burden you with more 
details except to say that all businesse: 

[Continued on page O8| 
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by ite ehring 


Display Designer and Consultant 
New York 


Arrangement: Tt Summer obiouse agispiay is made 
iD OT several element combined TO torm © | sinaie 
anit 
° | | {- ri rr ) j 

Properties: nese sneer white nutty Diouses are 
layeaq on brightly colored poles which serve 
’ m+ fr tre oO with aa , , Cc ‘ 
gas accent. . streamer with the words summer 
4 : ; | ‘ f } 
R (JisS6** ) Pic e201) gqcross the iower sect On Ot the 


} { C5 Laqrae Cot y cara j nNown oni ert ot window. 





Arrangement: One definite unit is noted in this 
carnival display. All elements are combined in the 


unit. 


Properties: This gala display shows a colortul tent 
usually seen at carnivals and fairs. Gaily decorated 
booths display home-made jams and jellies, etc. 
Iwo tigures are shown in summer dresses and large 


picture hats. Copy card is shown in torearound. 





Arrangement: In this display ali elements are com 


bined to torm a single unit. 


Properties: Part of a ships deck is seen with 
colorful pennants serving as background for the 
mannequin and the display of summer sport tog 
Large copy card is placed at right, against the 


Hite ) 7 
display of merchandise. 






DISPLAY WORLD 


COMING UP 





Arrangement: [his display consist 
units in a formal arranaement. Match Set 


the caption. 


Properties: The net 
display of sports attire. 


reader which iS lettered in white on a Olid color 


’ ” : 
background. A silver cup adds turther 


the display. 





MAY, 1953 





f fe . 
ot tnree getinite 


reads 


serves as backarounad tor the 


Tennis ro kets trame the 


interest to 





Two 


display. It 


Arrangement: detinite units make | 
Variety Shor 
anda merchanaise is limited. 


Properties: Students apparel is attractive 
ranged under a display of pennants. At the 


| Varsity 


pane|. 


the window, under the caption Shor 


ana shirt are laid out ona Sma! 


cora is shown in center torearoun Me 








1 


| 
' 


ie 


) 


y 


tt of 


+h 


()f 


4° 


it 


cor 


neat in arrangement 


y 








Arrangement: Three definite unit 


OTe r) 


is |. f 
this display OT mens underwear. 


re 


Rest 


display. 


se a. 
SeeEN f) 


Properties: As 


suggests the caption for thi The 


ore shown in shorts ana chirt 


f f i j i j*,* Ee 
tront ot a locker. Additional shirts 


neatly displayed On the tloor ot window. 


card is shown at right. 
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Beal gous Spear te cower scheme 
Gererete tee WI o8 Wr 


Display Here And 


N unusually fine example of 


trating attention on the 


concen- 
featured mer 
chandise, as well as on related acces 
seen im the 
William Y 
Van Raalte 
interest, 


SOTICS, IS 
led Lees, 
Park, II] 
tel a 


first display; it is by 
& Sons, (Jak 


were the cen 


(gilmore 
gloves 
suspended in pairs. o1 
cupped beneath the chins of feminine heads 
In the case of the latter the 


formed by jewelry in the 


CVCSs were 


costume shape oO} 
Star: 


I-ffective use national ad 


display tor 


was made ot a 


vertisers unit in the spot 


“Wunda 
Kuhl, 
dow merchandise. 
The front ot the 
escalator leading into the carpeting depart 
ment was the yreat deal ot 
spokesman _ stated gi 
said, “to see the high 
percentage of people who were attracted by 
the 4-foot and 
its instructions to your 


Blow k AS 


with a 


Weve’ floor coverings at 
Peoria It was tied in 
with the 
display, directly in 


win- 
dealing 
spot 


SATli¢ 


source oO a 
attention, a store 
was surprised,” he 
wheel who 
‘dial 
who 


color followed 


favorite color 


scheme.” Those showed interest in 


the display were approached by the sales- 


men and invited to go into the carpeting 
department to see the complete line. This 
resulted in traffic for the section 
and many good leads which are expected to 
result in turther sales. 

The window next was by W. V. 
Fancher, Bailes Department Store, Ander- 
son, S. C. Of it he “This window 
was an attention-getter both during and 
after its installation inasmuch as the back- 
ground was painted right on the spot due 


increased 


seen 


Savs: 


—Upper left, by Ted Lees, Gilmore & Sons, 

Oak Park, Ill. . . Top center, from Block 

& Kuhl, Peoria . Upper right, by W. V. 

Fancher, Bailes Department Store, Anderson, 

S. C. ... Directly above, from Halle Brothers, 

Cleveland .. . Left, by L. G. Jenkins, Tapp's, 
Columbia, S$. C.— 


DISPLAY 


WORLD 





to lack of a large enough space in which to 
do it elsewhere. Supporting the copy card 
message, ‘Timeless fitted and 
feminine for spring flattery, the background 


(Classics 


pictured a classic garden among the ruins 
ancient Greek temple. The 
pedestal and bust further carried out the 
theme, while small spring blossoms scattered 


of an classic 


about the floor gave seasonal color.” 
Completely different from the usual toun- 


tain pen display is the one trom Halle 
Brothers, ( leveland, pictured next It looks 
more like a high fashion window. with its 


handsome desk, crystal chandelier, and rose 


design background. Prestige was the ob 


jective sought and achieved. Card copy 
read, “There's a wonderful Parker pen to 
solve every gift problem.’ 

Tapp’s, of Columbia, S.C., recently staged 
a most elaborate tlower show The scale 
on which it was handled is indicated by 
the old mill and water wheel setting seen 
here L. G. Jenkins, display director, com- 


ments on the program: “The building was 


constructed of old lumber 


farm in. the 


weather-beaten 


secured from a_ dilapidated 


SPA ct 
I, 





built of 20-gauge 
painted to 


house, pump 


The 


steel 


countrys pool was 
galvanized and 


rocks. The pump ts inside the 


represent 


water through to the trough as 


above the 


ing the 
(;srowing azaleas 
and real 


whole set-up. 


shown wheel 


and bushes, with ivy mixed 
in, banked the 


decoratives 


MOss 
These 


carry out. the 


salhne 


were used to 


theme throughout the entire main floor in 


shadow-boxes and on ledges, using azaleas, 


hvdrangeas, tulips, chrysanthemums, moss 
and ivy in flower boxes made ot plywood 
The predominating color was gold, which 
was represented by the vellow chrysanthe 


celebrating 


mums, our golden anniversary 
We used about OOO potted plants and 
bushes. Eleven windows carried out the 
theme, each having a different color and 


representing a Carolina garden.” 


—Top left, by Thomas Bodell, Gimbel Brothers, 

Milwaukee , Upper right, by Hermann 

Schlipphacke, Westdeutsche Kaufhof, Cologne, 

Germany Lower left, by Clayton H. 

Gregory, Stone & Thomas, Charleston, W. Va. 

Lower right, by Jack B. Spizale, Lie- 
mandt's, Minneapolis— 








At the second 
a men’s wear display from Gimbel Brothers, 
“We think treatment 1s 


quite different trom. the 


upper left of the page 1s 


this 
usual run ot 


Milwaukee 
men's 
windows, kkinar larson, 


Savs display di 


rector. The display was by Thomas Bodell 
Ot considerable personal interest to the 


staff of DISPLAY WORLD 1s the 
pictured at. the 


window 
right It was de 
Schlipp 


( ol ernie, 


uppel 
and installed by 
Westdeutsche 


(;ermany. 


signed llermann 


hacke, Kauthot, 


who was winner of second prize 
International 
Schlipphacke 
larged photographs mad 


pictures of ten ot his 


in the Display 


had en 


publication s 
Contest for 1952 
from the original 
which won 
held by 
arranged 
unit A 
medal 
thre 


windows 
had them 


display, o1 


prizes in the contest and 
the mannequins in the 
on the floor 


explained the 


around the central 
setting, and the 


attached t 


poste 


won by each display was 


photograph it re pres rite 7 


The displayman who does a_ tashion 


sketch 


Iront ot the 


directly on the window glass In 


actual merchandise  usualls 


[C ontinued on page Yo | 






Display Ideas For The... 
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good center piece is the main prop in 

many window displays; many at- 

tractive units can be built at low cost 

and can be used over and over in future 
displays. 

The basic part used in these center pieces 


is a suitably sized panel; these three sketches 
show how the panels can be dressed up with 
and other treatments. 
In this case the 
wallboard, 
on to al by 2 
scored plywood are 


thre 


shadow-boxes 


(A) 


a sheet oft 


built out of 
nailed 
| 
position 


panel 1S 
iT plywood, 


inch trame Squares ¢ 


then tacked 1) 


as shown, with alternate panels covered 


with a seasonal, colored paper or 


or painted with a soit pastel flat paint 
The 


ola 


box can be 


constructed out 
and lengths 

piece of hardboard 
back so that the 


functional 


shadow 

piece ot mich ply wood 
board and a 
the 


rative 


oft pine 
nailed in box 
both dec 
unit, 


teature 


can be 
will be and 
The 


is the 


base with its concealed 
and it can be 
board, 

filled artificial 
concealed light) wall 
a beautitul effect 


Call 


main 
out of lengths oft 
When the 
Howers or leaves, the 
illuminate them 
This tvpe ot 


burlt easily 
pine 
hox 1S with 
and create 


decorative center piece 


be used in many different kinds ot windows. 
(B) 


a picture 


features 

and 
lights 

picture 


This panel center piece also 
frame type 
Hower box complete 

Many 
frames 
second-hand turniture 
be painted and 
shadow-box displavers as 
sketch. 

Small pieces of scrap plywood can be cut 
into squares 
length of 1 by 2-inch lumber 
of the panel for an added decorative 

It is operating 
save all small pieces of plywood and lumber ; 
they will always come in handy 
and assembling this type of 


shadow-box base 


with concealed 
and decorative 


obtained at 


usetul 


Can he low COST from 


and they 
into 


indicated in 


shops, can 
attractive 


this 


made over 


and nailed in position on a 


down one side 
effect 
always good economy to 
in building 
display unit. 

\ good color follow in paint- 
this unit would be soft green the 
center pane! and pastel vellow the 
frame, with a pale blue for the inside 
pertorated hardboard panel. 

The 
in the 
balance ot 

(() Here 


scheme to 
Ing tor 
for 
picture 


used 
the 


multi-colored leaves or flowers 


shadow-box will provide 


the 


again. a 


base 
necessadaly colors. 

pane] is 6set 
against the and a “Deca 
Pole” or length of round wood stock is used 
to support the three 
can be built 
and then can be 
lett 
shadow 


center 
window background 
pine board displavers ; 


these out otf lengths of pine 


board faced with pertorated 
hardboard or as indicated 


The 


complete 


open 
again is used to 


lend 


box 
and 


hase 


the display color and a 


halo ot concealed lght to the assembled 
Linit. 

These base shadow-boxes, wired tor light, 
are also ideal props tor many store interiot 
displays; they can be used as center pieces 
on banks of counters throughout the store, 
or up on side wall ledges 

Plastic vard goods can be shown advan 


tageously in an attractive display made by 


mAY IF 32 





Smaller Store 


material, 


lights, 


back-lighting lengths of the various patierns 
and plain colors 

This sketch shows how a column in the 
department can be cased in with a l by 2 


lengths ot 
position 

Light 
fixtures can be in 


that the 
tacked in 
ft the 
tube 


wood frame so 


materials 


! 
Wich 


plastr Can be 


around all tour sides column 


bulbs or fluorescent 


stalled as shown 
lhis display can be installed tor a tew 
dollars. 


lf a column is not available in vour plasti 


vard goods section, the same idea can be 
worked out easily along a wall area with 
the balance of the rolls of materials dis 
plaved on a slope built out of plywood so 
that three or more rows are stepped up 

Another good idea to increase the sale 
of these plastic materials is to show actual 
samples of the many household items—ruf 
Hes, curtains, ete.—which women can make 
trom them on their sewing machines 

The display ideas teatured each month on 
this page are geared to the needs of met 
chants who must operate on a_ limited 
budget. The tollowing are a few which the 
writer used with good results 


Samples ot wallpaper are usually displayed 


on a sloped wall section, with each sampl 
piece ot papel looped over to hold a roll 
of the wallpaper It is hard to tack up 
these samples in neat svmmetrical rows, and 
this was taken care of by nailed lengths 
of wood moulding inch wide on the slope, 
to section off each sample roll oft paper 
This made it easy tor the girl in the de 
partment to tack up the sample papers in 
neat rows 

The sloped wallpaper section Was painted 
midnight blue, with the mouldings in pale 
blue. ach sample paper Was actually 
Iramed with the mouldings and this also 
made it easier tor the customer to concen 
trate on any of the individual papers in 
making a choice; if any reader would like 
a Sketch of this idea the writer of this 


feature will be glad to mail one, no charge: 
just write DISPLAY WORLD and mention 
this page 
“It Pays To Animate” 
Subject Of Addresses 

td Burnett, sales manager, Gale Dorothea 
Mechanisms, 81-01 Broadway, Elmhurst, L. [., 
N. Y., recently addressed three different 
groups in two days on the subject of am 


mated displays pertinent to the respective 
fields. 

To the design group at Pratt Institute, 
Brooklyn, Burnett directed his speech for the 


potential buyer audience and used a color film 


to illustrate why animation is necessary, what 


get it, what 


and how to 


animation and how to 
animator has in display, 
effectively.  ¢ 
sented and actual mechanisms were shown 

At the Marketing Club of Manhattan col- 
New York City, as the 
students in the Senior Semi 
his talk to 
interest to the 


18 good 
place the 


use it ase histories were pre 


lege. well as to 


senior Business 


nar, he varied include examples 


of specific two groups 













INTERIOR USPLATS.— 
OR WINDOWS 








Small enough for cases. 
Big enough for windows. 


Ideal for short range 
white or color lighting 
from 12’ spot to 36” 
spread at 3 feet. a 
measures only 4% 

$x 214 Very light 
weight. Fresnel lens, 

polished mirror, univer- 
sal mounting bracket, 

cord and plug. Three 
gelatin colors and hold- 
er. Beautifully finished. 


Only $8.45. With 100 
watt bulb, $9.55. 






Fine 4'/2‘’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. Only 
$9.45. 400 watt model 
with bulb, $11.55. 1000 
watt model, $13.50. 


Automatic color chang- 
ing wheels also avail- 
able. 




























BEST AUTOMATIC COLOR CHANGER 


No. 155 
tor G.E. R-40 Spot Lamps. 


Motor driven color wheel 





and universal mounting 
bracket. Complete with 
G.E. R-40 spot lamp, only 


$20.91. 





Write for tree literature 


E HE BEST DEVICES CO.,INC. 
CLEVELAND, OHIO 








USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 


$4.00 Per Column Inch— CASH WITH ORDER 
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Problems 


PleN backed windows remove an im 
portant element of visual presentation, 
.e., background agaimst which mer 
chandise 1s seen They bring instead the 
complex pattern of the store's imterior ac 


basic 1m 


Lluis 


needed to 


first 
attention lt 


tivity removes the 


hold 


impulse 


grecient also 
instincts 
both 


OVCT- 


buying 
away from 
that 1s 
crowded, if these facts are made too obvious. 
his 


competition 


works agaimst the 


of consumers People shy 


an empty store and from one 


mportant im terms of local 


lhius 


windows can be overcome through proper set 


hecomes 


negative feature of open 
tines, as will be shown further on. 


\nother drawback of the open backed win 





mark- 
merchan- 


dows 1s the increased percentage of 
called for by dust covered 


due to freely circulating air. 


down 


dise. This can 


he serious im a store with considerable win 
dow frontage. It can be corrected to a de 
gree by more frequent merchandise changes 


This automatically pushes up man-hour re 
quirements. 
The least 30 per 


greater with open backed windows because of 


display job 1s at cent 
the need for props that are finished both sides 
job that from 
Merchandise can not be too close 
of the 
frequent 


and a display must be 
both sides. 
to the front 


Sary to 


seen 


window since it 1s neces 


have window cleaning to 
remove glare-producing dust. 

\ solution to the problem of open hacked 
windows was suggested curiously enough by 


a similar situation in the theatre. The “The- 


atre im the Round” and the “Arena” theatres 
had the same sort of situations and handled 
them very successfully. Props were created 
that suggested background without blocking 


direction. Lights 


t The 


By JOSEPH ZEPEL, New York City 


the actors from any were 


set im extra-deep troughs and adequately 


screened with parallel teasers 
following are suggestions for open backed 
windows: 
lL. Light increased but 


intensity must be 


oriented toward spotting rather than flood- 
lighting 
2. Avoid lights that hit customers’ eyes on 


the street as well as in the store’s interior. 


This 


sales impact of merchandise. 


fatigue and lowers the 
()verall angle 
of light must be plotted diagramatically and 
Smaller that attractive 
as well as functional can be incorporated as 
an imtegral part of the decorative 
This gives luminosity impossible with a dis- 


mduces visual 


followed. spots are 


scheme. 











tant spot, but care must be taken not to scorch 
merchandise. Double ground rows can also 
be used as effective foils for striplights. 

3. Light and delicately conceived settings 
sure to be lost store’s in- 
terior. Heavily merchandised windows only 
add a sense of confusion. It 1s best to take a 
middle path with a dash of extra boldness in 


are against the 


handling. 
4. Solid areas covering in total up to 20 
per cent of the former wall area (but not in 


one prop) must be introduced. They can be 
screens, gates, cutouts, foliage, etc. These 
props must be given high attention value 
through color or strong contrast with light 
or dark quality of merchandise. Suspended 
panels are an excellent device to create a 


quasi-background without blocking the view 


of the store’s interior. The general approach 
windows can be 


to handling backed 


certain 


oper 


studied in Renaissance stage settings. 


In addition to showing off actors and cos 
tunes, they used rows of arches, showing 
most attractive vistas beyond. That is what 


en Front 





backed 
the displayed merchandise to greatest 
advantage, and then lead the customer’s eyes 
Make her 


These 


windows: 


be done in the 


must open 


show 


into. the wonderful vistas beyond. 
inside the 
ideas make wonderful cash register 


feel she must go store. 


romantic 


music. 

5. | have found the use of small areas of 
very intense color an absolute necessity. It 
is also good to have card copy in. color. 


—The displays shown were installed by the 
author for Hearn's-Bronx. Among his recom- 
mendations for open front display are light 
intensity increase, extra boldness in handling 
displays, solid areas covering up to 20 per 
cent of the former wall area, small areas of 
intense color, elevated settings, poles, open 
frames, and ceiling grilles— 
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LIGHTHOUSE PHOTO PANEL — 40 m. x 30 mm. 
A beautiful summer scene, realistically printed in 
four colors! 


$2.05 each 
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ANCHOR AND LIFEBUOY VALANCE /077. x 50 ft. 
Printed Nautical Blue, Warm Orange and Aquamarine 
on White CorroDEK. 

V-683 Corrugated face............... oko $3.80 per roll 


For the com- 
plete line of 
Sherman dis- 
play materi- 
als, see your 
local display 
distributor! 
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Hot Ideas... 


for Summer Profits! 
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OCEAN WAVES PANOMURAL — 40 in. x 20 ft. 


Blue, Green and Yellow on White 


$-710 Corrugated face........ ceceees- 4.90 per roll 


Shetmean PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
LOS ANGELES 


CHICAGO 


NEW YORK 








Color plans should always be made with the example, a circle 


store’s current interior decor in mind. will hold more attention than a 
6. Elevated settings are a must. Low level tering (sive merchandise more 
merchandise is a loser against the visual by planned groupings. 
impact of the store’s imterior. 3. When possible enclose groups 
7. Price tickets are an important considera- vidual items in a= frame, bordet 
tion, because of the increased importance — screen openings, ete. This wall 
Piven to windows by open backs. More fre as something special. A picture 
quent merchandise changes (which are in more important by its frame. 
evitable) will create need for more window merchandise be lost in space, 
ecards. This should be allowed for in sign — suspended and strongly 
shop planning. individual item ) 
8. Poles, open frames, and ceiling grilles 4. The strongest element im 
for suspension are a must in props. tion is giving common movement 
Y Wallboard cutouts are an excellent That is why “We Love a Parade,” 
means for quick treatments lost in a crowd. Don't lose your 
The foregoing stressed overall background — dise, your customer, or your sale, u 
needs. The following suggestions are basic Compel and hold attention by 
to the handling of the merchandise, to oftset rhythmic lines, curves, repetitions, 
conflict created by the view of the interio1 into your merchandise handling 
It is based on the fundamental fact, proven by of getting a sense of movement 
research, that 50 per cent of the selling job items a common line of direction 
is to get and hold attention. So | will call not to have your lines lead out of the 
it “The Baste of Capturing Attention \Visu lead your customer's eyes into 
ally.” (The holding of attention psycho terion 
logically is largely dependent on the know >. Consistency im handling 
how of the store's buyers ) factor m focusing attention Don't 
l. Similarity of merchandise as against as play techniques. If it 1s tight 
sortment display is strongly suggested lt §6tive, follow through. Consistency 
ensemble 1s used it must be especially good — nique tells the customer that you respect yout 
and pointed out as such. merchandise and your offer 1s genuime 
2. Do not spread merchandise all over the 6. A special consideration for 
place. Don’t disperse attention. You want windows is to give one item, or 
to hold it. You can’t see an individual in a of items, great importance. In 
mob. Be careful to use groupings As an window it 1s possible to get 
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of dots on a 


spotlighted 


many as three equally important merchandise 
clusters. This is certam loss in open backed 
windows \ group of primary importance 
s youl best bet for selling under open back 


conditions 


Neil Ferguson Resigns 
As Fedway Display Head 


The resignation of Neil Ferguson, display 
director ben] Kedway Stores, with head 
quarters in New York City, has been an 
nounced, He will operate his own decorat 
ing business under the name dArgout Fe 


euson, ine kKedwav has not vet announced 


who wall succeed him 


Appliance Representatives 
Hear Display Talk 


1X hundre | dealers ana sal smmen oO eles 
tric and gas apphances met on May 6 at the 


Hartwell Country Club, Cincinnati, for an 
all-day educational session designed to in 
crease their sales Display was represented 
on the program by John I. Bowman, Ji 
MWiMiavinye director of the Natl onal \ SOIC 1a 


Tilden) ©} Display lodu tries 


Korrect-Way Appoints 

Supreme Display 
Murray Tenenbaum makes known the ap 

pointment of his firm, Supreme Disp! 


pried ¥ 
Products, as WKorrect-Way distributor in 
New York State and the metropolitan area 
The company 1 located at 53 West th 
treet 


45 
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_..on and off the record 








—Trowbridge Stanley, left, president of 
L. A. Darling Company, Bronson, Mich.., 
and Erich Schwengel, sales manager of 
the company, stand on News Knob just 
30 minutes before the atomic bomb test 
on March 17. It was during this explo- 
sion that several dozen of the companys 
mannequins played the role of actual 
people exposed to atomic blast— 


—Left to right, Mrs. Philip D. Segura, Mrs. 

Farrow (Maureen O'Sullivan), and Mrs. Stan 

Hardy pose before a miniature coronation 

coach produced by Fildeen Displays, Inc., 

Los Angeles, for display use. Mrs. Segura's 

husband is one of the principals of the dis- 
play firm— 








Photographs for this page are always 
welcome. Simply send them to  ODIS- 
PLAY WORLD, Cincinnati |. 


—Rune Svensson works on a humorous 
Santa Claus. He is display manager for 


Carl G. Carlsson A/B, Karlstad, Sweden— 




















—IiIn the foreground at this scene from the 
annual Buffalo and Rochester display picnic 
are Joan Thorn Hirsch (left), fashion co- 
ordinator at Flint & Kent, and Lucille 
Papineau, assistant display director and co- 
ordinator for Adam, Meldrum, Anderson. The 
man in the straw hat is Ray Craber, who di- 
rects display for D. D. Bergers— 





—On the left is Ted Dexter, program and 
publicity chairman for the Southern 
California Display Club, talking to Miss 
Margot Mallary, advertising and publicity 
director of Cole of California, while 
Paul Smith, display director of Robinson's 
and president of the display club, looks 
on. The occasion was a dinner meeting 
of the organization at which members 
saw a showing of advance fashions by 


Cole— 


—Discussing a mural to be used as part 


of the Birkenhead, England, coronation 
theme. At the left is J. D. Cliffe, the 
artist; center, A. Mottrom, senior artist, 
and right, W. L. Gibbons, display and 
advertising manager for Allansons Stores, 
Ltd. The last-named designed the theme 
for the main shopping center of the city— 

















Us t Cw = ff 


Before The Show f 


CO) r 
| p. Fie I alf. and a , 
| ea Y une Ast! 


- The House of Naturals" 
ART 
S and F LOWERS* "7's 


43 WEST 5é6T e Creators * Im 
"Reg. U.S. pay so = NEAR STH AVE. 





Porters 


NEW YOrK 19, N.Y. 
































ogt , 
lights the nation! 


DISPLAY e¢ THEATRICAL 


STUDIO « MOTION PICTURE 
RENTAL EQUIPMENT 


WHEREVER YOU ARE... WHATEVER YOU NEED 
_.. in the way of unusual, specialized lighting, call on Jack Frost! For 
feature exhibits, shows, large conventions . . . for any display that 
requires exceptional lighting, Jack Frost is ready to serve you! And 
Jack Frost's unequalled national service includes complete installation 
and removal wherever you 

are. Rent all your specialized perpen eenieinemmaimecacamneemmmaal 
lighting equipment from 


wr 


PRCA 


ty ae 
PR tng 


BELEN 















' ; | JACK A. FROST, DEPT. G, 234 PIQUETTE AVE. 
Jack Frost... famous for | petRoIT 2, MICHIGAN 
lighting the nation’s greatest | 
displays! | | on your rental service. 
FOR FULL INFORMATION ON | Name 
RENTAL EQUIPMENT | indies 
MAIL COUPON, OR CALL | 
DETROIT, TRinity 3-8030 | City Zone ___ State 
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Simplified Selling 
Takes Planning 


By FRED SAGE, Manager* 
Simplified Selling Projects, Macy's, New York City 


‘Because simplified selling is so new and all-embracing, perhaps 
the strongest foundation for launching such a program is a strong 
policy decision, plus the complete cooperation of all involved and 
their complete understanding of all its aims, what it can ac- 
complish, and what effort is necessary to reach the goal.” 


Hi. ready acceptance of the supermarket 
average food the 
limited by some 
department stores have generated a great deal 


by the cousumer and 


results of experiments 


of interest on the part of department store 
management in new selling methods. It 1s 
felt by many that the application of self 
service and self-selection methods is, at least, 
a partial solution to the problem of rising 
operating costs. 

Most of the experiments, however, have 


been in such departments as notions, greeting 
cards, drugs, and similar departments, where 
emulate the supet 
variety fixture types and 
signing methods. However, this group usually 
represents only a small portion of the depart- 


it is relatively easy to 


market of store 


ment store's business. 


It is the soft lines that present the greatest 
challenge for, although it is in this field that 
desirable to convert to some degree to 


self selection, the problem 1s 


it 4S 
self-service or 
complicated by a desire to maintain the de 
partment store identity, and also by the fact 
that the unit price of the merchandise 1s 
higher, that f this 
still needs to be personally sold 


much merchandise 


and 


lo my mind, the term “simplified selling” 


represents all degrees of application from 
present day behind-the-counter selling to self 
service in the strictest sense of the term, and 
its application involves not only merchandise, 
but almost all divisions of department § store 
operation 


The job is by no means a simple one, not 


can it be accomplished overnight for each 
new installation and each experiment brings 
to light new improvements and new con 
cepts of every phase of its operation \ great 


deal of planning with the cooperation of all 
branches of the store, a complete analysis of 
each type of goods, and a tremendous amount 
of detail 


must go into each separate project 


Because simplified selling is so new and 


all-embracing, perhaps the strongest 


founda- 
tion for launching such a program 1s a strong 
policy decision, plus the complete cooperation 
of all involved and their complete understand 
ing of all its 
effort 1s 


it can accomplish, 
the 


aiuns, what 


and what necessary to reach 


goal. Nothing will do more to hamper this 

(Address. point visual merchandising and store man 
ivcement session ot the National Retail Drs (,00ds 
\ il 1 onvention New York q its 


nnn ee dua taecuadovaadientene deena tana nanan oanaee eee . 


program than the unwillingness on the part 
of some branch of operation of merchandising 
to either 


understand or cooperate. 


lt must be understood that it is not suth- 
cient to pile merchandise on table tops or 
counters where the customer can reach it. 


ln many cases new fixtures will be required 
which will properly present the merchandise, 
segregated into categories such as Size, price, 
Facilities must be built into these 
fixtures for signing and display rather than 


and type. 


superimposed over a fixture design. 
directional 
lt is not enough to present 


A complete study ot signing 


must be made. 
the merchandise in an exposed manner and 
the information such as 
price and size, but we must tell her what to 
We must tell her where 
the transaction will be completed, whether it 


vive customer basic 


do with her selection. 


is a check-out point or a central desk, and 
then we must design these points so that she 
prompt attention, and with the 
identifying our 


(Check-out points or central wrap and 


receives 


thought im mind of clearly 
desks. 
desks must be redesigned to the 
both the customer and_ the 


They must be designed so they can be 


cashiering 
advantage of 
store. 
readily expanded to absorb peak periods, for 
it 1s at this pomt that we must give 100 per 
Yet, in the very fact that they 
supervision can result in 
(heck writers 


service. 
Hexible, 
the saving of many man hours. 


cent 
are good 
moved from department 
to department with relative ease as their func 


and cashiers can be 
tion 1s the same in each department, in con- 
trast to sales persons, who, in general, have 
to be familar with stock and important sell- 
ing pounts. 

Our fixtures must be backed up by well 
organized stock reserves, whether im the fix- 
ture itself, or an adjacent stock room, or both. 
hese functional as 
the that a 
visual inventory is possible, and must be so 
that stock 


remote storage is automatic. 


stockrooms must be as 


fixtures themselves, designed so 


controlled requisitions for from 
A properly organized and well supervised 
result not only in the 
elimination of lost sales due to being out of 


forward reserve can 


stock, but will result in less markdowns be- 
cause of unnecessary handling, old merchan- 
dise lost in the stockroom, and the inevitable 
result of having stock available to too many 
It should also make it possible for 


better 


pes yple. 
job of reordering 


a buyer to do a 









should be able to note fast-moving 


since he 
items and re-order in ample time. 
and 


He can 
slow-moving items alter his 
assortment purchases on a re-order to suit. 
Many costly “special trips” to remote re- 
serves can be eliminated. The used 
in automobile repair shops, it would seem to 
me, application. When a car 
chanic needs a repair part he fills out a simple 
requisition slip by which this part is taken 
from the stock room and given to the mechanic 
by a stock clerk who is in complete control 
of the stockroom. The requisition becomes 
automatically a re-order slip. 
from the factory are delayed, there 
should be no out-of-stock condition. A simi- 
lar arrangement in department stores, namely 
sunplified selling, would serve to save much 
which 


also spot 


system 


has an me- 


Unless ship- 
ments 


of the time of sales people can be 
made available to the customer. 

This brings us to the sales person herself. 
| don't think there is thing that 
annoys a customer more than to have a 
salesclerk disappear, whether it is to go into 
get her “book.” The 
customer who is waiting for her services feels 
she has lost the salesclerk and has waited in 
vain. We will be able to give much better 
service to our customers if we let the sales- 
clerk sell. If we arrange our transaction 
points so that the salesclerk is not involved 
with the mechanics of writing sales or get- 
ting stock from stockrooms or packing, she 
will be free to devote her entire time to sell- 
ing, Which naturally gives better service as 
salesclerk will be able to 
customers. 


any one 


a stock room, or to 


one handle 


more 

Macy’s has experimented along these lines 
with very gratifying results. In one depart- 
ment we did a signing job which segregated 
the merchandise by type and size, and we 
used directional signs which read ‘For faster 
service You may make your selection and 
take it to the cashier-wrapper.” During peak 
periods the following results were reported: 
customers were willing to wait for a sales- 
clerk, since we had offered an 
salesclerks could handle 
they were relieved of the task of writing 
the check writers at the desks were 
able to handle peaks adequately, and we were 
able to expand or contract our check writing 
to suit the load. 


alternative :‘ 
more customers, as 


sales: 


Several stores had either part or all of their 
toy departments on a_ self-service basis this 
last Macy’s had several 
tions im a special section on a strictly self- 


season. classifica- 


service basis, and the results are pleasing, to 
sav the least. 

\VWe can accelerate transactions, sales costs 
will 


will go down, the customer 


have more 
time to shop and, perhaps, will make more 
purchases. She will take the time to buy 


more carefully, if she knows that transactions 
will be more rapid. 

lf we can reduce lost sales because of out- 
and 
organization 


of-stock, reduce markdowns by _ better 

lf we can create more impulse buying by 
exposing our merchandise, and at the same 
time making it attractive 

If we can maintain and improve the appear- 
ance of our stores 

lf we can make our stores a pleasure to 
shop in 


Then the end deserves the means. 
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Plan Christmas Early In June 


By ALBERT BLISS, Bliss Display Corporation, New York 


NE certain way to get MORE 
CHRISTMAS DISPLAY VALUE 
FOR LESS MONEY is to. start 
your June Ist. 
will 


planning overall program 


outside store dec- 
attractions, im- 


institutional 


include 
window 


These plans 


orations, mechanical 
terior toy features, 
window displays, as well as street floor and 
promo- 


religious or 


interior atmosphere and gift window 
tions 

The outstanding display manager today 1s 
com- 
pletely that 
will wrap up the whole store in an appealing 


successful because he comes up with a 


coordinated Christmas theme 
saleable package 
This takes time 
preliminary ideas with management 
to shop for the best. that 
time to have sketches and estimates 


around 
time 


time to kick 
manufacturers 
offer 
time to present these plans to 
sketches and 
adjusted to 


prepared 


Management time to revise 


estimates so that costs can be 
appropriations 

June Ist is the time to start exploring the 
best then, 


assembled 


market for the ideas. By starting 


plans can be before summer vaca 


meetings ao 


had 


tions disrupt management 
fore your competitor 
the best im the 
school and fall promotions start to hum 


and what 1s most important, before manufac 


time to secure 


before 


has 


market hack-to 


turers are forced into higher prices due to 
overtime production costs. 

November ulcers 
constructive 
think 
ahead. During the 


Week 11) New 


find out what 


Perhaps you can avoid 


brand of “need 


Display 


special 
Bliss 

(hristmas a year 
ber 1952 Market 


questions to 


by our 


ling.” starts to about 
Decem 
York, we 
liked 


asked you 


about the things that were done in 1952. 
from January to May, our research depart- 

for new 

(our 


ment combed libraries and museums 


themes or new versions of old themes. 
designers searched for original forms, textures 
and techniques. Our production department 
Upper left — Gertz, Jamaica — "Rudolph" 
Interior Attraction by Mr. Eric Daniel . . 

Upper right, Pogue's, Cincinnati — Religious 
Window by Mr. William Grover . Center, 
Higbee's, Cleveland — Outside Store Decora- 
tion by Mr. J. C. Nichols Lower right — 
Macy's, New York — Mechanical Window At- 


traction by Mr. John R. Foley— 
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(Advertisement) 


developed cost-saving methods. Our engineers 


experimented with mechanical principles that 


will create novel, eye-stopping ( hristmas 


attractions ln short. we are a vear ahead oft 


our market 
hore coll 


On June st, this expertenced 


have fiuvshed and mstalled wm our showroom 





a wide variety of Christmas display promo 
trons destgned to mspire coordinated planning 

We call 
You discuss your prelimimary 
experienced designers and mechanics, in the 
You work 


these samples “discussion pieces 


ideas with out 
shop as well as m the showroom. 
with actual samples, textures and techniques 
You inspired to 
solutions to 
\nd you can do all this 


as well as. sketches are 


create original your coordinated 
Christmas problem 
leisurely, with adequate time to think a prob 
if you start June Ist. New 


then be made and placed in your 


lem through 
sketches can 
hands before so doing, you will be 
able to 


in July at which time you can present not one 


July. In 


schedule management meetings early 


but several complete plans for coordinating 
(Christmas display program 
illustrate four out 


Bliss 


Were 


your 

The photos on this page 
standing display promotions produced by 
Display m 1952 
planned early in May and June by Mr 
R. Foley of Macy's, Mr. Eric Damiel of 
Gsertz, Mr. Wilham Grover of and 
Mi | Nichols of 


these promotions were placed in 


lL hese promotions 


lohn 


Pogue's, 
Highee's (Orders for 
July, thereby 
outstanding ideas, excel 


November cle 


imsurimeg low 
lent 


prices, 


workmanship, and early 


livery 
































From Paris 


Famous names in high fashion are Jacques Fath, Pierre Balmain, and Jacques 
Heim Here we see examples of how they handle display in their windows and 
houtiques in Paris 


The photographs are shown through the courtesy of Harold Martins 


ot (sermatn 
Monteil Cosmetiques Corporation, New York City, who comments 
“These pictures show so well how really important good display 1s 


something which most 


and how 1t 
can be decor as well stores do not achieve Display props 
are purchased with a purpose in mind windows. Interior props as well as just 
props, but in these photographs you see how they become an integral part of the 
whole selling plan.” 


\t the upper left is a view of the tover of Pierre Balmain, tollowed by 
interior view of the salon of Jacques Heim and a similar illustration trom 


|< it center, one o} the windows at Hleim s 


\nother view of the Balmain establishment is at. the 


} lower lett 
concluding illustrations are trom Heim’'s 











DISPLAY WORLD 











(WRITE FOR SAMPLES) 


/ Bulkton 


50 IN. WIDE 


e ow ” 
Wal-Flex 


A Board That Comes In Rolls 


A PICKLED WOODGRAIN DESIGN ON 
HEAVYWEIGHT PULP-BOARD 


Its Flexible - - - 


This new exciting material has unlimited decorative possi- 
bilities—Because . . . it's easy to handle and work with... 
it's rigid and flexible — Bend it around curves and corners 
— Paste or staple on panels. 


COLORS LIST PRICE 


@ Pickled BLACK $ 3 95 
@ Pickled GREY — 


@ Pickled TAN ROLL SIZE 
@ Pickled BROWN 50 IN. x 24 FT. 


BULKLEY DUNTON & CO., Inc., CORRY, PENNA. 
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Pitan alte vie aa ceintiella edltiod + 


eee PRE No. 834 = (Bulb Nor 


A simple, inexpensive method of adding the dimension of color to disploy 90° vertical, 350° horizontal adjustment. ‘Stay Put...At Any Angle! 
lighting. Accommodates either R-40 of PAR-38 Bulbs. All with patented Swivelier Socket; tear-drop-design, weighted base with 
felt bottom; screw holes for mounting; cord and plug 
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Lenses can be changed 
Z2=™ trom front without remov- 
Sgn ing clip from bulb. 
atsaea Spring tension holds clip 
\ securely in place. ‘‘Stays 
Put!''—will not tilt, flop 
or work loose. 
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' he 

f ’ 

Set them in windows, on { 

i floors and counters! Pin : aS 
| 2 them to walls and columns! a 
STTMRCUUL ETNA No. 999 Series a ER Le 

: a iGET’’ SHADE | “Cosmopolitan” 

Enhance the attractiveness (and saleability) of all your merchandise. Aesth os x aA EGAN bisnatandedetthoamels - 

Use these lenses also for “‘mood'’ lighting in windows and interiors. % 

@ Available in 14 beautiful colors IS 


@ One piece aluminum rim; no sharp edges; cannot 
come apart 


} @ Each lens consists of four sections 
\a @ Made of color-impregnated, heat-resistant glass 
e@ Guaranteed Color-fast 


eer No. 683 Complete unit consists of = 


No. M627 No. 11412 
(Switch in base) 








color clip and four assorted 999 lenses. 








Available in 6 colors—Rose, Green, ie 
Yellow, Gray, Silver, Brass. : 
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RPS imto (1) the 
items of the dis- 


Props 


may be classitied 


tock, mass produced 


} ‘ Te = | Bs ‘ | } ’ “sa . 
Ppiay mdaustry, é) Which are Cus 


tom-made to you! requirements and (3) 


props which you make yourself in your own 


wort shop W could properly miclucde a fourth 


Classification to those which vou bor 


COVCT 
row, most of them from local retailers 
lables. 


display 


called in the 
proven to be our 


or plateaus as they are 


trade. have Migost 


regularly used pieces of property These we 


assembled from custom-made 2!4-inch = pine 
strapping, cut rabbet, mitered 


With the 


with a %4-imech 
rabbet on the mside to receive a top 


ol % mich plywood 


| bye ~ AtT¢ 
with the 


used tidcst frequently as plateaus 


legs removed There are various 


size legs, scaled to the various sized plateaus 


make 


specifications. 


sculpturing firms which can this type 


of plaque to youl 
Ve also have an attractive rubber plaque 


concerning our Massachusetts Deposit Insur- 
ance Fund and our advertising agency, Dean 
W olf A 


a similar and 


\ssociates, supplies its clients with 


very attractive F.D.1.C. seal 


of 30-inch diameter 

Another frequently used prop is the easel; 
we use them a great deal for pictures, signs, 
and as a “form” for draping fabrics. 


Another basic hinged 


frames 


prop 1s the nsert 


used for displaying paintings, signs, 


and some objects. We have many sizes and 
large 
The insert 
is a homasote panel which is covered with an 


which are 
frames similar to a picture frame. 


variations of these frames. 


appropriate cloth or paper, or painted to 


ene AE vol 


Equipment For Bank Display 


By HOWARD C. NASON, Manager 


Boylston-Berkeley Office, Institution for Savings, Boston 


The 


removable 


circular saw The 
pegged into the 
each leg We 


( hinese style of 


legs were cut on a 
legs are 
three 
hall 


these 


1 
loosely 


frame with dowels on 


also made legs and a 


leg tor same tables but we have not 


found them very attractive or versatile 


[he plateaus are painted a pearl gray color 
and they are used both plain and = covered 
with materials 


We usec 


prop 


(hinese stvle urns as a basic win- 


dow These are made of mahogany and 
fished in a natural color, as 1s most of our 
four of 
urns m windows at all times, plus two 
(One 


uri, 


mahogany We have from two to 


these 
urns as decoration within the bank 
36-inch 
half used 


inside the 


used as a wall decoration 1s a 


split im the middle, with each 
agaist one of 


bank 


Ivy has become something in the way of a 


the two pilasters 


trademark with us and in designing a seal for 


our 125th anniversary it seemed appropriate 
to build it around ivy. combining the old with 
the new We did this 24-inch 


which are bronzed plaques made of 


with seals 
molded 
rubber will be found 


In all large cities there 
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match or to complement whatever is being 
exhibited 


\\ = take 


cause they were used quite differently by the 


} 


special delight in these frames be 
occupied out 
frosted 
placed close to the windows i 


bank which formerly quarters 


They used them with glass imiserts, 


shield the im 
terior of the bank from the street. We think 
that them. All we 
had to do was replace the frosted glass with 


ours is a better use of 


homasote, refinish the dark mahogany to a 


light mahogany and put hinges onto them to 
mnake them into screens 
Some plateaus used to build the back of the 


window higher are merely cardboard tiling 


boxes, neatly covered with paper which ts 


stapled On 

Three newly purchased basic props are 
containing a 
large frame with removable homasote panel. 


hall black- 


They are placed in the bank lobby, 


custom-made stands, each one 


They are very similar to lecture 


he Ail cs. 


—Some of the display props recommended by 

the author as standard equipment for finan- 

cial displays are seen in these windows by 
Roland H. Joy— 


behind the window, but designed to be part 
of the 
ground. 


window back- 
We are able to extend the exhibit 
into the bank lobby by placing paintings or 


window, or at least a 


illustrated maps on the rear side, thus bring- 
ing many of the window viewers into the 
bank to see the rest of the exhibit. A small 
window sign with this message is necessary. 

We also four 
which we use to 
the lobby. 
of 10 and 12-inch depth, set on 26-inch legs, 


have custom-made display 
into 


They are merely rectangular boxes 


CASES extend exhibits 


with an open top, covered with plate glass. 
They are similar to standard museum floor- 
type showcases, finished in natural mahogany 

For banking-by-mail windows we frequently 
use the figure of a postman, a standard re 
item. <A 
was borrowed from a neighboring commercial 
bank. 


tail store display large mail box 
rotates 
selves, the Home Savings Bank, the Phoenix 
National Bank of and the 
Middletown Savings Middletown, 


This postman among our 
Providence, IX. ® 
Bank of 
(onnecticut. 

Props such as a large watch and a street 
sign are wooden products, mass-produced for 
the retail 


stores. The large passbook IS a 


frequently used prop and can be made by 
any photostat house or art department. 

A wooden cherry-finish screen we use 1s 
half of a retail store screen purchased from a 
/-foot 
The top half was 
half 


We were able to persuade 


supplier. It was a screen, 
much too big for our use. 


and the 


display 


made with = slats bottom with 
inserted panels. 
them to saw one in half and provide us with 
the extra screen hinges, thus giving us two 
attractive screens. 

Small objects such as vases, bowls, candle 
sticks, cork floats, 


medallions, figurines, potted plants, ete., are 


driftwood, stained glass 


purchased or borrowed, according to yout 
estimate of their re-use value. 


The 


purchased from any display house. 


made of wood, 
They look 
melt in the sun as do 
the real ones, a fact we learned the hard way. 

For an exhibit of 125 varieties 


candles we use are 
very real and do not 


of cactus 
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plants, we purchased a large papier mache 
cactus plant from our display source. 

The Home Savings Bank has as its slogan, 
“Wise Bees Save Honey, Wise Folks Save 
Money.” They have several beehives as basic 
props and they have several times used real 
bees mn their windows. 

An assortment of plain and fancy picture 
frames of assorted sizes and finishes are 
often-used props. We have about ten of 
these and we occasionally borrow one. 

We have an assortment of quarter-round 
forms of several heights and sizes which fit 
into the corners and are used much as the 
plateaus in building a window up. 

The Home Savings Bank has built up a 
substantial collection of stutfed animals which 
are used regularly owls, squirrels, small 
birds, pheasants, turkeys, ete. 

Other basic props of this bank and _ the 
Home Savings Bank are papier mache pen- 
guins, Easter rabbits, a stork, Santa Claus 
in several sizes, a small gloved hand, a 5-foot 
hand with pointing finger, a monkey, dolls, 
mannequins, and an artificial birthday cake 
with hgehted candles. 

We both have a few styrofoam props, a 
very popular line with retail stores but which 
we feel are too artificial in appearance for 
banking purposes. We both also have an 
assortment of artificial flowers and vegeta- 
tion. 

We have two bookcases which are used 
occasionally. The Home Savings Bank has 
a fireplace mantel which is used occasionally. 

House models are basic and frequently used 
props. 

The word material is used to cover a wide 
range of items which are largely expendable 
or have very limited re-use value. It = in- 
cludes such things as wood, wallboard, card- 
board, cloth, paper, fibre, paint, ete. 

It has been our experience that bank dis- 
plays are enough different from retail store 


displays, so that we do not lean very heavily 


upon the display distributors for materials. 
This may well be a reflection of a desire for 
perfection and realism, coupled with the fear 
of too much imitation of retail windows. 

The display houses are still the best single 
source of materials and we have also found 
them very helpful im giving advice and im 
suggesting outside sources for materials we 
have been seeking We would certainly 
recommend to any bank entering the field that 
they rely rather heavily upon the assistance 
of a good display house. 

In the case of fabrics, a major item, most 
large cities have one or more retail outlets 
which specialize in fabrics for the display 
industry and the theatre. Their fabrics place 
the emphasis upon appearance, not upon 
wearing quality. For most materials, prices 
are slightly lower than for the standard 
yard goods. 

Velvet is an excellent example as it 1s one 
of the most widely used fabrics in the field 
of display. Velveteen, which looks just as 
nice, sells for much less. 

Velvet comes in a wide range of solid 
colors and is the ideal fabric for formal set- 
tings — glassware, silver, gold, jewelry, etc. 
It is equally well used for draping and for 
covering forms tightly. 

\\ © usc @ beige colored, twisted broadloom 


[Continued on page 8&4] 
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CHRISTMAS 


Played Host to more than 


12,000,000 
CHILDREN 
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MT MINIATURE TRAINS draw huge crowds of children and their 
parents. The whole city will be talking about your MT display— 
Miniature Trains help build effective store publicity. 


PLANNED TO FIT YOUR SPACE 


Installations can be tailored to any shape and size. Tracks are 
flexible, fixtures can be skirted—an MT Miniature Train can be 
adapted to any floor plan. 





A DISPLAY MANAGER'S DELIGHT 


Your own staff can center a truly creative Christmas Promotion 
around MT. There is no limit to your ingenious use of scenery 
and special effects with the versatile MI Miniature Train. 


This outstanding promotion requires no capital investment. Under 
MT’s unique lease agreement, WE furnish a complete train set-up 
to your specifications, supervise installation and removal, protect 
you and your customers with comprehensive liability insurance 
and assume all responsibility for damage to train and equipment 
while in your possession. YOU furnish space, electricity, operat- 
ing personnel and tie-in promotion. Miniature Train Co. and your 
store share in the proceeds from ticket sales during the lease 
period. 


we 


il ee | 
— 


: 


sm" | 


&. 
- 


Without obligating you in any way, we'll be 
happy to send you a suggested track layout if 
you give us a floor plan of the area in your store 
where an MT Miniature Train could be set up. 
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FREE Wiustrated Brochure showing MT Miniature 
Trains in department stores. Read how successful 
one can be in your store. Write today—direct to 
Dept. W 
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MINIATURE TRAIN CO. 


RENSSELAER, INDIANA 


PROMOTIONS 4. 
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Modern Display For Glassware 


LIMAXING 50 years of activity in the decor. This was accomplished by bold, im- network of light structural steel members 1 
glassware industry, Imperial Glass Cor-  aginative concept of space which not only a white mat sandblasted finish, which, com- 


poration retained Designs for Business, assures dominance for the 1,600) different bined with water white glass as the major 


Inc., to design new showrooms at 225 Fifth glassware pieces, but by highlighting the in- medium of display surtace, 1s absorbed into 
ivenue, New York City dividuality of each piece automatically empha the overall background of white with varying 
()Nutstanding achievement of the designers, sizes the Imperial Glassware patterns. tints of blues, greens and corals. The steel 
Maurice and Joseph Mogulescu and Gerald Although separation is) provided in the members supporting the adjustable glass 
Luss, was the technique evolved to avoid the new quarters to form offices, reception room shelves are free standing, arranged im per- 
danger imwherent im conventional glassware and showroom, the total effect 1s a fluid con- pendicular, right-angle composition (;lass 
displays of losing the product agaimst the  tinuity of space. The showroom itself is a fiber and = polyplastic dividers between the 
var.ous shelves and fixtures allow for flexible 
width contraction or expansion of shelf sizes 

ranging from 5 to 30 inches. 

An especially ingenious feature of the pro 
ject was the design of individual display 
units which can be duplicated in one or more 
groups to become trademark displays im 
stores throughout the country carrying Im 
perial Glassware 

Imperial Glass Corporation, through De 
signs kor Business, Ine., 1s. offering blue 
prints and/or sources and costs to interested 
retailers since these display ideas can pertorm 
an important retail merchandising service for 
stores. At the same time, their arrangement 
within the showroom has the overall appear 
ance of unity rather than a series of separate 
displays. 

The only notes of brilliant color arte found 
in the blue, green, and black fabrics used for 
upholstering the custom-des:gned chairs. These 
colors are deliberately applied in this way to 
create a center of interest upon entering, but 
disappear when chairs are occupied so that 
there is no distraction of attention from the 
glassware. 

except for the chairs, there are no other 
furniture props. This almost monastic sim- 
pheity is infused with warmth and atmos- 
phere by creative lighting. The two basic 
lighting systems used are custom-designed 
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Huorescent trough units suspended beneath the 
display units to provide soft, upward light, 
and a flexible system of incandescent spots 
suspended from “Unistrut™ channels — for 
sparkle. By the combination of these two 
lighting devices any one of the 1,600 items 1s 
easily illuminated to capture the full rich 
shimmer of the glass 

In the reception area a handsome custom 
designed desk 1s buttressed with a sheer white 
lacquered plane on which 1s suspended an un- 
usual piece of sculpture. Commissioned by 
the designe rs and executed by Nat Werner, 
internationally acclaimed young sculptor, this 
work 1s an impression of the romantic art of 
vlass blowing and depicts a glass blower in 


the process of forming a design 


Display, Store Consultant 
Joins Hess Brothers 


Stuart Jester, designer of retail stores and 
store displays, who has been associated with 
nearly 100 stores over the past 10 years on 
a consulting basis, 1s joining Hess Brothers, 
\llentown, Pa., to devote his full time to the 
department store's space-planning program 
Max Hess, Jr., president of the store, said 
that Jester would work in conjunction with 
Mitchell H. Kauttman, general merchandise 
manager at Hess’, and Robert H. Wessner, 
the store's architect and general display ci- 
rector 

Jester is closing Ins office in New York 
(ity to move to Allentown and_= start im 
mediately on his new assignment which wall 
include planning im coordination with the 
current renovation program to complete the 
air conditioning system for the store’s six 
Hoors and modernization of the upper floors 
to conform to the architecture ot the lower 
Hoors 


Edward Ilten Named 
By Killian’s 
' 


Nillian Company, Cedar Rapids, lowa, makes 


fk. = Scherling, vice-president of The 


known the appomtment of Edward Ilten as 
display manager. He replaces M. H. Luber, 
who retired on May 1 after many years with 
the store IIten comes to Waillian’s from 
Craemer’s Department Store, Cedar Rapids, 
with which firm he was associated for 14 


Vea©rs 


Displayfully Yours 
In Larger Quarters 

Displayfully Yours, 58 West 36th street, 
New York City, has tripled its former show 
room space through the acquirement of 
larger quarters \ much better presentation 
is thus made possible of its line of display 
fixtures, mannequins, and related items. The 
firm is operated by David and Phil Weinberg 


COMING UP! 


National Luggage Week May 16-23 
World Trade Week May 17-23 
Memorial Day May 30 
Coronation of Queen Elizabeth June 2 
Flag Day June 14 
Father’s Day June 21 


National Swim for Health Week June 21-27 
National Association of Display 

Industries Market Week June 27-July 1 
Independence Day July 4 
National Farm Safety Week July 19-25 
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136 WEST 24th STREET 
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DISPLAYMEN everywhere prefer Hansen as their favorite tool for 
installing windows. This window in ART SCHACHTEL'S MEN SHOPS 
was dressed with distinctive paper tacked on walls and floor with 
Hansen one-hand Tacker. Saves TIME, STEPS, MATERIALS! 


With its rapid zip-zip action — driving slender two-pointed staples 
fast as you grip — its ability to stay on the job — its ready portability 
— its easy-to-service take-up jaw feature — Hansen 
is the preferred tool for putting in windows that attract REQUEST 
and sell. Install displays BETTER, FASTER with HANSEN. BOOKLET 




































































504) RAVENSWOOD AVE. CHICAGO 40, ILL. 


























WHY GO OT TO 
THE COUNTRY WHEN 
WE CAN PARK HERE ¢ 
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Freshest, most attractive Grass Mats you've ever 
seen. Heavy extra thick 72 row turf, securely stitched 
to durable burlap base. Uniform and even, with 
never a bare spot. Order now to liven up your MAIL ORDERS 


apeing cteptays. FILLED PROMPTLY 
STANDARD 3 ft. x 6 ft. GRASS MATS ... $3.50 ea. 

($39.00 per doz.) 

Available in natural roffia gross at same prices. 



































Member NADI 















12 in. x 15 f...$ 3.75 5 ft. x 10 ft.. .$12.50 
17 in. x 15 &...$ 4.95 & ft. x 10 ft.. .$1475 
5ft.x 6 f...$ 7.50 5 ft. x 15 ft...$18.75 
6ft. x 6ft...$ 8.50 3 ft. x 30 ft.. .$22.50 














3 ft, x 15 ft.. .$10.50 6 ft.x 16 ft.. $23.75 Modern Display Equipment 


Special Sizes to Order——~Any Length or Width = 810 Penn Ave., Pittsburgh 22, Pa. 
SPRINKLINGS—cover 40 oq. ft. 1” thick. 3 ib. $2.50 
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- Showroom Opened 


CHICAGO DISPLAYS 
[Continued from page 33] 


color schemes were employed. The ease 
with which “vou can do it yourself” was 
stressed by a small boy in the kitchen sur- 
rounded by the various cans of paint with 
which he was about to undertake a job made 
simple with color harmonies supplied by the 
paint manufacturer. The housewife shown 
painting the walls of the dinette evoked 
an urge in the distaff side of the family to 
paint her own walls. The window con- 
tained a sink, cabinets, kitchen chair, step- 
on pail, towels, crockery, small appliances, 


curtains, and a stepladder — all items tor 
sale in the store, vet paint had the vantage 
point. 


A color scheme of pink and yellow, lightls 
touched with black produced a delicate scene 
in keeping with a promotion of brassieres at 
Goldblatt’s. \ curtain of pink ribbons 
| dropped from the ceiling and held down by 
lilacs allowed glimpses of the lime green 
backwalls. Black wrought iron open boxes 


' contained three forms grouped together as 


one unit by a tree trunk covered with sprays 
of yellow and pink flowers. A partially 


| clothed mannequin offside balanced the 


window. 

“Mix and match coordinates, perfect part 
ners for play” were given a summer set- 
ting by Boghosse with three staggered panels 


_ of basket weave rattan and spiralling grape 


trunks, relieved by sprays ot green foliage. 
(Final illustration). Twelve mannequins in 
four windows displaved a wide range of 
active sportswear, mixed and matched to 
taste. 


Red Wing Adds 
To Line 

Newly added to the fixture line of Red 
Wing Products, Bellerose, N. Y.. is a 
super-sized size divider made of an = un- 
breakable, snow-white plastic. It slips on 
a garment rack or wall case rod easily, 
yet is so designed that it can not fall off. 
Features include extra large stylized nu- 
merals that do not smudge or rub off, and 
sizes trom 1 through 60, odd, even and half 
SIZES. 

Also added is a group of “Show-Off” 
showcases in three sizes, with extra-heavy 












plate glass tops and equipped with plastic 
boxes, each individually supported in_ the 
case for ease of handling. Five wood finishes 
are to be had in the cases: they can be 
backed, stacked, lined up, or built up to 
create a new department or improve an old 
one 

Literature on these products, as well as 
others in the Red Wing line, can be ob 
tained from the firm on request. 


Freunds Return 


| From Coast 


Sylvan Freund, Decorative Plant Cor- 
poration, New York City, and Mrs. Freund 


have returned trom a combination business- 


pleasure trip to the West coast. 


By Artistic 


lhe Artistic Display Company has opened 


a new showroom in the Merchandise Mart, 


Krvay and Young streets, Dallas. 
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Stensgaard Elects 
Two Vice-Presidents 

\t the recent directors meeting of W. L 
Stensgaard & Associates, Inc., two new vice 
presidents were elected—-k. A. Lee and R. D 


(,leason ed Lee's father Was one of the 


original partners of W. L. Stensgaard at the 
time the business was established more than 
22 vears ago. He inherited his father’s inter 
est in the business about eight years ago; 
after several years in the plant he became an 
assistant account executive and in more re 
cent years an account executive 

Richard D. Gleason is an account executive 
who joined the organization some time ago. 
His past 20 years of experience have been 
in sales and public relations with such com 
panies as General Electric, Toledo Scale, 
sissell, and Robert Reis. 

Howard Cowee, vice-president in charge 
of the New York City ofhce, resigned as of 
May 1. A. C. Stensgaard, vice-president, has 
been transferred to New York City to assume 
the management of the Eastern territory. 

W. H. Stensgaard, who recently returned 
from his second term of duty as a reserve 
otheer in the Pacific, has rejoined the organi- 
zation as secretary and assistant treasurer. 

Florence Trenk has been appointed manager 
of tield services, in charge of the entire field 
organization. She has recently celebrated 
her 2lst anniversary with the Stensgaard 
organization. 


Special Marine Displays 
Open At Museum 

Three hundred years of the Port of New 
York, from Dutch sloop to super-liner, are 
set forth in the special marine exhibition en 
titled “The Sea and the City” which opened 
on May 14 at the Museum of the City of 
New York, in cooperation with the Marine 
museum of the city. 

This nautical history from 16053 to 1953 1s 
revealed in ship models, old-time marine 1n- 
struments, replicas of historic naval flags, and 
pictures of the harbor and the ships that rode 
its waters during that time. Dominating the 
exhibition 1s a large display window 20 feet 
long at the end of the gallery in which 13 
ship models of various vessels are set at the 
same water line as if riding at anchor in 
New York harbor, against a background 
showing a silhouette of the S.S. United States. 

Assembled under the direction of W. M 
Williamson, curator of the Marine museum, 
and Kalph R. Miller, Jr., assistant director of 
the Museum of the City of New York, the 
exhibition will continue through October 12 


Miniature Flowers 
In Extensive Line 

New additions to the already extensive line 
of Milton S. Ahrens, Inec., 56 West 36th 
street, New York City 18 include tiny 
miniature imported flowers in cloth. [n- 
cluded are daisies, pansies, forgetmenots, rose- 
buds, asters, bluets, mimosa, tuberoses, ramb- 
ler roses, lilacs, poppies, June roses, haw- 
thorn blossoms, cowslips, heather, and _ lilies- 
of-the-valley. Rich colors in solids as well 
as blended tones, combinations, and varie- 
gated shades are to be had. Materials in- 
volved include velvets, satins, cotton, rayon, 
and the like. 
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BIG NEWS 


ABOUT 


SWIVELITE 


NEW STYLE IN HOODS. Now you 
have a choice of Swivelite Torpedo 
e Hood or the brand new Swivelite 
be Modern Swedish Hood. Both have a 
is permanent deluxe satin aluminum finish 
...air-flow ventilation for longest bulb 
life. And because of Swivelite’s “adapt-a- 
od unit” principle, all basic units of these 











% ultra smart designs are interchangeable 
F and enable you to arrange new lighting 
F effects more easily and at least cost. 

| i 

Bs] 

‘ie 

ha A NEW FOCALITE. Now you've your 
a pick of Amplex Focalites, too! Be- 
val sides the amazingly popular Focalite 
pe B-5 for Par 38 reflector lamps, there's 
: now Focalite B-7 for R-40 medium base 
El reflector lamps. Each of these units is the 
b | display man’s handiest device for use in 
f | window displays, shadow boxes, show 
p.) cases and countless other accenting jobs. 


They can be positioned instantly to any 
angle. They're compact, attractive... 
made of one-piece aluminum .. . available 
with a permanent satin silvertone finish 
and in seven new decorator colors. 

Order Swivelite products from your 
Amplex distributor or ask us about these 
two big new Swivelite features. 
Amplex Corporation, Dept. B-5, 111 Water St., 
| Brooklyn I, N. Y. 


SEE US AT THE NADI JUNE MARKET WEEK 
CONRAD HILTON HOTEL, CHICAGO 
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Sealed-Beam Reflector Lamps, Colorbeam Lamps, Spotlites and Floodlites, Industrial 
Infra-Red Heat Lamps, Vibration and Rough Service Lamps, Street Lighting Lomps, 
Traffic Signal Lamps, Incandescent Lamps, Fivorescent Tubes, Display Accessories. 
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Your Inquiries 
Invited 


For EATON’S GRASS MATS & 
SCATTERGRASS 


For SNOW & WINTER SCENES 
WHITE STYROFOAM in 2” « 12” x 
36°” so planks . also shredded in 9 Ib. 
and 18 tb. cartons, 


For PRESERVED FLAME 
PROOFED FOLIAGES 


For natural settings .. . Oak Leaves 
.. . Several varieties of Palm Leaves 
2 to 7 feet long . Boston Ferns. 
Bracken Ferns and Coral Ferns . . . 
English Holly ... Sugar Pine Branches 
— Ponderosa long needle Pine 
Branches . .. Claveatum (Snake Moss) 
210 6 ft. Vines .. . Cocoa Palm Fibre 
_.. Uva Stalks 6 to 8 ft. tall... Yucca 
Trunks 8 to 12 feet tall... and many 
other preserved natural foliages. 

For DISPLAY BACKGROUNDS 
Trellis in various sizes . . . Wrought 
Iron Ferneries & Stands. 

For BRIDAL DISPLAY 
Beautiful Wrought [ron 93” x 91” white 
BRIDAL ARCH .. . Artificial Bridal 
Bokays. 


PARKSIDE DISPLAYS 


TT: ALBERT L. STONE 


907 Seventh Avenue, New York 19, N. Y. 
PLAZA 7-0868 

















COLLOID TREATED FABRIC 


THE FANTASTIC PLASTIC 


Apply it as papier mache, or work 


it free hand. Dip it—drape it— 
shape it! Lightweight, 
able. Weather proof too. Order 
introductory Kit, $21.15. 


Bes Watters 


Algonquin 5-2308 


unbreak- 


156 7th AVENUE e 


National Distributors @ U.S.A. 
Display and Allied Industries 
*Trade Mark of the Celastic Corp 


and Canada 


NEW YORK 11, N. Y. 










ONE-MAN DEPARTMENT 


[Continued from page 27] 


with touches of red to announce The finest 
tor our finest! Nudelman Brothers, unt 
form headquarters since 1917.” Red, white, 
and blue bordered the page, and a tricolor 


plastic ribbon bookmark stretched at the 


roll of the card A cutout pane] of service 
men, set at a slant against the pane, 
stretched the width of the window. Three 
unitormed mannequins were used, depart 
ing from Mr. Ness’ customary one or two. 
Two wooden panels and two of blue card- 
board showed insignia. Background again 
was the green and white brick effect, with 
lilies and dogwood giving = spring-like 
touches, A violet spotlight was back oft 
this prop, cobalt blue on the side wall, and 


Hoodlights 
Arrow shirts lent themselves 


turquoise and yellow 
“In another, 


a colortul window. 


TRAVE PERSONALITIES 


to a natural display in 


with a giant-size arrow piercing the shadow- 
box heart in which was a boxed Arrow shirt. 
(Other centered on hearts 
trimmed was let- 
tered on ‘Close to 
a man’s heart.’ Punctuation was with small 
hearts, and round letters pierced by 
arrows or centered with a bulls-eye. 

“David D. Doniger & Co., manutacturer ot 
McGregor sportswear, liked the 
of my displays so well that they used it in 
national advertising. I repeated the 
‘Warm as 


four 


packages were 
with metal lace. 


a double bordered heart: 


Copy 


were 


idea of one 


their 
Toast, in several 


trom 


slogan, Ways 


| borrowed toasters an electric 
company, giving credit on card, 
and into them fed Melba toast. The letter- 


against them was rip- 


a courtesy 


ing on the words set 


pled to suggest heat waves. On the copys 
card, | placed this wavy slogan at three 
angles, and spelled it out again with Ry- 
Krisp. Jagged tops on price tags added to 


the illusion of waves of warmth, 


No. 121 by —Cacfifrer— 





TAMBLYN DRUG co. 
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THE MORGAN 









Arter ATTENDING PHARMACY COLLEGE, UNIVERSITY OF 
TORONTO, RAY WAS EMPLOYED By LIGGETT DRUG COMPANY & 
WHILE THEY WERE BUILDING UP THEIR CHAINS. 
SOLD MERCHANDISE FOR SIX YEARS IN THE DETROIT AREA, WHERE 
HE FIRST SAW THE LINE-O-SCRIBE 


METHOD OF SIGN PRINTING. 
TOOK A SALES POSITION WITH THEM 
IN 1934 IN THE CHICAGO 

% _—dDIVISION,, 1N 1936 HE BEGAN 
%, MAKING THE WAITE-A-SIGN 
\ MACHINE AND IN 194) BOUGHT 
<¥ THE LINE-O-SCAIBE COMPANY. 
a 
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Ray IS MUCH INTERESTED IN 
MARKET RESEARCH, MERCHAN- 
DISING METHODS, RESEARCH & 
THE STUDY OF BUSINESS CYCLES. 


HosBies: GOLF, PLAYING In 
THE 80's AND 90'S, AND 
BOWLING, WHICH HE 
DESCAIBES AS “MEDIOCRE. 


BP. = 








COMPANY , CHICAGO, ILLINOIS. 
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“Another window teatured beach weat 
against a background of sails, sea gulls, and 
shells. in a ‘McGregor Week’ showing. For 
fall we played up their back-to-campus 
clothes, centering an amusing representation 
of a tootball player, and running up pen 
nants of local and neighboring universities 

“An August topcoat event had as_ its 
theme: ‘Remember last winter’, tormed by 
stvroltoam letters. The showcard had an 
actual news story of the preceding winter, 
torn in jagged outline to indicate icicles, 
with headlines announcing: ‘Intense cold, 
strong winds due to continue. Artificial 
snow was sifted on the teatured coats, win- 
dow floor, the mannequin, and a Scotty dog. 
The window made an impact on passersby 
panting under an unduly hot sun.” 

\n amusing idea for rainwear display was 
built around the theme: “It’s sure to rain 
cats ‘n’ dogs ‘n’ hammer handles.” Judicious 
choice ot colors added to the whimsy; show 
cards were plentifully spattered with rain 
drops. The theme was lettered in off-white 
outlined with violet, on a taupe gray back 
drop. Black, red, and violet letters advised 
“Choose yvour new raincoat trom thes 
famous labels: Alligator, Raintair, Pl) 
mouth, Gloveagles, Baracuta Import.” Tur- 
quotise and black strings suspended actual 
hammer handles and cardboard cats and 
dogs among the raincoats. On the lett tloo 
a small gray umbrella protected a green 
and orange trog. 

\t the time this display was set up in 
window No. 2, No. 8 showed wate repellent 
suedes. Three sprinkling cans, suspended tn 
a diagonal line with spouts aimed at suede 
jackets, bore the caption “Extra line 
Values.” A fourth, at the right and slightly 
above them, read: “Many smart colors.” 
[he two windows, playing up a like quality 
in the garments trom different angles, 
doubled thie effectiveness ot eactl 


Top Contest Award 
Taken By Hopkins 


First prize of $125 has been awarded to 


C litt Hopkins, Rouse’s, Riverside, Calit., in 
the Roman Stripe window display contest 
teaturing the “Bon Bon” color scheme. tot 
spring Second prize, $75, went to lames 
Peacock, H. Leh & Co... \llentown, Pa.. and 
third, $35, to John Houswood, Adam, Mel 
drum & Anderson, Buffalo. Judges were 
frudy Bouque, Hotsiery & Underwear Re 
view, Hortense Fillion, Department Store 
fconomist, and Virginia Roehl, New York 
City correspondent of DISPLAY WORLD 

leading stores throughout the country 
participated in the contest, and winners 
were Chosen on the basis of imagination and 


originality in presenting the theme 


Wilkins Joins Staff 
Of Belk's, Statesville 


Powell Lahmon Wilkins, Jr. is now with 
Bbelk’s Department Store, Statesville, N. ( 


He will serve 


~ 


1) both thie display ancl ad 
vertising departments 

Charlotte Firm 

Appoints Benton 


Robert L. Benton, formerly first assistant, 


has been appointed display manager ot 


elk Brothers, Charlotte, N ( He sium 
ceeds IX kK. Henry, who died recentls 


MAY, 1932 
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If we 
haven t 

seen you yet 
we ll be 


seeing you soon 
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ro fof-} oh t-te ed = 
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it's hard to keep a secret 
youll know = about ours 


NEXT ISSUE 
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7517 beverly bivd., los angeles 36, calif. 
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“Peg-Board” Paneling Replaces 


Showcases in New Modern Store 


Versatile, economical “Peg-Board” paneling plays a featured role in the new 
modern Bailey & Himes Sporting Goods Store, Champaign. Illinois. Utilizing 
the latest in self-service and space-saving devices. “Peg-Board” paneling completely 
lines the walls of the store and merchandise is displayed on it. This eliminates 
any need for showeases and puts all the merchandise within “handling distance” 
of the customer. 

Displaying a complete line of sporting goods from bowling bags to base- 
ball gloves. each type of merchandise is displayed against a specific color, such 
as guns, green; tennis, peach, ete. 

Commenting on the opening of the new store. THE 
DEALER in its Mareh 1953 issue reported: “Other retailers throughout the 
nation are using “Peg-Board’ to varying degrees. but the new Bailey & Himes 
store features the material to a greater extent. Even the pyramid-type center 
floor fixtures are made of ‘Peg-Board’.” 

Used to construct displays or as a permanent wall installation such as this. 
“Peg-Board” equipment is simple and easy to use. You can set up or change 
displays in a matter of minutes without tools. nails or screws. Decorative in 
design and functional in use, “Peg-Board” equipment displays any merchandise 
you sell from snowshoes to sledge hammers from sweaters to shellac. 

Get the complete story on “Peg-Board” panels and fixtures including the list 
of new low prices. Write for Broadside No. 40-D today. 


Authorized "'Peg-Board" Distributor 


GARRISON-WAGNER COMPANY 


2018 Washington Avenue St. Louis 3, Missouri 


SPORTING GOODS 

















LARGE ORNAMENTAL EASEL 


LEA-! Overall height 58". Overall width 25". 
Height from floor to cross bar 20". Suitable for 
A useful fixture to 
In black or white. 


cards, posters, pictures, etc. 
have around. 


Price each, $7 37° 
QUENSELL DISPLAYS, INC. 


7123 AUSTIN STREET FOREST HILLS, N. Y. 











Rolling Exhibit 
For “Unistrut’’ 


Based on the premise that one of the best 
ways to sell a product 1s to demonstrate it to 
the prospect, Unistrut Products Company, 
1013 West Washington, Chicago, has begun 
an experiment that may lead to a whole fleet 
of company traveling demonstrators. Unistrut 
has equipped a 1953 Ford Ranch Wagon as a 
rolling exhibit to bring samples of its store 
bolted framing 
cessories right up to the buyer’s doorstep. 

Included in the traveling sample case are 
all stock channel sizes and fittings, concrete 


and display system and ac 


inserts, pipe and cable clamps, tubing clips, 
pipe roller supports and complete product Iit- 
erature. Demonstrations can be made on the 


spot, and time js saved for all parties in- 


volved. 


Court Order Enjoins Firm 
From Copying Letters 


recent termination of the 
(‘ommission’'s 


Following the 
federal Trade 
against Hernard Mfg. Company for “Chinese 
copying” of Miutten’s changeable  three-di- 
mensional letters, Mitten’s Display Letters 
of Redlands, Calif., and New York City, 
started an injunction action in the Supreme 
Court of New York to stop Hernard from 
allegedly duplicating its products. 

This action has just concluded — by 
entry of a final judgment, entered on consent 
of the defendant, perpetually enjoining and 
prohibiting Hernard, its principals and afhli- 
ates, from duplicating any of Mitten’s letters 


pr ceedings 


been 


and advertising. 

Following this restraint, according to the 
California firm, Hernard has _ notified its 
dealers that it has discontinued the manufac- 
ture and sale of the 14 character-faces that 
were designed and manufactured by Mitten. 


Darling Introduces 


Flexible Island Unit 


A sturdy and flexible new four-shelf island 
unit for open display and self-service or self- 
selection selling is available from the L. A. 
Darling Company, Bronson, Mich. The unit 
can be used for all types of either hard or 
soft line merchandise. The middle 
are easily adjustable up or down on the up- 


shelves 


rights to accommodate odd sized merchan- 
dise, or one shelf can be quickly removed to 
form a three-shelf unit. 

The top three shelves are equipped with a 
7-inch wooden ticket strip on all sides. This 
strip forms a small band around the shelves 
for easy binning. The lower shelf is pri- 
marily for stock. The unit can be used with 
open shelves or with open or closed binning. 
The unit is 50 inches high, 30 inches wide 
and 60 inches long. 


Free Photograph Kit 
Offered By RCS 


Suggestions for using photomurals and 


picture window  shadow-boxes 
are included in the free photograph kit be- 
RCS Studios, 123 North 


Several hundred 


constructing 


ing offered by 
Wacker drive, Chicago 6. 
used without 
photomurals are a 


may be extra 


part 


which 
ordering 


scenes 
charge in 
of the kit. 
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No. 2239—LARGE HARLEQUIN TABLE—Fiat biack angle 
gold. b ist 
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Sales, Display Groups 
To Meet In Cincinnati 


The mid-year convention of the Sales 
Promotion Division and the Visual Mer- 
chandising Group of the National Retail 
Dry (goods Association will be held at the 
Hotel Netherland Plaza, Cincinnati, May 
1S-20 

On Monday the session will be devoted 


to “Proper budgeting and planning to get 


the most sales volume from the promotion 
dollar.” The meeting will be chairmanned 
and welcomed by W. T. Kilduff, sales pro 
motion manager, and William S. Grover, 


display director, The He \ me Pogue ( om 
pany, Cincinnatt. 
Promotion of man-made fibres tor. in 


to sell via television 


morning subjects. 


creased sales, and how 


will be the Tuesday 


At the luncheon session of the same day 


the theme will be “Simplified selling and 
selt-selection the key to Taster, easier 
selling.” Louis A Banks, Sears, Roe- 


buck & Co., Chicago, chairman ot the Visual 
Merchandising the 
Pilat, president of Russell 


(sroup, will meet 


William J. 


W. Allen Company, will serve as moderator. 


open 
ing 


Discussions of the subject and its relation 


to different segments of the store will be 
given by Findley Williams, manager, na- 
tional store planning and display, Sears, 
Roebuck & Co.; Edwin ©. Dimling, repre 


sentative for building operations and _ store 
design, Associated Merchandising Corpora- 
tion; Meyer Katzman, AIA.; William J. 
Cadelle, display director, Allied Stores Cor- 
poration. 

Those luncheon will be the 


attending the 
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YES, WE MAKE IT! 


IMPORTED HOLLY WREATHS 
LYCOPODIUM WREATHS 
LYCOPODIUM ROPINGS 


Write for Catalogue 


JONES, THE HOLLY WREATH MAN 


MILTON, DELAWARE 








DISPLAY WORLD, 
Wednesday's meetings will be 
“The market, the 
new “Selling 
get the from 
“Selling your customer.” 


Cincinnati 
devoted cf) 
plus field foi 
follow-through. to 


guests of 
casual big 
business,” 
most sales promotion, and 
\pproximately 250 are expected to attend 


the three-day convention 

DISPLAY WORLD Receives 

Coronation Plaque 
DISPLAY WORLD 


Milor Display Service, London, a handsome 


has received from 
plaster coronation plaque as an example of the 
work being produced by the English firm, in 
whose name it has since been presented to the 
where 1t 


British consul’s office in Cincinnati 


will be on permanent display. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
° 


$4.00 Per Column Inch— CASH WITH ORDER 
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Endorsed by the country's 
foremost display directors. 






PRICE +10 POSTPAID 


Immediate Delivery! 


PARTIAL LIST OF CONTENTS 












Training for Display Work Variations on a Basic Idea 
Recipe for a Displayman The Display Calendar 
Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Wares 
Application of Art in Display Small Windows 

Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Display 
Display Materials Color 

Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display _ Lettering and Display Signs 
Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Plan Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 









EVERY DISPLAY DEPARTMENT 
Needs This Greatest Display Book Ever Published 





Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


... to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 











DISPLAY WORLD, Cincinnati 1, Ohio. 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


(] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada and Pan-American 
countries, $1.00 additional.) 
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Window Display Contest 
Highlights RCA Campaign 

RCA Victor dealers from coast to coast 
will participate in a $10,000 window display 
contest tied in with the company's promotion 
of portable radios it is announced by Jack M 
Williams, advertising and = sales promotion 
manager of the Home Instrument Depart 
ment, RCA Victor Division, Radio Corpora 
tion of America 

The contest begins May 15 and closes June 
15. It was described by Williams as a key 
event in the most extensive portable promo 
tion campaign undertaken by RCA _ Victor 
(ther features include tloor and counter dis 


plays, streamers, car cards, billboards, line 


folders, wall charts, and a variety of coopet 
ative ad material such as radio and TV spot 
announcements and newspaper imserts. Na 
tional consumer advertising of RCA Victor 
portables will appear in Life, Look, and 
( oronet 

Cash prizes totaling $10,000 will be awarded 
in the window display contest, and awards 
will be made on a regional basis, Willams 
said. The first prize is $500, the second, $350, 
and the third, $150. The distributor salesmen 
serving the prize winning dealers will also 
win cash awards, he continued 

Dealers are not limited to window display 
material provided by the company, but are 
encouraged to plan their own displays. Dealers 
are asked to send photos of window displays 
to their distributors, who will forward them 
to the company. Deadline for entries is July 
1, and winners will be announced August 3 


Plan Display Contest 
For Letter Writing Week 

National Letter Writing Week, the leading 
sales promotion project in the country to sput 
the marketing of correspondence writing 
paper, will be observed this year during the 
period of October 4 10 

A leading feature of the promotion wall be 
the annual window display contest for re 
tailers of correspondence writing = paper 
Twenty-one cash prizes totalling $1,000 will 
be awarded for the best display windows con 
taining writing paper and related products 
Five groups of stores are invited to participate 
in the competition Details on the contest 


will be announced next month 


Park Avenue Debut 


For Mannequins 

Twenty “Beau Monde” mannequins of the 
Korrect-Way Division, American Fixture & 
Mfg. Company, St. Louis, recently made thei 
Park avenue debut in the foyer of the new 
Lever Brothers building in New York City 
They were clad in apparel by designers such 
as Balmain, Dior, Adele Simpson, Traina 
Norell, and Pauline Trigere 


Chicago Display Club 
Visits Silvestri's 

Chicago Display Club members were guests 
of Silvestri Art Mfg. Company, 1147 West 
Ohio street, at the regular meeting on May 5 





A tour of the plant enabled the group to see 
production of plaster, papier mache, rubber, 
wood, and wire display pieces, as well as me 
chanical displays and tine lamps \ buffet 
supper followed 
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Our store lighting is perfect 


4 
thanks to the LUSTRA MAN 


says Markson’s (Men’s and Boys’ Wear), 
Elmira, N. Y. 





Here is the exact statement of Mr. Leon Markson, President, 
The Markson Stores: 


“Completely equipped with Lustra Incandescent Lamps and 
Fluorescent Tubes, our modern store in Elmira is widely recog- 
nized as the best-lighted store in western New York. Experience 
shows that effective lighting such as this is an important aid 
to better sales. We can report, too, that Lustra Lamps and 
Tubes burn longer and save replacements.” 


It will pay you to talk with your local Lustra Man. He’s 
thoroughly qualified to solve practically any lighting problem 
with the complete quality line of Lustra Double Duty Lamps, 
Fluorescent Tubes and allied electrical products. Write us for 
th full Lustra story. 


Lustra Corporation 


Dept. N-5, 36 Washington St., Brooklyn 1, N. Y. 


AMERICA’S DATED LAMPS 


DOUBLE DUTY REFLECTOR LAMPS. INCANDESCENT LAMPS. FLUORESCENT TUBES. SPOTLITES AND FLOODOLITES 
RUGGED DUTY LAMPS. FLUORESCENT FIXTURES AND STARTER’ 
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INTERIOR DISPLAY 
AT RICH'S, ATLANTA 
[Continued from page 25] 


and adults 


Mama Bunny and her six new 
three little 
little 


lhe auchence 


Mott babi Ba lambs, chicks, 


Pi-zts, 


ducks, four goats, and more bunnies! 


stands around the fence en 


chal ted as the animals play, sleep, or eat 


| Va) other yearly events are the annivel 


Al and har vest store wide sale ~ ‘| hese. 


too, take on a theme and are planned months 
to reach every 
Rich's &5th 
birthday cakes were everywhere, 
Sally,” the 

as put countless babies 
blissfully while their 


enjoyed luncheon im the store's res- 


ahead Wm) yvreat detail iH) ordet 


department last year at Anny 
Vt | ~s<il \ sale 
and “Aunt 


beloved Negress who 
to sleep in her arms 
them 


or kept happy 


mothers 
and 
similar 


“Mammy dress 


three 


taurant, donned het 


bandana and with helpers in 


costume with 


slices of birthday cake throughout the store. 


pushed decorated carts laden 

[here are dozens of special events on each 
month's calendar, typical of which was the 
Storybook Fair, a 


children’s bon ks 


dramatic promotion of 
Sponsored by Rich's im co 

\tlanta Board of Educa 
tion, the second Hoot bridge hecame a Story- 
book 
own adaptations of famous children’s 
mi skits, hallet, 
Display planned and set up the stage which 
was flanked by 
size characters stepping out of them 
their usual flair, they 


operation with the 
Theatre. The children presented the 
hooks 
IMUSIC, puppetry, and radio 
with life 
With 
placed distortion mir 
rors at each end, “just for fun.” 

[he Store for Homes, across the crystal 


viatnit size books 


bridge trom the main store, naturally centers 
display around When 


nounces that they are ready for summer, they 


SCHSOTIS Rich's All 


mean the whole store 1s ready Into focus 
everything from moth balls and sprays 


to elider 


COCs 


cushions, freezer wrappings and 
grills The an 


will find summer 


summer rugs and barbecue 


houncement this year furn 


ture for outdoors. for the 


terrace, or the 
porch enchanting ly grouped on the fourth floor 
bridge and the glass area of the 
that floor lhe 


agvTca has heen transformed Wito a var 


adjacent 
furniture department on 
V\ hole 


den | vervthinge trom the most conventional 


and utilitarian to the newest mn reed and red 
wood and iron can be found there 


(One of the ever present extras of the dis 


play department is working with the 


plan 


Pitti Othice i} remodeling making SULRRCS 


tions tor departmental design and color 


hie ly c| 


Store, 


‘They 


have recently with changes inthe 


Basement camoutlagineg unattractive 


areas, purchasing new 


Mannequins, and em 


ployving pertorated hardboard = to 


yreat ad 
Vanitave Tor promotional items 
Stull anothes 


with thre 


“inside job” is im cooperation 
department. The 
that the eve retaims 
that 


in driving 


tramune tramime 


director hbeleves 


that the 


much 


mind ftorgets, and a dramatic 


presentation is mvaluable home a 


pont Display is called upon frequently to 
stage a skit used in this visual education pro 
gram which meludes everyone from merchan 
ise managers to the newest sales girls 
Dudley 
that a dra 
tinatic presentation drives home a point with 
the customer, too 


Kichs and Display Director Pope 


agree with the tramime director 
and they have gone all-out 


mm the mtenor to do just that 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


A. Lutz 
3 West [8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





Bois Smith Studios 
228 West 39th St. LA 4-4992 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1280 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural’ 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Louis Schneider Corp. 
& East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


Ben Walters, Inc. 
56 Seventh Ave. AL 5-2308 
DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


See it demonstrated 


*Trade mark of 
Celastic Corp. 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Frankel Associates, Inc. 
56 W. 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 
127 N. Dearborn St., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


The World-Famous Fashion Museum 


16 West 77th Street 

CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion. Ask for information. Recommended by 
N. RR. D. G. A. 


TR 3-9103 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


| Nathan Zucker 


nT oun posts 
WI 7-2653 Re 
FEATHERS — FANCY & OSTRICH 


Samples on request 








David Hamberger, Inc. 
115 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It’s Always MARKET WEEK in New York 








THERES ALWAYS A GREAT 
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Other gems scintillate 
and shimmer, but only the 
Folie lestolale Mt al Wee) an | ee of 1.0 cl 


York, jewels of the display world are 





yours for the asking, Paastehicte by dal country 
Zolectaslol ammo It 9 ol (ol Mae olagele|*iot-1e MNo) MiNolalollale] MN olge) elses (CMe Lilo 
accessories to make your displays terrific traffic stopper: 


Do your display shopping in fabulous Manhattan 


ITS ALWAYS MARKET WEEK... /N NEW YORK / 











A valuable new tool for 


everyone concerned with 


VISUAL MERCHANDISING 
AND ITS TECHNIQUES 


THE DRAMA 
OF DISPLAY 


By JIM BUCKLEY 


Foreword by Adam L. Gimbel, President, 
Saks Fifth Avenue, New York City 









This is the FIRST book on contemporary 
show-window techniques that takes you 
behind the scenes and gives you the hou 
and why. Whether you are selling canned 
goods or chi-chi, Buckley tells and shows 
you how to do it better. 











Jim Buckley shares with you his fault- 
less instinet for penetrating the human 
side of the consumer with display which 
is miles above mere commercialism. He 
tells you how his window and interior 
displays have sold fashion, yardage. no- 
tions, cosmetics, stationery, and countless 
other products for top-ranking stores 
across the nation. 
















Among the helpful features are... 


How Display Ideas Are Born 

How Display Compositions Develop 

The Economy (and Fun) of Improvisation 
Practical Hints on the Uses of Imagery 
The Creative Display Person as a Business 










Man 

The Practical Application of Color in the 
Window 

Useful Information on Lighting the Display 

Methods of Combining Good Display with 
Good Theater for Sound Visual Mer- 
chandising 

Display as a Medium of Communication 

And Ever So Much More! 












An indispensable “how-to-do-it” book 
crammed with striking effects which 
can be adapted for many purposes. or 
inspiration for countless hun- 
dreds of totally original creations. 






serve as 













A Visual Arts Book — 
228 pages full 8'/,'' x II" 
in size: 473 illustrations, 
10 in full color 





THE DRAMA OF DISPLAY 








«sees pend NO Monzy—Mail FREE-Trial Coupont---- 


PELLEGRINI & CUDAHY, Dept. DW 
41 E. Oth St... New York 22, N. Y. 


if vou return book 


: 
4 ’ 
° ’ 
4 ‘ 
4 ‘ 
' Please ship me Buckley's THE DRAMA OF DISPLAY : 
: jor 10 days FREE Examination If convinced that s 

’ 
* thie giant volume will be worth many times its price 4 
’ 
eum imy werk, T will keep tt and remit only $10 plus ; 
+ postage Otherwise, LT will simply return book and : 
, owe nothing ‘ 
, ’ 
. ’ 
‘ ‘ 
: Name : 
° ‘ 
’ ‘ 
: Addres ; 
’ ‘ 
’ ‘ 
® City Jone State ’ 
, ‘ 
: ~ A\i Voorn } ihe lose ontls sia now and “ee pay post : 
: age In NVA add 3% sales tax Immediate refund : 
’ ‘ 
’ ‘ 
’ ‘ 









MANHATTAN DISPLAYS 


[Continued from page 29] 


Pan restraint distinguished the Lord & 
Paylor windows when the “individualist” 1m 
fash.ons was given the spothght by Display 


Director Henry Callahan 
Dividers of wood, paimted white, were 
placed agamst the window glass thereby 


giving each of the four posed mannequins a 
the 
ledge des_gnate 1 the designer of each fashion. 


separate setting \ card on window 


The man window copy read, “We admire 
the medividualist the easy awareness of her- 
self-—the feelng for time and place ex- 
pressed perfectly in the way she chooses to 
look.” The backwall was of textured white 
brick paper and the floor im white gravel. 
The first dress, by Claire McCardell, was a 
heavy olive green crepe, with natural burlap 
bag and mahogany colored straw hat. Next 
was a Vera Maxwell dress of bright red 
hnen with a duster of natural linen finely 
striped im red and lined with red. A’ pale 
avocado green cashmere sweater edged with 


blue-embroidered white ribbon was worn over 
a natural linen dress by Claire Potter on the 
third Josef Walker designed the red 
and green striped dress shown with a large 


higure 


red and white bag and natural straw hat 


That section of the facade of Saks-kifth 
\venue which ts inclusive of the six fashion 
windows was treated to a special spring treat 
ment Display Director Sidney King used 
green ruscus arches combined with large 


these placed to either side 
filled 


while across 


green metal cones 
of the 


bo anches 


and huee 
the front 


ledge real white hyacinths were planted, these 


window and with ivy 


of dogwood 


succeeded by pink azaleas. Green leaves 
formed a ledge imside the window to give a 
fecling of continuity. A green wire awning 


covered the upper part of each window 
Spring brides were thus fittingly presented, 
the gown an off-white heavy satin with a 


lace bodice and a shawl veil of matching lace 
draped over the head. Samples of wedding 
invitations appeared on the floor of the win. 
dow. 

An interplay of spring fashions appeared im 
the when little 
fur jackets and glowing garnet red velvet hats 
were featured, the color of the millinery de 


Ked.” 


Bergdorf Goodman windows 


scribed as “Renaissance 


lor this series of displays done by Tom 
Lee, Florentine tower compositions by Helen 
Watkins further expressed the mood. A panel 
of natural color rice straw was hung as 
background. The Kenaissance towers on the 
panel, outlined in red balsa strips, were orna 
mented with wire, sequins, jet beads, tiny 
wooden blocks, elbow macarom, cellophane, 
and patterned paper, all these varied forms 
combined with singular quality and taste. The 
two towers to the left of the set were of 
gray felt-surface paper topped with rice straw 
and with roofs of glossy red paper and red 
velvet. 

The Russian broadtail jacket was worn with 
a dull black heavy silk dress, pink suede 


finished gloves and a hat m Kenatssance red 
The accessory group contained a pink rose, a 
mauve scarf, pink beads, rhinestone clips, a 
Renaissance red bag, and perfume bottles tic | 
with red and silver cord. 


A sophisticated setting was done dramatic 


ally by Display Director Charles Lenhart im 
the Arnold Constable windows to carry out 
the window message which read, “Just in 


from the coast — our exciting exclusive Pegey 
Hunt 


New York sophistication.’ 


Cottons a Cah forma collection with 


\ reproduction of the mterior of the Stork 
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(Reprinted by special permission of The Saturday Evening Post. 


Copyright 1952 by The 


Curtis Publishing Company.) 
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Club showed gray banquettes with red leathet 
seats, crystal and gold wall tixture and red 
rug with crimson draperies edged m_ gold 
fringe. Accessories were given almost equal 
interest to the dark brown and white cotton 
dresses. 

\t the left a series of evenly spaced acces 
sory shelves projected from the sidewall: 
these were of glass painted black underneath 
Qn the top shelf the grouping including a 
red rose, white calf hag, white bracelet, a 
vellow ribbon bow and a black and white 
“Sortilege’ box with perfume bottle. The 
center and lower shelf showed much the same 
type of accessories though in different color 
combinations. 


Grill Display Panel 
Has Many Uses 

“Met-a-llovd,” a new metal grill display 
panel, is being introduced by Lloyd Dalbey, 
owner of Hulsizer’s, 422 East Grand, Des 
Moines 9. The panel accepts standard per 
forated hardboard wire fixtures and in addi 
tion has rolled edges that accommodate 
standard display poles. They are. selt 
framed hy the gracefully rolled edges and 
come painted flat black, tinished on both 
sides to provide double-tace display it cle 
sired. The panels are 25 inches long and 
21'4 inches wide. 

These ‘Met-a Hovd panels were de- 
signed,” says Dalbey, ‘to harmonize with 
wrought iron and other modern djsplay ma 
terials. Thev can be worked in combination 
with one another or as single displays.” 
Swivelier Opens 
New Exhibit 


Swivelier Company, Ine., New York Citys 
manufacturer of adjustable hehting products, 
recently installed a new exlubit at the show 
room of the Architects’ Samples Corpora 
tion, 101 Park avenue. The exhibit contais 
a large sampling of Swivelier’s 300-plus ad 
justable lighting units, including its recessed 


adjustable “Gyro-Lite Included is a mot 


tage panel, captioned “Swivelier Is) Every 
Where, showing various Swivelier products 
Wi wWse 


\ built-in switch panel enables the show 
room visitor to control the lehtine of units 
on the display and to experiment with diffes 
ent lighting eftects Phe spectator Can also 
adjust the various units and prove to lnimselt 
the accuracy of Swivelier's slogan “Stays 


Put \t Any \ngle! 


New England Distributor 
Nomed By B. B. Butler 


| ? Denton bri lutts and imcoln 


streets. Boston ll. has heen hamed New 


kngland distributor tor “Peg-Board” sheets, 


panels, and fixtures by B. B. Butler Com 
pany, Bellwood, [ll Denton has available 
brochures showing how the material is used 
in show windows, interiors, and tor other 


display purposes 





Change To Larger Space 
Made By Ohlhorst 


R.A. Ohlhorst has moved to larger quartet 
at 278 lohnston avenue, Jersey ( ity 4 \ | 
1] | 


I 7 | | 
lhe new location wi enable thre firm 


erry | Tare Stock nal nrowvid bigot 
Carry «i ATL CT LOC Is Alidl Vidi 






































YOU WIN SWAYS 


MANNEQUIN REPAIR 
WIGS...NEW MANNEQUINS 





One of many styles in latest coiffure fashions 


MANNEQUIN REPAIR ... Arthur Herz, with over 24 years as a Mannequin 
Repair Specialist, is the oldest, the finest, the most experienced mannequin repair 
firm in the East (where our quality workmanship has served some of the outstand- 
ing Specialty Shops and Department Stores for almost a quarter of a century). 

We take your chipped, broken, dull, outmoded mannequins and recondition them 
like new. First, all broken parts are fixed or replaced. Then the mannequins are 
completely overhauled and with the latest-fashion faces painted on. 


os NEW WIGS... AND we give your mannequins new wigs in the latest, most 
popular hair styles (see photo at right). These wigs are styled and made especially 
for each particular mannequin head and pose! (Not just stock wigs that you have 
to pin, tape or glue in place.) 
Now you have an Arthur Herz-repaired mannequin that’s velvety-new and full 
of life-like sparkle! ... at about '4 the cost of a new one. 


a) NEW MANNEQUINS... Yes, we have the latest fashions in new mannequins in 
ladies or junior miss sizes. A few years ago we finally found a form maker whose 
work satisfied our exacting standards and he’s been making the rude forms for us 
ever since. Then we put the famous Arthur Herz finish on them to give you a man- 
nequin that displays your finest merchandise with eye-appeal, buy-appeal! 


NOW is the time to have your mannequins repaired for the coming season. 


Qo 





48 WEST 25th STREET 
N.Y.10,N. ¥Y. CH3-4140 


OLDEST, MOST EXPERIENCED MANNEQUIN REPAIR SPECIALIST IN THE EAST 



















The walnut finish 


That's the on that Crescent 
finest housewares vy noo Finich 


display I've ever Booed sure makes | 
seen! those appliances | — 
A 



























f —- stand out. ; 
7 @le@ Hm 
¢ Sos . x That's why 
be Xt: < . department 
f \ \ ~~) store people every- 
| } where are demanding 
T Se Crescent V-Neer Finish Board. 







floors. Satin finish takes pen, brush, 
and all types of printing 


G ee It's a perfect reproduction of rare 
a walnut. For signs, imitation wood 






® art poster boards 





— including silk screen. 


@ process boards Available in 5 colors. 








@ display blanks 












Ask your dealer for samples CRESCENT 


Asi 4444 4444 


BOARDS 





Look for this trade mark and be sure of the finest 
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Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we de not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


yo mney Equipment 
Animated Signs 
Artificial Flowers 


[| Cardwriters’ Materials 
[} Coler ae 
{)} Composition Pieces 
Crepe Papers 

Cut-out Letters 

Cutting Machines 
Decalcomania 

Decorative Papers 
Display Fixtures 

Display Forms 

Display Letters 

Display Racks 

Dye, Rug and Carpet 
Enlarging Prejecters 
Fabrics and Trimmings 
Flags and Banners 

Float Decorations 

Foils 

Glass Specialties 

Grass Mats 

Hosiery & Shoe Ferms 
Lithographed Displays 
Mannequins 

Metal Sheets 

Millinery Heads 

Motion Displays 

Motion Mechanisms 
Motors 

——- 

Natural Follage 

)} Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 

| Plywood 

‘| Price Cards—Tickets 

[) Price Ticket Holders 
[] Ribbons 

f) Sale Banners 

() Show Card Colors 
f) Show Cards 

[) Show Case Lighting 
{} Show Cases 
{] 
{} 
{] 
{) 
i) 


\ 


OO) 
Ji 


ooo0n! 
Rade JL 


OO0000 


OO 


Baus esanas 
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Sein hein) 





rr} 
did 


—— 
' 
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Socks— Window 
Signs—Brass—Bronze 
Signs———Card Helders 
Signs—E lectric 
Sign Printing Machines 

[) Sleeve Forms 

f) Store Designing 

[) Store Equipment 

{) Store Fronts 

f) Tackers 

[) Time Switches 

f) Turntables 

[) Veneers (Imitation) 

[) Wall Board 

t) Wigs 

[) Window Lighting 
rm) Do you wish a copy of their catalogue? 
rm) De vou plan to remodel your store soon 
[) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI 1, OHIO 


Firm 
Display Manager 
Street 


City State 
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ANNIVERSARY DISPLAYS 
[Continued from page 27) 
and organizations were picked so as to por- 
tray a L905. 
Due consideration was given to the 
ability of those chosen to fturnish something 


cross-section of Evansville in 


also 


organizations that 
the 
concerned 


of interest, and to choose 
had 
\rrange it so 


something im with store. 
that all 


something to 


COMMON 
parties 
have vail) 

(Overall cost can be governed by what you 
have available to spend. \ large store with 


a budget in keeping naturally can make a 
more polished and elaborate showing than 
a smaller with a limited 


However, even the most limited budget 1s 


store budget. 

used and the display- 
Dont be 
spending 


sufficient if properly 


man doesn't reach himselt. 
faint of heart 


because 1! the promotion Is a success moneys 


oOvel 


when it comes to 


is incidental. Ii it is a tatlure it 1s not 
cheap at aly price Youll never be erits 
cized tor staging a successtul promotion, but 
vou can get plenty of criticism tor being 


effort. 
In discussing the second promotion, man- 


part of an unsuccesstul 


agement had seen an Indian display in the 
(hicago area used as an atniversary at- 
traction some time previously. It was very 


authentic and extensive. 

We contacted the owner of 
reputed to be the largest collection in private 
hands in the United States. He proved to 
be a college professor, painter, and author 
lore. He is the 


this material, 


of several books on Indian 
type that lives and breathes his chosen field 
and is without question one of the nation’s 
foremost authorities in this field of Ameri- 
can ethnology 

\iter due arrangements and a preliminary 
trip by the Indian authority it was decided 
to use an entire bank of nine windows. 
work 


Immediately was begun on sending 


out 500 letters to schools. colleges, histori- 
cal societies, clubs, and individuals within 
a radius of 50 miles of Evansville. 

This proved to be a very effective means 


of arousing interest both in the displays 





—''Addie Masters coins a new sun fashion’ 


Malloy, assistant display director at Neiman-Marcus Company, Dallas. 


and, incidentally, the anniversary. Our 
next step was to prepare in advance the 
plaques on which to display the relics. After 


consulting with the owner of the material 
we found that he favored strictly a museum 
approach. In this he very emphatic. 
The props all made in our carpentry 
shop to resemble as much as_ possible the 
All pieces were 


Was 


were 


appearance of a museum. 
prepared well in advance of the actual 1n- 
s‘allation When the owner arrived 
along with the material everything was in 


date 


readiness. 

| had flattered myself in the past in 
thinking that I am rather exacting regarding 
the details of display. I abruptly 
awakened to the fact that here team 
of men (the authority brought along a col- 
league Northwestern university) that 
simply would not be satished with anything 


Was 
Wadas a 


trom 


but absolute perfection 

All nine 
quence and also according to cultures. For 
instance, 100 peace-pipes took up one win- 
type of 


windows were arranged in. se- 


dow. In others every conceivable 
Indian relic was displayed, but always with 
The only window where 
big 
dressed 


a definite purpose. 
was 
were 


used our 


forms 


dramatization was 
Here 


and real wigs and Indian masks employed. 


any 


corner window. 


The effect was very realistic. Action was 
also portrayed. 
Every item throughout was shown cor- 


rectly to the smallest detail and not a single 
change Many authoritative 
people viewed the displays, because the state 


Was suggested. 


of Indiana in conjunction with Indiana unt- 


versity has the Angel Mounds excavation 
project nearby and Indiana university stu- 
dents of archaeology do field work 1n_ this. 

| believe that more people viewed this 
attraction than any other in the history ot 
the store. Classes from the various schools 
turned out, accompanied by their teachers, 
and class was held on the sidewalk. <A 


radio station without reimbursement staged 
sidewalk broadcasts. The windows were left 


i] 


for almost three weeks. which is evi- 


Se 


eas, - 
Rete s 


— 


read the window card in this display by Thelma 


floor 


On the stand and 


are scattered shining, huge reproductions of ten-cent pieces— 
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MECHANICAL MAN. 


FRANK DALE STANDS BEHIND EVERY BABY HE MAKES 


c Tra at Agrees With jour Skin 





AND...HE MAKES BABIES THAT 
SELL MERCHANDISE 


His babies appear in store windows and in 


mass store displays . . . across the nation. 


Act ton 


BABY IN BASKET... . This little fellow lies on his 
back in a basket, waves his arms and kicks his legs 
in a most life-like manner. His head raises and 
lowers and turns to the left. Completely garbed in 
what the “well dressed baby’ is wearing, he's the 
image of a healthy, contented baby. Life size one 


year old baby. Shipping weight in itinerant case 


my First SWEETHEART | approximately 80 Ibs. 


| 
3 


WRITE TODAY for detailed literature on this and other 


animated figures for rental or outright sale. 


INC. -« 52 VANDERBILT AVENUE «© NEW YORK CITY 











dence of their sidewalk magnetism. We 
have many reminders of this series of win 
dows even to this day from friends of the store 

Again there was absolutely nothing com 
mercial about the presentation. It was the 
most formal set of displays that we ever 
used. The anniversary promotion pros- 
pered and business was well ahead of the 
preceding year. What better argument for 
management ? 

The cost of this series of windows was 
relatively modest. Insurance was one. of 
the biggest factors since the material was 
valued so highly. Incidentally, this was the 
second time that this material had ever 
been shown publicly. The owner has, to 
our knowledge, never shown it since, but 
it is still available so far as I know. 
Management was convinced no type of ad 
vertising could have drawn so many people 
at such a modest cost. 

When management sees something (as 
they did in this instance) that seems to 
fit into the picture nicely, by all means take 
advantage of the opportunity. kor manage- 
ment is sold in advance since they made 
the original suggestion. Your expense 
money will be much more easily obtained 
and practically your every move will be 
greeted with approval. 

| am not advocating using the firm's 
ideas or those ot anyone else unless you 
know they are good. Displaymen are in 
dividualists and should be, but let reason 
prevail when decisions are to be made. In 
the final analysis vou are the one who wall 
pay the penalty of tatlure and also the 
one who will reap the harvest of success. 
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Point-Of-Sale Discussed 
At Ad Agency Men Panel 


The familiar theme of waste 1 





the use of 


pomt-of-sale material by national advertisers 
was the principal topic of a panel discussion See Room 553 A 
oan 


held in Chicago recently under the sponsor- 


ship of The American Home magazine for the DURING MARKET WEEK 


benefit of advertising agency representatives. 


A desire to “dominate the product” in point Xmas Showing of 
of-sale material on the part of national ad 
vertisers results in much waste, according to ARTIFICIAL FLOWERS 
Adolphe Zuzenak, sales promotion manager G SET PIECES 
of the Tom SOV food store chain; he Slug- an 


gested that retailers would welcome ideas in | FOR WINDOW DISPLAY 


point-of-sale material that could help con 


sumers in planning meals. Speaking of waste, | 

he stated that he knows of one grocer who | POPULAR PRICED 

makes $10,000 a year on the sale of unsuitable 

display material as waste paper. 0 G G . 
Harold Kavalaris, promotion head of General RI INAL DESI N 

Mills’ grocery products division, pointed out WITH THAT CUSTOM BUILT 

that his firm has cut its point-of-sale budget LOOK OF EXCLUSIVENESS 


sharply in recent years and is trying to do a 





better job of its use through supplying ideas. | HANDI 9 with Confidence 
The use of common sense in preparing point aaa op ae 
of-sale material was stressed by Tom Hamil SELL with Pride 


ton, Leo jurnett Company, Chicago, plus SOLD ONLY THRU 
learning what retailers want before such pro LEADING JOBBERS 


motions are undertaken 


Virginia Charter Received | C R t AT | V f 
By Display Fi 
Far, aoa ounters & Displays, Ince., D | S e L A Y S 


Alexandria, has been granted a charter by 

ap- ee ee ee + sanglien, 225 New York Avenue 
the State Corporation Commission for the ; 
design, manufacture, and sale of counters, tix Jersey City, New Jersey 





tures, equipment, etc 








Jim Logan, 52, 


add sparkle to your displays =="... 


died in Tampa, Fla., on April 160 after a 
c? 


short illness. He was vears old. He ts 
survived by the widow, Mrs. Carrie Logan 


cam 


“Srey 


_* 
i i Rl 
. - ' esi 


. » Py 


wire SPRL TER — 


Jim for many years represented Schack s, 

Ine., Chicago, in portions of Hllimois, Indi 

Here’s a sparkling fresh idea for window, backdrop or ana, and Wisconsin, making his home in 
counter display. Sparkl-Tex combines a feeling of snowy Milwaukee. He was an ardent fisherman, 
crispness with eye-arresting glitter ... sets off your display with Mrs. Logan sharing his interest in th 
to best advantage. sport, and tollowed this avocation in almost 
Shiny aluminum flakes in silver or a combination of rite aiellgeencgg Teenie lead atiagiee 
silver-red-green are sprinkled on fireproofed cotton wadding 
~~ then baked on by special process. Sparkl-Tex has body 
for easy handling, accurate cutting. Its depth allows it to months in Acapuleo or Florida each year, 
fall in soft, snow-blown contours. and Jim held a number of world records 
For store display, Sparkl-Tex is available in rolls 36 lor various kinds of fish taken on light 
inches wide and 12 or 48 yards long. Smaller sheets are also tackle. Only a tew months ago he placed 
available attractively packaged for resale. For full infor- second in the annual International Light 


mation, prices and samples, write Dept. ,,. fackle tournament at Acapulco, an event 
. » in which he won third place the preceding 


form of angling, however, was the. salt 
water variety im which he particularls 
excelled. He and Mrs. Logan spent several 





Vea... 


Funeral services were held at Jesu 


NION WADDING Co ‘- Jo church, Milwaukee, on April 21 


Pawtucket. Rhede Island 


SINCE 1096 Mannequin Company 


Is Family Affair 


Hugo and Claudio Carano have joimed 
their father, Stephano, in Tero, Inc., New 
Two New Mirror Devices are particularly suitable for stores that York City mannequin design and manutae 
Introduced By Shipman want novelty and action tor Christmas dis turing firm, thus bringing together the 

lerederi Shipman New York lays m windows or interiors (aranos as a business team at 345 West 
Votiteat cot Tad } i) chi es wo store 
displays, be pads wd cen ntl hee New Colors Added ' much experience in’ the mannequin field 

Hons for animeatiog end cahancian tele To Line Of Facing Material Hugo served as a model maker with Roch 


' } : . . 1T1¢> , . Vers ' , ? : . > a 
commercials and for display us Phe addition of new stock colors to its lin ette & Paiozini, and Claudio formerly wa 











Broadway. Both brothers brine with them 


«i 
oduced on the kred Waring show on by The Kawneer Company, Niles, Mich. Th The senior Carano, who has been in the 
wide hook-up over CBS-T\ L tae colors, designed to blend and harmonize when display field tor more than 45 vears, studied 
known as the “TN Infinitoscope, used together are: spring green, sunset red, sculpturing and apprenticed as a model 
ovel arrangement of mirrors that harvest) brown, velvet black, and academy maker with Tiffany's Recently he devel 


st, called the “TV Mirroscope,” was of Zourite facing material has been announced with D. G. Williams, Ine. 


a product col display mo a never-end blue O] ed a special process molding and cast 
mw as tar as the eve can see The baked-on enamel colors will not chip, ing technique which a spokesman tor. the 
limited number of the two inventions — peel, crack or fade lhey remain bright and firm says “permits the production of plastu 

being made available to leadine stores Clear, needing only an occasional washine mannequins with a true-lite effect and many 
an be obtained on a straight purchase with soap and water to restore them to ther custom details, while still keeping them at 


rental hasis Shipman claims that thre \ oriimal cleat colors mass production prices, 
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Sew And Save Contest 
Results Announced 

Winners in the window display contest 
held in connection with National Sew and 
Save Week have been selected Irom several 
hundred entries, the judging being done by 
representatives of trade publications otf the 
ewing industry. Prizes of $250, $100, and 
S50) were awarded in each of four. store 


classifications as listed helow. 


oe 


Large department store group, first, C. G. 
(sallagher, Lichtenstein’s, Ine., Corpus 
(Christi. Texas: second, Tom ( omertord 
Lit Brothers, Philadelphia; third, Wayne 
Foster, Bry Block Mercantile Company, 


Memphis 


Small department store group, Grady \ 


Harris, Belk-Leggett Company, Durham, 
N. C.; L. Rutighano, Fernandez & Garcia, 
Tampa; Ernest L. Ravner, Wiley’s, In 


Hutchinson, Kan 

Major chain store group, Mrs. L. Crotty 
and Mrs. R. Short, S. H. Kress Company 
No. 479, New Orleans: E. J. Watkins. 
Fk. OW. Woolworth Company, Houston; A 
Dement, H. L. Green Company No. 13] 
Huntington, W. Va 


| 
a 
i 


Smaller chain and independent — store 
group lLugene Mydlowski, Flemington 
Fabric Centre, Flemington, N. J.: EE. oL 
Nash, Webh’'s * > az Petersburg. lela 
\hies Ferrall, Ben Franklin Federated 


Store, Columbiana. Ohio 


Chord Heads Display 
For St. Louis Firm 

John T. Chord has joined Stix, Baer & 
Fuller, St. Louis, as display director, it is 
announced by Olin ©. Stansbury, publicity 
director of the store 

Chord recently resigned from Montgomery 
Ward & Company, Chicago, where for 11 
Vears he had been responsibl for all retail 
store display and also, for the past five years. 
tor store planning and design. Just. prior 
to yoming Ward's he was interior display co 
ordinator for Marshall kield & Co He had 
been display director of the Ernst Kern Com 
pany, Detroit, before joining Field's, and 
prior to that was with the former Davis Store, 
Chicago. At one time he was editor of DIS 


PLAY WORLD. 


National Sawdust 
Adds Kurtz 


Gerry Kurtz, a graduate of New York uni 
versity and a specialist in sales psychology, 1s 
now associated with the display division of 
National Sawdust Company, Inc., 69 North 
Sixth street, Brooklyn 11. Ile comes to the 
firm after lis release from active duty with 
the Marine ¢ Orps. Kurtz notes that National 
Is now equipped to create new display ma 


terials for dsplaymen with particular needs 


Mrs. Elizabeth Eldredge Dead 
After Lengthy Il!ness 

Mrs. Elizabeth Irving [:ldredge ded re 
cently in a New York City hospital follow 
ing an illness of many years. kuneral sery 
ices were held on April 22. She was. the 
mother of Irving ©. Eldredge, assistant man 
ager of the Visual Merchandising Group, 
National Retail Dry Goods Assocation 
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MiroF lector cuts costs and saves you 
money. Now use low-cost ordinary 
household lamps instead of costly R-10 
reflector-tvpe lamps. Every time an 
R-10 tvpe lamp burns out, you discard 
an expensive built-in reflector. When 
replaced, this starts another cycle of 
continuous loss for you. With Miro- 
Flector, you use low-cost) household 
lamps. replaceable for 20 cents. 

MiroFlector fits bullet, recessed and 
open sockets. Simply place an ordi- 
nary household lamp into the Miro- 
Klector and serew into socket. Nothing 
to change. No special adapters to buy. 

Magnesium-impregnated Mirok lector 
produces a high-intensity white light in 
place of the vellowish light’) produced 
by the reflector-type lamps. Its contour 
design and high reflectance produce 
even natural lighting that dramatically 
displays merchandise in true-to-life 
colors and textures. 


The Miroklector itself is permanent. 


MiroFlector’s patented pre-oxidized finish is guaranteed by the manufacturer to give high 
reflectance for 5 years of indoor or 3 years of outdoor use. 

Patent-protected MiroFlector is the original aluminum reflector. Years of extensive re- 
search guarantee top flight performance that can’t be imitated. 


LH-10M-Miroflector—Use it as a Spot. Use it as a Flood 


LH-10 M— MiroFlector is particularly recommended when tremendous light output is de- 
sired (highly concentrated light on some particular merchandise) or for displays with high 
ceilings. Used with a clear lamp, it makes an excellent spot; used with a frosted lamp, it 


makes a good floodlight. 


Due to the structural differences in the construction of the filaments of the G.E. and the 
Westinghouse 150 Watt A-23 lamps. two different models of the LH-1OM) Miroklector are 


available. Overall size 5 in. by 5 in. 


LH-10M-G.E..- For use with General Eleetrie A-23 lamps. 


LH-10M-W- For use with Westinghouse A-23 lamps. $3 00 


G.E. 150 Watt A-23 Short Neck Lamps. 


Silver only, each 


2018 Washington Avenue 


MORE Light at LESS Cost 
with Patented MIROFLECTOR 


Now Get Brighter, More Effective Light Using Ordinary 
Household Bulbs Instead of Expensive Reflector-Type Lamps 





Clear or Frosted, each Jie 


WRITE FOR COMPLETE INFORMATION ON OTHER MODELS. ASK FOR 
BROADSIDE No. 27-D. ASK ABOUT OUR FREE TRIAL OFFER, 


—Garrison-Wagner Company 


















































St. Louis 3, Missouri 

















STORE DIRECTORIES 
FOR BETTER SELLING! 


Profit by the experience of leading stores everywhere . . . let an 
ACME directory board help the flow of store traffic and create impulse 
buying with its departmental listings. 

Write today for Acme’s FREE folder, “Selling Through Suggestion”, 
and the latest catalog on directories and bulletin boards. 


There is no obligation and no salesman will call. 


; BULLETIN COMPANY 







































































Vv Cc. 37 EAST 12™ STREET 
a NEW YORK 3, N. Y 











































Outstanding Value! 
18" HIGH 


HOSE LEG 


WITH 


METAL BASE 
Only $2.95 


complete 
Net F.0.B. Chicago 


Never before was 
there such a buy of- 
fered on HOSE LEGS. 
No. B-114 — Excep- 
tional quality. Made 
of smooth plastic, 
flesh colored full 
round hose leg with 
rich looking, heavy 
black crinkle - finish 
base. 


ORDER TODAY! 


Act Fast While 
They Last! 


FREE! 5 onines 
the FIXTURE MART, inc. 


314 W. Jackson St. - Chicago 6, Ill. 






















A. NEW | 


MARBALIA 


BOOK IS NOW READY! 
















' contains samples of two 


nared numbers. 


V/RITE IN FOR YOUR COPY 
TODAY 


imples also available of our com. 
line of decorative papers ond 


noted fobrics. including: 


e TORTOISE SHELL 
e PYTHON 
e ZEBRA 





e LACE EFFECT 
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Little Queens Hold Court 


Phat 


exhibit 


LAL for 


called 


this coronation 
“Luttle 
opened at S. Kind 
April for a 14 


witial 


spring, an 
and Big 
& Sons, 
visit. 
part of the 
which was developed by Mrs. Mary 
New York ¢ it\ doll collecton 


(ueens 
Diamonds” 
Philadelphia, in day 


Thos 


d splay 


was the showing of 


lk. Lewats, and 
histor.an. 

Mrs. Adele McAllister, display director of 
Kind 's, chose to show from the collection the 
three queens of England, Elizabeth | (Queen 
Bess), Victoria, and tlizabeth L1. 

The portrait figures are authentic im every 
detail of dress, jewels, and crown. The center 
of attraction was the present Queen Elizabeth; 
work of art 


Heizer 


the figure, truly a created by 


Mrs Dorothy \W 


Re Ge ee SR A ee 


of Chatham, N. J., 





famous for her creations of historical per- 
sonages. 
The body of the doll, which is 15 inches 


silk. 


robes 


tall, 1s made of “modeled” flesh-colored 


She is dressed in the authentic state 
and regalia which the queen will wear when 
she appears before the public after the cor- 
onation. The robe is of purple velvet, trimmed 
with ermine. ur is simulated with the thin- 
nest white transparent velvet imported from 


kngland, and the ermine tails are so pei 


fectly 
real. 


enbroidered they look unbelevably 
The tinv crown, orb, and sceptre are accu 
rate miniatures. The tiny crown is not metal 


like gold. It 
silk thread 


looks was woven 


although it 


with a needle and a strung with 
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the tiniest gold beads ever made. The beads 
are so fine and close they look like gold leat. 
After the bands were woven with the beads 
thick in the mesh, Mrs. Heizer ran fine wires 
through it and so bent it into shape. This 
exquisite miniature of the imperial state crown 
is perfect in every detail. Miniature repro- 
ductions of the Cullinan Il diamond, the great 
ruby of the Black Prince, and Edward the 
Confessor’s sapphire are all woven into this 
l-inch high crown. 

The figure is also wearing the smallest 
real diamond engagement ring ever made in 
this country. 

It took approximately 252 work hours to 
create this exquisite portrait doll of the queen, 
It is valued at $1,500. 

Of added interest in the display were im- 
ported replicas of famous diamonds which 
have figured in royal collections. Elizabeth 
|, daughter of Henry VIII, purchased the 
famous Sancy diamond, a replica of which is 
shown. Queen Victoria wore the historic 
Koh-i-noor as a brooch; this gem is illus- 
trated both in its large, 186 carat size, as the 
Mogul emperors knew it, and in the recut 
size, 108 carats, as it now appears in. the 
Queen Mother's crown. 

The world’s largest diamond, the Great 
Star of Africa, 530 carats, and the Cullinan 
ll, 317 carats, both of which will figure in 
the coming coronation, were shown in replica 

A royal guard, such as stands watch over 
the Crown jewels in London tower, was also 
in Kind’s window to watch over the “Little 
Queens and Big Diamonds.” 

Motion pictures of the crowds before the 
display and Mrs. McAllister arranging the 
figures were taken and shown on television, 
while two radio stations also gave publicity 
to the display. 


Eases Retail Sales Problems 
With Self-Service Rack 


Not content with easing the housewtfe’'s 
drudgery, Proctor Electric Company, Phila- 
delphia, is now planning to make it easier for 
the consumer to buy and easier for the 
retailer to sell. Following the trend to help 
stores increase their unit sales by offering the 
consumer more. self-service and self-selling 
displays, the company has designed a display 
rack for the “Zedalon” ironing pad_= and 
cover. The new rack makes it possible for 
a store to keep convemient and easy record of 
inventory, shows clearly the prices, has prod 
uct identification, offers a choice of both 
qualities of the product, and a selection of 
replacements. 

(Compact though it 1s, the mew rack display 
offers the retailer a chance to show as many 
as 72 units at a time, while only utilizing 
28 by 15 inches of floor space. The display 
stands 56% inches lIngh, a convenient height 
to fit beside a counter or appliance displays. 

The unit increases turnover and profits be 
cause of its self selling without the loss of 
valuable counter space. Proctor 1s giving 
the rack to retailers with a fixed merchandise 
order 

Part of the sales story is told through a 
plastic enclosed sample swatch, which actually 
illustrates a scorch test on fabric samples 
of “Zedalon,” asbestos type, and cotton tron 
ing table covers. This sample test 1s attached 
to the rack so that women may examine it. 
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New display vitality with shadow effects — a 


simple matter with Century's 250-750 watt 
|=) <0) bit Fare Mele) sehele (Ol mnebetl an aliele M-leletaerm ale (= 
angle beam to cover large areas from short 
distances. Assorted metal GoBo slides are 
inserted behind the lens with a convenient 
slide-in holder; color filters may be used 

in front of lens. If you've never tried it, 

solo tM or-Ie tesloyA-1e MolMlel=m=> corlibele micetel=ia\g 

fo} =) 8 (01 Bee 19 Me) ello thel-re MB icejeste Mt-)beles(- Mie) bhae:cd. 


1587 TVD (Lekolite,. Holder & Templates): $54.50 


CENTURY LIGHTING, INC., 521 WEST 43RD STREET, NEW YORK 36 
626 NORTH ROBERTSON BOULEVARD, LOS ANGELES 46 














Signs That Lead the Wa y! 
SPANJER 


Three Dimensional Display Letters 


To 'Pep-up" a particular department in a 
store or to more effectively identify some 
important section, there is no better 
medium than raised wood letter signs .. . 
made with Spanjer wood letters — in stock 
for immediate shipment! 


WRITE for FREE illustrated 
folder and price list TODAY! 





My 


267 Mt. Pleasant Ave., Newark, N. J. SPANJER BROS. 1160 Howe St., Chicago, Ill. 





73 






























Stanley Returns 


From Coast 
Trowbridge H. Stanley, president ot the 

































[L. A. Darling Company, and his bride ot a 
tow weeks, thre hormet! \ndree Krapt, re 
turned recently to Bronson, Mich Stanle: 
had been on the West coast tor the past 
several weeks: he lett tor the coast when 
the mannequins his compan furnished 
Wore sent to Nevada Tal the \-bomb test 
as reported in the April issue of DISPLAY 


WORLD 


He reports that the Display Equipment 





Company of California, Los Angeles, has 
d by former principals P. L.. Di 


heen s() 


Luca and George Krotz to Fred Stottle 





and Allen Prott Stottler 1s a tormer stor 


ASK FOR THEM BY NAME 


Foy Se Reyburn 





MWahnavel 1a)] Sears, Roebuck A ( 4) and 


Montgomet! Ward A { «) ak also Was wit! 








materials supplier Butler Brothers im the opening ot that 
ee a é | chains group otf stores. on thie Coast, and 
: at one time was manager ot Butlers store 
Depend on him in Ontario, Calit lrott was tormerly in 
. for helpful the retail business in) Steubenville, Ohio 
service. Display kquipment is Darlings West coast 
rep entative 
| Reflector Color Lamps 
Announced By GE 
Developed by (Gseneral Electric. six new 
neandescent reflector color lamp bulbs in 
: clude tour which produce basic colors 
“ red, green cllow, and. blue and two 
' which produce blue-white and = pink = tints 
lhey may be mixed or diluted with whit 
heht to produce virtually an color am. the 


rainbow The new reflector lamps, rated 
at 150) watts, do not re juire Color caps, 


having rerinanenml color filters baked (1) 


The superior high gloss heavy their S-inech haces 
duty display material in lin cor 
' 1 

rugations laminated to a sturdy lhe POUT Dash colors Ale described as 
backing sheet imprinted with juide } 
lines for accurate measuring and strong, ciean, and attractive and are scen 
cutting : 

as especiallh desirable 11) stores, where 


W448 in. wide, 15 f long 
color is used chiefly to light display back 





grounds dramaticall The tints provide 
either ad Warm OF cool atmosphere. (out ot 


] 


doors. Tie reflector lamps have Various 


appheations, imecluding Christmas lighting 
i to 4 sturdy backing sheet ( tte ts 
for accurate measuring and 


nish surtace sheet 








W60 in. wide, 20 ft long ‘. 
WO in wide, 40 f long Werner Now With 


W4é in. wide, 25 f. len - ° 
: wa Starer, Milwaukee 
Milton Werner, well known Milwaukee di 


playman, is now. sales representative in the 
’ ’ ’ ’ @ D ~~ 
’ ' lkastern and Southeastern territory for Staret 


Displays, 411 West Wisconsin avenue, Mil 


Wwauker 








'Aandel Brothers 


FLASHERS => ‘Advances Cooper 











Merchandise coordination manager is_ th 
. Since 1900 | ; ew title of John IX Cooper, who has. be 
; 7 d:splav «director for Mandel Brothers. Chi 
orce Attention, Increase Advertising Value ‘ | 
cago. He will continue to direct display in 
“i” Tel CP * addition © hyis rie \W duties 
ELECTRIC COMPANY 
R "hdd . Bile 
’ ; a’ PITEFR GROVF WHY! ia —" 





wit Parade Ideas’ Issued 


AUTOMATIC WOOD TURNINGS | GIANT SHELLS —_®y Voughn Displays 


th ~ 2 St0.00 ea S415.00 ea \ handsome catalogue oft oat tnaterials 








All Types of Finishing Fine papier mache construction Inside surface lined with has been issued by Vauehn D splay s Ine 15 
Dowels and Balis in Stock pink glazed, pearl lustre Nery lovely and unusual (an , 
be ordered to your site and speecitications Branch «oral last) Franklin avenue, Minneapolis 4 In 
H. ARNOLD WOOD TURNING CO. | | “perier mache with slared coral surfece, Heautiful. 3” | cluded are a large number of photographs of 
' branch coral, $6.50, 4°, $8.50. Mermaids, 3°, 345. Lobster 
363 Union Avenue, Brooklyn 11, N. Y. 28”. $30.00. Sea Horses, 32”. $30.00 prize-winning floats, as well as a section de 








STagg 2-5693 R. O'HARA CO., 4315 Ave. 9'2, Galveston, fexas voted to sketches of suggested tloats 
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Prize Winners Named 
In Canadian Contest 
Prize winners in each of tour store classi 
fications in the Sew and Save Week dis 
play contest sponsored by the Canadian 
Needlecraft Association, Ltd.. have been 
announced. Thev are as tollows 
Department stores, first, James P. Hoff 
man, Woodward Stores, Ltd., Port Albernie, 
B.C.:; second, Blair Mazerolle, J. D. Creag 
han Company, Ltd., Moneton, N. B.; J. L 
Jobin, | b. Laliberte, Ltee., Quebec City 
Independent stores, William Kosick, D 


Glass Company, St. Catherine, Ont 
Maurice Houle, Lessard & Fre re. Chicou 
tim, Que.; F. Bertsch, Bryans, Ltd. Fort 


William, Ont. 

( hain stores, Tack Wilton, wy Wallace 
Company, Ltd.. London; R. Peterson, S 
bucovetsky Stores, Ltd... Timmins, Ont 
| Plambeck, Zeller's, L_td., New West 
minster, B. ( 

\ ariety chams, l M Hope, I: \\ Wool 
worth Company, Ltd., Hamilton; LL. Thi 
baudeau, S. S. Kresge Company, Ltd., Que 
bec Cit \. Melanson, F. W. Woolworth 
Company, Ltd., Montreal 


New, Larger Quarters 
For Greene Display 

Sam (Greene, president, makes known. thi 
removal of Greene Display Associates, Inc 
to new and larger quarters at 163 Bowery, 
New York City. One of the main features 
of the firm will be work in reed and rattan. 
combined with wood-working, wrought 
iron, and thower production. 

\l Greene, secretary ot the COrporation., 
Is serving his second term as president. ot 
thie Ladies and (Childrens Displaymen’s 
Gauild of New York: this is an organization 
of tree-lance displayvmen in the Metropol 
tan area. Nate Chandler is shop manage 
lor Careecne Display. 


Cowee Is Speaker 
At Clinic 

Howard M. Cowee, vice president ot W 
lL. Stensgaard & Associates and in charge 
ot that firm's New York City office. was 
thie principal speake! at a retailing cling 
held April 10 in Lansing, Mich. The ses 
sion Was sponsored by the Merchants Dy 
vision, Lansing Chamber of Commerce. and 
radio station WILS of that citv and was 


at-ended by 200 executives and sales peopl 


Advance Displays 
In New Quarters 


\dvanes Displays, Ine., Minneapolis, 
manutacturer ot store fixtures. signs and 
displays, has moved to a TeV leo ation, “ad 


cording to Frank Kiperstin, president. En 
larged tactory, showroom and_ offices have 
heen Opc4e at 222 North latth street to 
accommodate t 


ie company s expanded apera 
tion [he company was formerly located at 
251 Marquette 


Wrong Code Number 
Given In Ad 

Through a typographical error, an adver- 
tisement in the April issue tor Lustra-Cite 
Industries, Inc., 249 West 34th street, New 
York City 1, listed a 9-inch skirt top fixture 
with the prefix “BX-9"°:; the correct prefix 


is “BZ-9." 
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AMERICA’S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing. stores with nation-wide reputations, employ Mitten’s Letters 
to put store character into their sign and display work. Stern Brothers. New York, is no 
exception. Window and interior sales messages such as the one shown in illustration above are 
made with Mitten’s Letters. In addition, at stores such as Bullock's. Robinson's, Gump's, Macy's 

where outstanding displays are commonplace. you'll find Mitten’s Letters playing a featured 
role. Along Fifth Avenue B. Altman. Franklin Simon. Russek’s. Peck & Peek constantly 
use Mitten’s Display Letters. They use them with all kinds of displays, with every iype of 
merchandise and in almost all store departments. Its with good reason that America’s better 
stores choose Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes al all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear. readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest concrete, depending on the effect vou wish to achieve. Their depth ol 
relief gives beauty and readability to the message, and by using side, direct: or background 
illumination, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive 
than wood or plastie cut outs. are much more attractive and are ready for instant use. 


For complete information and prices, write for Broadside No. 27D 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 











USE THE GENUINE and ORIGINAL 


“TURNA” 
OPPOR TUNIT Y Battery-Moved Display Turntable 


BEWARE OF IMITATIONS 
E X > H A N G E No Wiring, No Winding, No Fire Hazards 


The "TURNA" runs on two ordinary Flashlight 











For any WANT AD purpose: Batteries day and night, uninterrupted, for & to 8 
WEEKS, with a well-centered load of 6.5 Ibs. 7'/,"" 
POSITION WANTED diameter Entirely Metal made. $8.75 Each 
POSITION VACANT Color: GOLD Postage prepaid 

USED DISPLAY EQUIPMENT Quantity discounts. Agents wanted. 
FOR SALE Attention display manufacturers: We can supply 


motors only for any display animation. 


Hertvy Co., Inc. 


Rego-Park 74 
New York, N. Y. 
Tel.: ILlinois 7-8094 


REPRESENTATIVES WANTED 
ow 


$4.00 Per Column Inch 
CASH WITH ORDER 





























LOOKING FOR 

SOMETHING 

DIFFERENT? 
HURLOCK'S 


TWO-TONE 
DECKLE 


Displaymen always ask, 
"What do you have that 
is different?" 

Well, this is it! 

A beautiful two - tone 
scroll paper for display 
signs. 

Two-tone Deckle comes 
in 6 deep shades with con- 
trasting lighter shades on 


the reverse side. Sheets 
size 26''x40"". 


WRITE TODAY for sam- 


ples and prices. 








P. S.: Inquiries welcomed 
on our many other sign 
papers and card boards. 


W. C. HURLOCK Inc. 





Display Materials ¢ Artist Supplies 
B.8°% Card Board and Paper Specialties 


: 123 E. BALTIMORE AVE., LANSDOWNE, PA 














YOUR EVERY 
DISPLAY NEED 


is promptly fulfilled with top quality dis- 
play materials when you buy at GENERAL 
DISPLAY. Experience and reputation for 
fair dealing lets you buy with confidence. 


For the finest in 
Artificial Foliages 
Artificial Howers 
Artificial Plants 
Display Accessories 


for department stores, specialty shops and 
chain stores. Write or phone us today and 
we will have our salesmen visit you with 
our new and beautiful Back-to-School and 
Fall line. 


_olpeeree 
UNSURPASSED Aas pay FE 
quatity | DISPLAY 


DESIGN 
VALUE 








(Continued from page 22) 


your displays and select the display technique 
that will appeal to most of them. It is an 
adaptation of the old adage, "Tell them why they 
want to buy, not why you want to sell"... 

Not everyone is accepting self-selection 
as a panacea in certain departments that seem 
particularly suited for it. Here are two comments 
taken from consecutive pages of a retailing 
publications: 

Pro: "The self-service principle can be 
adapted to women's hosiery merchandising, even 
in large department stores, with excellent 
results according to George P. Hall, sales 
manager of the James Jamison Company, New York 
City sales coordinator...Mr. Hall said that the 
most efficient method of using this type of mer- 
chandising is to place self-service display cases 
at various points in department stores, particu- 
larly at the notion counters, dress departments, 
and in corset and lingerie departments. ‘When 
a woman goes shopping today, she doesn't ask a 
clerk for what she wants. She picks it up, 
pays for it, and walks out. She is conditioned 
to finding for herself what she wants to buy.'" 

Con: "“Self-service and self-selection in 
hosiery departments would defeat the whole idea 
of today's hosiery service that has been labor- 
iously built up over the years. This opinion by 
one leading buyer expresses the sentiments 
of hosiery department heads here (Denver). 
‘Stores and manufacturers have spent millions of 
dollars and years of well-thought-out and 
concentrated effort in getting the customer 
fashion and fit conscious. Self-service can 
undo this over-night...A self-service rack can't 
do any suggestive selling...The hosiery wardrobe 
idea would be very difficult to sell from an 
open counter rack.'" 

A case couid be made for either side of the 
question. Definitely, it is not for every store 
or every department. Every displayman should 
study its application to his own store. But 
don't sell self-selection short. It's here to 
StaAVec ce 


Cordially yours, 


ReCee 
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Tork Announces 
New Display Lights 

A group of new units representing advance 
design in display lighting equipment has been 
announced by the Tork Clock Company, Inc., 
Mount Vernon, N. Y. The new Tork auto- 
matic on-off display lights, states the manu- 
facturer, offer features and a variety of uses 
never before contained in display lighting 
equipment. The secret of the Tork display 
lights is their built-in time switch which 
turns the unit on and off. Automatic light- 
ing makes possible more display hours with- 
out costly or bothersome installations. The 
Tork is completely portable. 

The new units permit universal adjusta- 
bility, for lighting can be altered to suit the 
display every time the window or counter ts 
changed. All Tork display lights may _ be 
focused in any direction, and may either be 
placed on the floor or counter, or hung on a 
wall, pillar, or display background. In use, 
one merely sets the time-dial for operation 
any time during the day or night. The built- 
in timer turns the display lights on and off, 
every day, at the desired hours with no need 
for further adjustment. 

Descriptive literature and full information 
about Tork automatic accent-lighting to ans- 
wer individual needs and problems may be 
obtained by writing the manufacturer. 


Authentic Sea Fans 
Used For Display 

Acting on the theory that authenticity must 
be the keynote of display, Carson, Roberts, 
Inc. has created an authentic sea fan display 
for Rose Marie Reid swimsuits which is 
being shown in women’s shops and depart- 
ment stores as part of Rose Marie Reid's 
“Jewels of the Sea” theme. 

In using the genuine article for display 
there arose problems of shipping, culling, 
trimming and spraying. The roots must be 
severed and the edges trimmed, and then the 
whole fan sprayed with a white paint and a 
gold glitter The finished sea fan 1s glued 
into a plaster base. Although the manufac 
ture of such a display was a costly opera 
tion, no two of the finished product are alike; 
they are in keeping with Rose Marie Reid's 
theme as well as the firm’s policy of authen 
t city and originality. 


Interior Design Credit 
To A. H. Dahme 


In an article in the March issue describ- 
ing the new Sater’s store in’ Evansville, 
inadvertently proper credit was not given 
to A. H. Dahme, chiet designer of Grand 
Rapids Store Equipment Company, Grand 
Rapids, for his share in the project. A 
representative of the fixture firm points 
out that he was responsible tor the design 
of the intertor and most ot the permanent 
displays in the store 


St. Louis Club Enjoys 
Steak Dinner 

The May 13th meeting of the St. Louis 
Displav Guild was held at the Club Casino. 
After a steak dinner the annual election 
was held, the results of which are not 
available at press time 
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highest quality, 


smooth tempered, 


duolux masonite 


X 


clean, 


accurately perforated 


With PegOPanel Display backgrounds ex- 


holes r\ citing, 


—no burrs 


1/.** 


"/ a) 


3/16" 
3/16" 


Temp. Duolux 48° x 96'' Panel 
holes on '/,"' centers 


standard 7 3/16"' Temp. Duolux 48° x 96" Panel 


panels: 1/8", with V4" 
3/16° holes on 1 ve 


Pius 


centers 


special 
1/10”, 3/16” and 
1/4” panels; any 
hole, any center, 
available in 
? quantities . 


sare (-Wele| (el Meco} 


4 


3/16" 


3/16" 
$2.00 packing charge on orders 


1095 beaufait 
detroit 7, michigan 


holes on I"* centers 
Temp. Presdwood 48"' x 144" Panel 
9/32"' holes on |" centers 
Temp. Leatherwood 48'' x 96° Panel 
holes on I|'’ centers 


than 6 panels 


attention-getting displays for your 
merchandise can be created in minutes. 
No nails, screws or tools needed. 


_ De. se P, rices 


Temp. Duolux 48" x 96"' Panel 
holes on |"' centers 


$ 8.00 


8.50 


12.00 


20.00 


10.00 
for less 





Wire clips, hangers 


} 


and mouldings can 


be provided. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
6 
$4.00 Per Column Inch CASH WITH ORDER 
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* GRIFFIN GRAPHIC ARTS 
Nashville 3, Tenn 


INVITED @ 
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Podgor Remodeling 
ls Completed 
The Joseph E. Podgor Company, Phila- 
M * / delphia, has completed the streamlining of its 
annequin moves SQ es retail store at 618 Market street. soth the 
interior and exterior architecture and design 
of the structure are striking and = unusual. 
JOBBERS find that the Manhattan Motion The front 1s constructed of ebony black struc- 
tural glass, except for the impressive letter- 
Manikin sells itself! This season’s newly ing which is made of gold mirror. Windows 
are lighted by an entirely louvered ceiling 
with concealed “slimline” illumination. Nat- 
the latest style wigs plus excellent durability, ural lighting is featured within the interior, 
which is done in soft tones. 


sculptured features, graceful positions and 


make these mannequins difficult to beat . st 
Among the many services rendered by the 


in the volume sales field. firm is the personal assistance of an ex- 
perienced staff of display consultants and 
modernization experts. The display depart- 
and children reasonably priced. ment occupies 8,000 square feet of space. 


Complete line of men, women 


Hernard Announces 
MANHATTAN MOTION MANIKIN MANUFACTURERS ee a ee 


Have never been connected with any other mannequin manufacturer of similar name A new line of three-dimensional inter 


factory and showroom : changeable, plastic ceramic composition let 
4 WEST 16TH STREET * NEW YORK Ii + N.Y. | CHELSEA 3-4705 ters for signs and displays has been intro 
duced by Hernard Mfg. Company, Ine., 923 
Qld Nepperhan avenue, Yonkers, N. YY. The 


new series of alphabets, which replaces almost 











the entire line formerly manufactured by the 


. : firm, comprises a complete range of stvles 
YOU VE READ | . plete ine \ 


and sizes imeluding upper case and eight 


ABOUT IT NOW lower case styles Schedules call for the 


addition of at least one new style Or size 





each month. 

Three types of letters are available let 
ters with hardened steel pins molded in back, 
enabling them to be attached firmly to any 
soft background with slight pressure in the 
way a thumb tack is used; letters with sanded 
hack for gluing to hard surfaces: track let 
ters with lugs to fit m channels for upright 
signs. Literature and samples will be = sent 
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Plummer Appointed 
: ‘ By Displaymasters 
Midwest Display Products \ppointment of Robert Ko Plummets 


Pee eeeee Sees, “Se | CONC ck Displaymasters, fac, Min 
' 


neapolis exhibit and display firm, is) an 


as 


nounced by Willham Gleason, president. The 

Wottrich Fixtures appointment is) part of a reorganization 
e program necessitated — by Displayma , 

222 West Adams, Chicago rapid growth ain the held of convention 
exhibits, pomnt-ot-purchase displays, and silk 


screen printing, Gsileason said 
A PRODUCT OF TRIM-RITE “lc nipe ae iecoaadatial work, Plun 
DISPLAY CORPORATION mer will be in charge of Displavmasters’ 


~ 


4 : | 
olnce statt and will concentrate o1 











lining the accounting and producti 








procedures to accommodate thie 


~ SNOW PAPER SHOULDER COVERS volume of business 


New and <diflerent with beautiful hieh-reliet texture Vinylite window -clear — vinyl -— polythene 


Oirminated and = ee. ees tis a : “ a Price list & samples en request. Hon lila - , 
Doe per vare ' _ : S ! r ! S 
NEW CATALOG OF FALL DISPLAYS JOBBERS ONLY Gg 


BARTH'S DECORATIVE STUDIOS CORONET MFG. CO. Franklin Simon Post 
pathy scigap 1 meaner ge os — BOX 35 YARDVILLE, N. J. For the past six years assist 
Tindem and Getter Dienlen = drector m charge of imteriwos 
Franklin Sunon's. New York 
USE THE Meissner has announced his resiyv 
BARKSKIN OPPORTUNITY EXCHANGE cca aia gins tie 
52” by 25 feet long — per roll, $8.50 For any WANT AD purpose: Joseph Miller is the new fir 
EXCELLENT FOR ALL BARK EFFECTS POSITION WANTED POSITION VACANT the store and in future the sep: 
Write for samples USED DISPLAY EQUIPMENT FOR SALE 
REINERMANN FIXTURE COMPANY REPRESENTATIVES WANTED 
343-345 W. 4th Street, Cincinnati 2, Ohio ©:09 Per Column Inch— CASH WITH ORDER 

















mterior and window display 


nated Winston lones is disp! 














the firm 
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MALROS COMPANY 


"The House of Colors" 
Box 289 Dover, N. J. 








SNOW?—-NOW? — — — 
SURE!! When it is in COLOR 


(15 Colors and White) 


One of our Finest Scatter Flooring for Beauty, 
Effect, Economy — Flat or with a Sheen 


And of course SNOW BALLS — Also in Corresponding Colors 


(Look for our Trade Name- -COLO-SNOW) 
Contact Your Jobber or Order Direct 











LOS ANGELES DISPLAY 
[Continued from page 35] 


for the foundation garments and all were 
created and constructed by Meissner’s. staff, 
as Was the cut-out three dimension skyscraper 
background. 

A classic example of how to underplay a 
houdoir setting and do a tine job with the 
minimum of props was composed by John fF 
Cooke, display director of Coulter's on Miracle 
Mile Despite the clarity of a set “com 
mercial,” this tie-up with “Permalift™ girdles 


unfolded with logic and sales power. Three 


forms and one dressed figure presented white 
and pink girdles in a sort of gentle 3-D 
visualization of the manufacturer's current 
2-D color advertising 

even with the evident improvisation, Cooke's 
only concession to the temptation of adding 
fuss and feathers was the choice of the ornate 
daisy trimmed scroll topped stand tor th 
center of interest on which stood the dressing 
table lamp with the pink flounce shade. A 
plain white screen comprised the lone vertical 
display element, reheving the great undec 
orated space areas 1 the background (Othe 
than the fou reprints of the manufacturer's 
magazine ads, plus samples of the merchands 
and = thr hefore deseribed clements, a small 


pink rue completed this iteresting window 


Houswood Wins 
Local Contest 
Phe Adam. Meldrum & Anderson Com 


praalhy, Buffalo, once agaim has been awarded 
first prize in the local window display con 
test sponsored by the Shrine Ciureu ice) thi 
benefit ot crippled children |) = Houswood 


is display director tor the firn 


Mannequin Designer 
On TV Program 


One of the contestants on the Herb Shrines 


Pwo for the Mon vy television hye recentlhs 
Was iiss Larsol : MAIC uan «| S10Ne] fo thy 
g \ Darling ( OUNpPanyv, Bronson. Mich Hie 
and his Dal Tie’ ] a 2 Hi total «9? S54) 


may, tad 











YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Liithographed Displays . . . Individual Displays . . . Exhibits 
liinerant Units ... Motion Displays .. . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 












Get Your FREE Copy Now! 


IT’S THE NEW 
1953 


“Cataul Aelpo” 


The biggest .. . and best 
edition yet— 





®@ 40 photos of outstanding Cutawl 
made designs and displays 
@ 12 original display ideas for : 
special events WRITE TODAY FOR 
YOUR FREE COPY 
international Register Co. 


. : 2622 W. Washington Bivd. 
K10 CUTAWL @ 16 idea-packed pages. Dept. ‘ 3-\ Chgo. 12, Ill. 





@ Feature articles by leading per 








sonalities in the display field 
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@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 


















































Showing Complete 


FALL and 
CHRISTMAS 


Lines Starting 


JUNE 1 


in our 


SHOWROOMS 


13 West 27th Street 
NEW YORK CITY 


DECORATIVE CREATION 


and 
Art Flower Co., Inc. 


Manufacturers and Importers of 


DISPLAY NOVELTIES & 
ARTIFICIAL FLOWERS 

















Tit -Mmlelile Ms) -l-ashi-ye 


AUTOMATICALLY 
Replaces Hammer & Nails 
at Trigger-Rate Speed! 










One-hand operation 
frees other hand to 
hold material in place 


USE FOR 
* Mounting crepe paper, corrugated 
board and cloth window dressings. 
* Assembling floats, store exhibits, 
show exhibits, etc. 
* Making floral blankets & bunting 
* Tacking wall posters. 
* Securing backdrops, 
and MANY OTHER USES. 






USES STAPLES 
UP TO 9/16" 
LEG 


Sold only through dealers. Write for literature 


FASTENER CO., INC. 
Street, Brooklyn 12, N. Y. 


ARROW 


1 Junius 
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IBM Wins April Medal 


PRING’S annual preview arrived at the 


corner of Madison avenue and 5/th 
street, New York City, when Interna- 
tional Busimess Machines Corporation § dis- 


played spring flowers and = shrubs surround- 


ing the company’s colorful electric typewriters 
The 


water-wheel spilling into a stream which ran 


corner window included a large, rustic 
through three of the five window displays 
finished in 


blue 


keys, red and 


fhe electric typewriters were 


colors of spring tlowers, including light 


with contrastine navy blue 


white, white and yellow, as well as other 


nestled among aza 
dattodils 
hemlock, 


spring hues. They wer 


leas, daisies, tulips, hyacinths, and 


yrowilyg im grass among dogwood, 
and forsythia 
Flowers and shrubs were replaced as needed 
to maintam a fresh, springlike appearance 
Similar displays appeared in 14 of the com 
pany s branch othees throughout the country 
lor the display pictured above, received by 
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medal awarded by thx 


\pril, the monthly 
gold publication 1" 


connection with its annual International Dis- 
play Contest has been presented to IBM 

this ) 
ing the contest im complete detail. In 
there are 9S different 
and service Classifications in the 
fourth 
all classifications; it 1s not 


DISPLAY 


There. are no 


lIsewhere in issue 1s a page describ- 
brief, 
however, merchandise 
event, which 
displayman 


is now in its year. Any 


may enter any ol 
necessa®ry to be a subscriber to 


WORLD in 


blanks, no 


order to do so 
letters to 
limited to the following : 
black and white 
10 inches in size, 


entry write. Require 


ments are the entry 


must be in the torm ot a 


photograph, preferably 8 by 


although smaller Olles will be accepted : pho 


On the back 
of each photograph must be the displayman’s 
hame, his 


tographs should be unmounted 


store, address. and the classifica- 


number im which the entry is to be in- 


cluded. 


tion 
December 1, at which 
a panel of judges will select the three 
A gold 


medal and three points will be awarded tor 


The contest ends on 
time 
best displays in each classification. 
lirst place, one of silver and two points for 
second, and a bronze medal and One pot for 


third. The 


person with the greatest number 
ot points in the entire contest will receive 
a handsome gold plaque, suitably inscribed, 


as sweepstakes prize. A similar plaque will 
be awarded the individual winning first place, 
silver for second, and O1ie ot bronze 
for third 

Top 
Harold 
with Hermann 
Kaufhof, 


Walter 


lowed, and 


one of 


1952 


Bon 


honors in. the 
McLaren, The 


Schlipphacke, 


contest went t 
Marche, Seattle, 
Westdeutsche 
runner-up 
Gambels, Philadelphia, fol 
fourth went to George W. 
Public Service Electric & Gas Com 
pany, Newark 

In the 
International 


~ 


Cologne, Germany, as 
Spiro, 
prize 
Browne, 


addition to the 
Machines 


award as described above, monthly gold medals 


current contest, in 


Business Corporation 
January, Le 
erik 
lrancisco; 


have been won by the following : 
W. Court, Filene’s, 
Hansen, The [/mporium, 
March, Russell ¢ 


February, 
San 


Boston: 


Kehrt, Jenny's, Cincinnati 


Intries im the contest may be sent in at 
any time. Those received during a= given 
month wall be judged for the gold medal 


Monthly awards, 
however, have no bearing on the final judging 


awarded during that period. 


which wall take place after the contest ends 
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John Gasthof, Sr., Dies: 
Was Pioneer In Display 


John F. Gasthoff, Sr., often called the dean 
of American float builders, died in a_ local! 
hospital at Tampa, Fla., on April 19. He was 
78 years old and had been in poor health 
for some time. 





— John F. Gasthof, Sr. — 


Mi (sasthoff began the manufacture of 
artificial flowers m 1901. He was a native of 
Buttalo, but moved to Tampa in 19260 and 
made his home there. He was president of 
the Grasthotf Mfg. Company, Inc., of that city, 
and for many years did_ the floats for the 


~ 


annual (Gasparilla Festival and the Florida 
State barr. 

He is survived by the widow, Bertha L 
Gasthotf; two sons, John Fk. Gasthoft, Jr., 
who operates the lt lorida business, and learl 
W. Gasthotf, head of the Danville, IIL, dis 
play firm of that name; and three erand 
children. 


“Drama Of Display” 
Is New Book 


Added to the growing list of display 
books is a new title, “The Drama of Dts- 
plav, by Jim Buckley, display manager ot 
Saks-hiith Avenue, Beverly Hills, Calit 

Purpose ot the book 1s expressed by the 


author in these words: “This book 1s an 
effort to crystallize the tunctions of dis- 
play. Without attempting to establish a 


set of exacting theories or tormulas, it 1s 
a method of thinking and of working. It 
is an earnest examination of the mechan- 
ical possibilities and expressive capacities 
of the medium, an exploration to find out 
what makes it articulate. It 1s an attempt 
to suggest the profitable energies that may 
be harnessed locally. lt aims to suggest, 
too, the rewards tor management resulting 
from a resourcetul and creative display 
personnel.” 

Photographs of the authors work are | 
used throughout the book for illustrations. 
(Chapter headings include: the language of 
objects; texture, light and color; composi 
tion, (a) movement; composition, (b) line; 
composition, (c) the shape of the space; 
intention; imagery; improvisation. 

The book 1s available from Pellegrini & 


Cudahy, New York City, at $10. | 
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“S/GNPRESS’ 


SHOW CARD AND POSTER MACHINE 


ze Feat?! SPEED----SIMPLICITY 
Sa LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains 











| MORE PROFIT Many have from 50 to 500 or more in use. 


Mothers Day 
Gilt 
Suggestions 


TO YOU!  \F*\c" 

= | SHIRTS CHOCOLATES 

The "SIGNPRESS" en- $e 5 geen 

ables store managers to 2§ 
do a better job of mer- | | . 

chandising. It provides 

a simple, convenient 

means for producing 


GOOD LOOKING Cards 
& Posters QUICKLY and 







































pa Colors Dobie Sree 
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NN Ad 
at SMALL COST. | sCHENILLE BEDSPREADS * 4-2 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 





DISPLAY EQUIPMENT CO. 


BOX E-144 ADRIAN, 


MICH. 

















| THE EYES HAVE IT! 


when you use BUTLER Sunfast Seamless Display Papers 


EYES ARE ON 
YOUR WINDOW DISPLAYS 


SUNFAST SEAMLESS Display Papers! 


See SS SS SS SSBB eae aeaeaaeaeaaeaeaeae es 





5 

' BUTLER PAPER NEW YORK CORP. ' 

5 655 Madison Ave., New York 21, N. Y. : 

Mail Coupon - Plocse rush me my FREE copy of your 1953 ; 
Tod P 5 Sample Swatch Book and the name of my § 
way vo : nearest authorized jobber. - 
FREE Pitt : 

g a 

Swatch Book = § Firm Name ; 
§ Address ‘ 

4 a 

8 City Zone State s 





Available in the 107" width—in 12 or 50 yard rolls—BUTLER Papers are made in your choice 
of 22 popular, sparkling solid colors—ranging from Deep Blue to Bone White. 

Remember, SUN GLARE is just as HARMFUL to display papers as it is to eyes . . . for 
background papers that don't need “sun glasses" always specify fade-proof BUTLER 


Just clip 
to letter- 
head and 


mail!! 
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WOVEN wR ED aa 
WOOD a 


SCREEN PANELS 


18 in. x 4 ft. _. . $41.00 dz. 
18 in. x 6 ft. . _... . $64.00 dz. 
18 in. x 8 ft. .. $86.50 dz. 
Less than | dz. add $2.00 handling. Minimum ‘2 dz. 


18 in. x 18 in... . .$36.00 for 24 pes. 
1Bin. x 18in.... . $19.50 dz. (minimum) 


REDWOOD or FIR-SLATS 1 or 2in. wide 
if not specified will ship redwood w/2 in. slats. Corners 
gived and doweled-FOB mill northern Calif.-2 weeks 

TERMS 2% 10 days date if rated or check with order, 
please 


ALBERT A. WIENER 


340 Phelan Bldg. * San Francisco 2, Calif. 








DON'T PAINT 
— PARAFLEX 


PARAFLEX 


surface, no 


glass mirrors cover any 


matter what the size’ or 


shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 


at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 











Fabric Displays That Sold 


CTIVNATED by 
its four-department promotion of Des 
ley fabrics, Met reery s 
hank of kifth 

dramatic display of new 


consumer response to 
devoted — its 


entire avenue windows to a 
spring fabrics. The 
windows, a full 24 feet 


showed two complete bedroom and closet 11)- 


trathc-stopping long, 


teriors done in new glazed chintz patterns. 


Inside the entrance a smaller window showed 


a coordinated bathroom interior. 
Keynote of the promotion was Desley’s new 


pattern, “Knickerbocker Tulip,” a beaut 


fully-drawn documentary print with clusters 


of flowers and ribbons in spring tones) on 
white ground 
“Ou 


Flower 


lverglaze 
Show 


the window told customers, noting that the 


Prints by Desley vive a 


look to the bedroom,” signs 11] 


merchandise was on sale in the bedroom and 


linen shops 1) the seventh Hoot and closet 


eg Pr ? 


ts 7a" 


Hoor Flower Show 
posters and potted tulips further carried out 


the theme. 


shop on the street 


The windows featured two ensembles: One 


with the tulip pattern predominating, the 
other with a second Desley fabric, “Carrousel,” 
in sprightly blue and chartreuse stripes echo 
ing the flower colors 

A pair of 90-inch pinch-pleated draperies 
framed the north window, attracting passers 
by to look into the 


A vanity 


Knickerbocker bedroom 
skirt, bedspread and canopy were 


done im the tulip pattern to match the 


draperies. The dust-ruttle of the bedspread 
chintz \ 
stool] 


“Carrousel” repeated the colors of the tulips. 


was a. solid-color blue boudoir 


chair and a- vanity upholstered in 


Rug and walls of the room were yellow, 
with a yellow closet containing a blanket-box 


and garment-bag of quilted and unquilted vel 
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low chintz. White percale sheets and pillow- 


cases were attractively appliqued with a 


border of the flowers cut out of the floral 
fabric. 

The south window featured the “Carrousel” 
pattern, the striped fabric on the walls mak 
Ing an eye-catching backdrop. Cafe curtains 
faced the street and framed a pair of adja 
“Carrousel” was 
used for the dust-ruffle of the bedspread and 
for the vanity skirt. 
vanity 


cent corner wall windows. 


soth the bedspread and 
skirt ruffle were blue quilted chintz 
Blue and chartreuse chintz-covered pillows as 
well as appliqued sheets and pillowcases were 
scattered on the bed, which was overhung by 
In this 
room the boudoir chair was upholstered in 
the tulip pattern. 


a blue Canopy bordered in the stripes. 


Swinging shutter doors opened on a closet 


with yellow chintz accessories: jumbo and 


regular-sized garment bags, shoe-bag, and 
hatbox 

The window between the street door and 
the inside revolving door showed a_ yellow 
bathroom. Here 


washcloths, 


were towel sets on the 
towel and hath 
towels appliqued with the cut-out tulip. The 
vanity skirt and upholstered vanity stool in 
this window were of “Knickerbocker Tulip” 
chintz, as was the shower curtain, made with 
separate plastic liner. 

The windows were an essential part of the 
department-wide “Knickerbocker Tulip” pro- 
motion. A coordinated model room presenta- 
tion on the eighth floor, as well as advertising 


shelves: guest 


and publicity im local newspapers, gave the 
promotion additional impetus. 
motion department helped the store to reach 


| Yesley's pro 


the entire metropolitan area which it services 

The vanity skirt, lined draperies and bed- 
spread in full or twin-bed size, are available 
ready-made. The upholstered chairs, canopies, 
linen closet and bath accessories in this pro- 
motion were McCreery exclusives. All items 
could be bought individually. 


Metallized Film 
Is Self-Adhering 


\ new, film. 


surtace, has 


metallized acetate ready 
processed for adhesion to any 
heen developed by the Metal Film Company, 
200 Fifth avenue, New York City. “Satin 
Finish’ metal film comes in any desired 
length, complete with “Eze-Stik” pressure 
hacking 


manager tor the 


sensitive adhesive \ccordinge to 


Walter Bb. Hirsh, 


Company, it is the 


sales 
first product of its kind 
especially devised to save silk-screen print 
ers, convertors, and other users the costls 
and time-consuming step of sending out a 
metallic film tor separate adhesion process 
ing. The item is being offered initially in 
gold and stlver, and work 1s now in process 
to make 
metallic finishes. 


available a wide series of colored 


Williamson Takes Over 
Display At High's 
Succeeding Jesse Adkins, 
a different tield, Robert J 
joined J M. High 


display manager. 


who has entered 
Williamson has 
Atlanta, as 
Hie had been assistant dis 


Company, 


play manager of the George Muse Clothing 
Company, and at one time was with Rich's, 
of the same city 
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TRANSPARENT OAK 





ATTENTION DISPLAY DEALERS 








THROUGHOUT U.S.A. 
AND CANADA 


We are large preservers of Trans- 
parent Oak and would be very 
glad to submit samples with prices. 
Various colors: Two Tone Red and 
Yellow, Brown Tone, Green Tone 
and Pastel Colors. 


@ Fox Tails, Natural and Dyed 
@ Sea Oats, Natural and Dyed 
@ Florida Moss——Natural and Dyed 


FLORIDA 
LEAF AND FERN CO. 


WwW. C. & T. S. Rumbley, Owners 
SANFORD, FLORIDA 








Aren't they beautiful? They create just 
the right atmosphere for sales of any 
kind. 


to department, product, or decor. 


Subject can be chosen appropriate 


This Photo Kit contains several hundred 
stock scenes, but your own photos and art 


can be used, too! 


Make your display and sales rooms a 
stunning background for quality products 
and services with photomurals. They 


make buying pleasant . . . irresistible. 


Get the full story. Send your coupon today! 








STUDIOS 


HERE'S HOW YOU CAN MAKE 
PHOTOMURAL DISPLAYS 





Flease send my FREE Photo Kit of stock scenes and information on creating photomurals to: 


at 


Name 
Company 
Address 


Division of Rapid Copy Service, Inc 


J 123 NORTH WACKER DR. CHICAGO 6, ILL. 

















Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif. 








- ’” 
Order Your ‘‘Naturalike’”’ Grass Mats 
and TUFEF-TURFE sprinklings from your display jobber 
today NOW! “NATULRALIKE” are the finest GRASS 
MATS you can buy Ask for “NATURALIKE” when 


ordering 


MEMORIAL GRASS COMPANY 
LHRICHSVILLE, OHIO 

















WIGS 


Manufacturer of Fine Manikin Wigs 
We also 


Restyle and Redress Wigs 


BORNIA DISPLAY CO. 
553 N. Hoover St OL 8094 


4 


Los Angeles 4, Calif 














WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 
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REVERSIBLE MOTOR 
bulletin 1051 





‘wes ae eee Pe 





AN\RVATE 


owertul,= SY 


HAGE 


MOTOR 


Send for Bulletin 1050 
HAGEN MANUFACTURING 


YOUR DISPLAY 
WITH A 


nchronous 


FEATURES 


48 in. o7. starting torque at | RPM. 
40 in. or. synchronous torque at | RPM. 


Voltages up to 550 (without resistors or acccs- 


sories.) 


Frequencies 25 to 60 cycles. 





interchangeable coils for diMerent voltages. 
Exposed coil for greater heat radiation. 


Rigid metal geer case. 





PERFORMS EQUALLY WELL UPSIDE DOWN 


NO BULKY CAPACITORS, INTERNAL OR 
EXTERNAL, ARE USED OR REQUIRED 


COMPANY INC, 











SEE THE 
DISPLAYER 


that's the hottest thing 
in the business today! 


The Fixture Mart, Inc. 
314 West Jackson, Chicago 


Hecht Fixture Company 
211 South Market, Chicago 


A PRODUCT OF 


TRIM-RITE 


DISPLAY CORPORATION 














Letters 


Process 


OSARENT Little 
New Electronic 
Die Cut Wood — No Dee 
Molded Plexiglas — No Mold 
4".4" High—8 Styles—Stock. 
Send for Catalog & Samples 


° 217 W. ILLINOIS ST 
Josarah Enterprise icicd' Ne it 








SQUIRRELS 


amusing little fellows life” 
just the thing with autumn foliage 


te vour fall 
excellent 


Let these naive 


displays 


with mannequins. Fine papier mache construction. 24° 
$16.50 ea. Small (life size) $6.75 ca. Chipmunks 583.95 
ea Foxes $16.50 ea. Skunks $7.50 ea. 


R. O'HARA CO. 


4315 AVENUE 9'2 GALVESTON, TEXAS 
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SPINS) 


* In 1/2 lb. Flat Boxes 
* Nickel-Plated 


SEND $1 for 1 lb. SAMPLE 
to cover handling fetc.) costs. 






(50 lb. Min.) 
#17-#20-#24 
Salesmen and Jobber inquiries invited. 





SL. KAYE CO6.. ING. 150 SPRING ST. NEW YoRK 12 NV 

















USE THE 


Opportunity Exchange 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch — CASH WITH ORDER 











FINANCIAL DISPLAY 


[Continued from page 53] 


rug as a floor covering. This is the most 
basic floor covering and is cut to fit the 
windows but left free for easy removal and 
change. Twisted broadloom does not show 


dust and footprints as easily as do other floor 
coverings, is reasonably free from fading and 
springs back to shape quite quickly. 
Homasote 1s one of the most widely used 
materials of the display industry. The stand- 
ard panel is & by 4 feet and it is nearly 


mich thick. It can be cut with a saw or 
sharp knife, 1s fairly rigid, 1s reasonably free 
from warping and buckling, and takes any 
kind of paint nicely. It can be = sanded 


smooth and can be held with most adhesives. 
The extra thickness gives body for holding 
screws, nails, pins and staples. It 1s used for 
a wide variety of uses, mostly as a_ substi- 
tute for wood. The price is reasonable. _ It 
also comes in oversized panels as large as 
16 by 12 feet. 

Large surfaces of homasote will bend if not 
supported, but held on four sides in a frame 
there 1s no serious buckling. When homasote 
must be held rigid strapping of either birch 
or maple 1s attached to the back with screws 


Monkscloth is one of the most widely used 


fabrics in windows. It 1s most often used 
i its natural color, a light tan with minute 
specks of red and brown. There are three 
distinctly different weaves of monkscloth, dis- 
tinguished as 1-, 2-, or 4-ply. 


)ne-ply monkscloth has no noticeable weave 
but does have a pebbly finish and the specks 
of brown and red are quite noticeable. Two- 
ply has a slight lattice work weave and four- 
ply has a very pronounced lattice weave. 


Monkscloth is the ideal material for dis 
playing most large and heavy objects, par- 
ticularly art and craft objects. It is” par- 


ticularly good for showing wood, leather, and 
paintings. In the retail stores it 1s the stand 
ard material for displaying men’s furnishings 
and leather articles. 

Solid color seamless paper 1s employed CxX- 


tensively. It 1s a basic material, available at 


the display houses. Of construction paper 
weight, it comes in a single roll 114 inches 
wide by 30 feet in length and in a_ wide 
range of solid colors. It is excellent for 


covering very large areas and it is the least 
expensive way to buy the solid color paper, 
the most frequently used. If you 
solid color material in a large quantity it 1s 


use any 
almost always advisable to use two comple- 
mentary colors of it. We stock about eight 
different colors of this type of paper. 
Sky-cloth and ocean-cloth stock dis 
play items. They are cloth covered with rub- 
ber to give a marble effect. 


are 


The green and 
white 1s a very natural looking ocean scene 
and the blue and white is a very natural sky 
with white clouds. Placed above 
the other, they create the impression of the 
ocean horizon and give an excellent feeling of 
distance to a small window. 


scene One 


soth of these materials give an excellent 
hackground for ship models, ocean and _ sail- 
ing pictures and vacation windows. 

For painting on nearly all surfaces we use 
“Spread Satin,” one of the new plastic based 
water thinned paints. 
all about 


There are many differ- 


ent brands, equally good. Their 


DISPLAY WORLD 











big advantage is that they brush on very 
easily, give a good surface and can be re- 
painted in small areas and the new paint will 
blend perfectly with the old. We = stock a 
gallon of the white plus blending colors of 
black and the three primary colors. With 
this combination we can mix virtually every 
color known. 

Grass cloth is used as a floor covering, one 
of the most basic floor coverings of display. 
It is made of real grass, dehydrated and dye 1 
a uniform dark green and sewed into a bur 
lap base. It has wide usage in spring and 
summer displays. 

Artificial snow is also used as a floor cover- 
ing. This is styrofoam, ground into a pow- 
der or available in pellet size which is more 
convenient but not as attractive. It is a 
standard display house item and is sold by 
the bushel. 


Another standard item now available is 
snow which may be sprayed onto the windows 
or onto any object. 

With windows requiring a strong pattern 
in the floor covering such things as _ tiles, 
bricks, and wooden blocks may be used. Ordi 
nary beach sand goes well with many win 
dows. A standard display item 1s_ sand 
cloth, used because of its greater convenience 

(Corrugated paper is a standard background 
material. It comes in a wide assortment of 
solid and faney colors. We suggest its tse 
be kept to a minimum in bank exhibits. 

\n extremely rich and attractive back 
ground is made of grass-paper, an expensive 
wallpaper from the Orient, made of long 
strands of grass sewed upon. silk. It 1s 
excellent for a modernistic window. 

Flowers and vegetation in season are ap 
propriate display materials \t Christmas 
time, in addition to the large tree, we have a 
5-foot wreath which we use to replace the 
large wall seal, and we have other wreaths 
and fir boughs. Wreaths and all cut vege 
tation should be fireproofed in most local 
ties before they may be used for display pun 
poses. Most florists can do this, also most 
display houses 

The workshop requirements for a window 
display program on our seale are not exten 
sive. Our workshop 1s quite similar to a 
typical home workshop Most of the tools 
are hand tools. 1 Wel tools are a yreat con 
venience but not really necessary. The only 
power tool which we have is a Black and 
Decker '4-inch electric drill The following 
are the tools which we find we use most fre 
quently: a rough saw (9 poimts), a finish 
saw (12 points), hammer, wood rasp, screw 
drivers, electric drill, brace, bits, expansion 
bit, electrician’s pliers, small square, “Iexacto™ 
knife, 24-inch paper cutter, home made mitre 
box, and a heavy duty stapling gun. 


We stock a good supply of nails, serews 


and sandpaper. We find that a large roll of 


wrapping paper and a supply of heavy twine 
are very usetul. 

We stock the necessary paints and finish 
ing products to handle a wide range of paiit 
ing and furniture finishing jobs 

We do seem to require more physical space 
than would a home workshop. The storage 
of props and materials is quite a problem as 
thev take up a lot of space. While we have 
ample space, it is widely scattered and in 
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Imagine Getting 35,000 Beam 
Candlepower in a Pin-Point Spotlight 


Just imagine it — 35,000 beam candlepower — the most powerful pin-point 
spot lighting obtainable is yours with new MASTERBEAM spotlights. Now 


you can get flexible, intense narrow beam spotlighting at lowest cost. 


CHECK THESE OUTSTANDING FEATURES 


@ 35,000 CANDLEPOWER G.E. PAR-46 beams 350 foot candles at 10 feet through 
your Masterbeam spotlight (3 times more light than PAR-38). 


e ADJUSTABLE OVAL BEAM PATTERN Can be rotated in its axis 360° to 


fit any vertical or horizontal display. 


e LONG LAMP LIFE — G.E. PAR-46 200 watt side prong lamp used with MASTER- 
BEAM is a 2000 hour lamp. 


e GUARANTEED COLOR ADAPTERS Heat-resistant glass lens with special 
housing, clips on MASTERBEAM. 


e DESIGNED FOR BEAUTY Small size with satin finish clear lacquered. 
@ ECONOMICAL Gives you expensive theatrical lighting within your budget. 





CEILING (SCREW-IN) FLOOR (PIN-UP) COLOR ADAPTERS 
MODEL MODEL Fits any MASTERBEAM 


“err "ain | 
No. LH-501—Serews into any No. LH-500-——Plug into any 7 coe “age 

socket. Built-in swivel directs outlet. Built-in swivel directs LH.901 Red 

and holds beam in any direce- and holds beam in any diree- 1 H.909 Ble 

tion. Each $12.50 tion. Each $12.50 ‘eee mo 


1.H-903— Yellow 
(.E. PAR-46 200 Watt Side G.E. PAR46 200 Watt Side Kach $2.50 


Prong Lamp is extra. Each $3.00 9 Prong Lamp is extra. Each $3.00 9 Other colors on request. 


Distributed by 


GARRISON- WAGNEA COMPANY 


2018 Washington Avenue St. Louis 3, Missouri 


convenent. We would suggest a minimum c i . 
of 2,000 square teet in a single location as RUSTEC PARRORAP 
the minimum for workshop and storage 

(,o0d work benches are very necessary and Be 8 fe (N} TURE 
we would recommend at least two with a 


top surface of x by 3! feet \\ c also COMPANY, INC. 


recommend that tempered “Masonite” be used 
for the top and that it be looked upon as ex B | R CH 


pendable, to he replaced when hadly scratched Poles —_— Branches 


and rough Much of the paper, cloth and CEDAR 


cardboard is best cut with a= razor-sharp 














knife, directly on the table top Poles — Slabs — Bark 
One of the biggest problems is the one of Rustic and Western Displays 
mounting objects to be exhibited, many of Phone: WI 9-6479 Williamstown, N. J. 





which must be returned without appreciable 
damage. Rubber cement is good in that it 
rubs off after use, yet it will not hold in a PLEASC MENTION DISPLAY WORLD e 
window which gets very hot, as most win- | WHEN WRITING ALVERTISERS e 
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“snaps up when you 


dress your displays with 


VARI-SHAPE 


WIGS! 


Business 








No Measurements 
Needed 


Watch the store traffic go up when 
you glamourize your displays with 
Vari-Shape! They're beautifully 
made with a special rubber base 
AND THEY ALWAYS FIT PER. 
FECTLY. Watch them do a real 
selling job for you. 

e Children's Wigs 

e Ladies’ and Children's Mannequins 


@ Mannequin Repairs 


HERZBERG-ROBBINS, Inc. 


457 WEST BROADWAY, NEW YORK 











Gentlemen: 
* Please send me your latest wig-style, 
‘ mannequin and repair circular. 
Store name 
: Address 
City 
; Attention 
PENS DISPLAY UNITS PENCILS 


“BACK TO SCHOOL" 


SLATES PAPERS RULERS 


Send for catalog 


THE MULDNER COMPANY, INC. 
397 Bridge St., Brooklyn 1, N. Y. 














EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 


56 W. 36th STREET NEW YORK 18, N. Y. 








WHEN WRITING ADVERTISERS e 
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dows do, even if not directly exposed to sun- 
ligelit 
\fter several years of this problem, and 
after trying nearly every mounting product 
available, we have reached the conclusion that 
only staples or common pins are really satis- 
factory. As staples do more damage and do 
| not look well if used to excess, we have 
come to rely upon the ordinary and common 


They 
and that 1s our pri 


pin for most of our mounting problems 
must be inserted carefully 


mary use for the heavy electrician’s pliers. 
Photographs, signs and many exhibit ob 
jects made of paper can be permanently 


mounted to cardboard with the dry mount 


tissue and mounting tron used in photography 
Where this can be used it is excellent. 
(This is the fourth article in this series, 


taken from author for the 
School of 


permission it 1s used 


a project by the 


Financial (hicago, with 


led. ) 


Relations, 
whose 


DISPLAY VARADE 





Traveling Exhibit 
For China Ware 

Nine 
cular shelf display units comprise the 
c.iscan” ware traveling exhibit prepared for 
(sladding-McBean by W. L. Stensgaard & 
(Chicago. Each of the 
a complete display unit in itself; 
a skillful 


shadow-box table units and four cir 


“Fran- 


Associates, Inc.. nine 
divisious 1s 


when combined in arrangement they 


offer a most effective presentation of the 
merchandise. 
A lighting unit concealed beneath the 


heveled shadow-box illuminates each unit 


ample 
and 


Four shelves on the background and the 
tab le 


Various pieces in 


surface display the patterns, design, 
table 
with copy signs, 
painted in 


a decorative setting 
The units are silver fox oak, 
and shelves 
varying white, 
Black metal legs = sturdily each unit 
and form a striking contrast to the oak finish. 


NoI68 by Capttprer 


background colors, 


shades of gray, and brown. 


support 





MANAGER AFTEA GAADUATING 
FROM HIGH SCHOOL AND IN 


AND ADVERTISING. TWO YEARS , 


MANAGER FOR THE BON TON 
STORE it GREENSBURG, 
WHERE HE ALSO HAS CHARGE 
OF STORE PLANNING AND 
REMODELING. 

HE ATTENDED MIGHT SCHOOL | 
AT THE UNIVERSITY OF PITTSBURG. 
STUDYING RETAILING. HE WAS 
WON eneantd + i ae CONTESTS:! 





Peres” w nosey. i$ § cor WHICH 
HE SHOOTS IM THE HIGH 70S, 
AND HE IS TEACHING THE GAME 
TO HiS TWO CHILDREN, BECKY,9, 
ANO JIMMY, 12. 


a 
Worst Pete” 











Bonn IN 1911 IN INDIANA, PA.,“ PETE” WAS A DELIVERY BOY AND 
HELPER i THE DISPLAY DEPARTMENT OF THE BON TON STORE 

THERE, WHILE STILL IN SCHOOL. 
HE BECAME ASSISTANT DISPLAY 


1935 TOOK CHARGE OF DISPLAY 
LATER HE BECAME DISPLAY 


# ¥ 
* 


DISPLAY DIRECTOR , THE BON TON STORE, GREENSBURG, PA. 




















£ 


fi. 
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NADI News 


By JOHN F. BOWMAN, Jr., Managing Director, 


National Association 


UNE 1953 Market Week: Scheduled tor 
the Conrad Hilton hotel in Chicago, this 


annual event will mark the culmination 


ot activities in the tenth vear of National 
\ssociation of Display Industries growth 


lhe Market Week will 
June 27, and run through Wednesday, Juls 
] \s at 
ol the 
lor tall 
on the latter season. 

Highlight of the Market Week 
the program scheduled for Tuesday evening, 
June 30. 


open on Saturday, 


previous most members 


ther 


events, 
will 
and Christmas. 


association present lines 


with most emphasis 
will be 


Appearing on a panel of experts 


display and visual 
merchandising will be recognized authorities 
potential 

experiences 1n 


display 


on various phases ot 


on displays They will 
their 


through 


present 
attainment 
covered will be 
from the “High Style Fashion” to the re 


sales 


Subject Ss 


ord of “Simplified Selling.” Included wall 
be such topics as “Main Floor Christmas 
Sales through Display.” “Christmas Pa 


rades” and related events, “Outdoor Display 
Planning, “Moving Big Ticket Items 
Through Display.’ “Main Floor Presenta 


tions’ and special supporting promotions 
and practices 

While the final assignment of topics and 
for the date have not vet 


completed, the calibre of this discussion of 


acceptances been 
the basic display values will derive its size 
from speakers such as the following: Muss 
Marjorie Reich, Halle Brothers, Cleveland; 


Findley Willams, Sears, Roebuck & Co.,, 
(Chicago: Harold Melnicove, The Hecht 
Company, Washington; Henry Callahan, 
Lord & Taylor, New York City; Ed Weir, 
The Grand Rapids Furniture Guild, Grand 
Rapids; Frank Pallotta, Rich's, Atlanta; 


Robert Kenney, The J. L. Hudson Company, 
Detroit; Walter Krysto, Jordan-Marsh 
Company, Boston, and several others whose 
present plans require changes to make the 
event. 

The Market Week itself will be housed in 
the various exhibit areas ot the Conrad 
Hilton hotel. Watch for list- 
ing of exhibits in the June announcements 
here. At. the than SOU 
members of the association have applied tor 
space at the event. 

Hall of Fame and Photograph Gallery: 
This 1s innovation at this Market 
Week. It will present in specially selected 
demonstration pieces the best merchandising 


the complete 


present time more 


another 


with 
the reasons why the units did the job. The 
photographs will tell the story of displays 


units developed by members, together 


as they were developed and why they built 
sales. This will be presented in the Ex- 
hibit Hall Annex on the lower level of the 
Conrad Hilton on each day the Market 


Week 1s open. 

Small Store Clinics and Travel: luring 
April and May the NADI, through the 
managing director, has been represented at 
several events in the merchandising field. A 
clinic for small store held at 


OWnerTS Was 


MAY, 1953 


of Display Industries 


the State 
N , (Tl 


event 


University Institute in | 


Mav 5. The 


Satistactory\ 


tica, 
attendance at this 
than 9% 
display 


was with more 


store owners registered plus local 
personnel and displaymen from 
as Buffalo on the 
least. i. 
meet again Paul O’Crowley, of Frear’s De 
partment Store in 


NADI 


(icipating in the 


as tar away 
\Ibanv on. the 


Pratitvilie to 


west and 


was particularly 
\Ibany, where the orig 
done. Par 
presentation otf this 
John Tesorero and Kermit 
of The Store, Utica; 
Kettig Display Company, Utica; Cy Young, 
Utica; Paul 
klectric Company, Al 
The Morgan 


Dwigeins of the 


inal research work was 


event 
Lakave. 
Rettig, 


Were 


Boston (aarry 


Department Store, 


(seneral 


Berger's 
Voorhies, 
Paul Greenewalt, 
pany, Chicago, and L. J 
Mig 


covered at 


banv: (om 


Reyvburn Company, Ine 
Utica 
presentation, the 


Topics WOT) window 


planning and fundamen 


tals of interior displays, lighting and color 


development, signs and their language in 
merchandising, paper and fabric uses, and 
a discussion of sources, statistics, and re 


search tor the smaller. store In addition 
the entire program stressed the demonstra 


tion of how displays are developed, how 


they are presented, and how they are in 
stalled. 
special 
told, 
The next event of this type is scheduled 
tor the University of Michigan on July 15 
This will be presented in cooperation with 


the School ot 


Changes, special promotions and 


props were shown and their uses 


Business Administration of 


the University of Michigan and the Mich 
igan Retailers Association 

The managing director of the NADI 
addressed the “Jam Session No. 2° of the 
Cincinnati Gas & Electric Dealers Associa 
tion on May 6. Topic was the use and 
value of display in appliance merchandts 
ing About 000 attended this event at the 


Hartwell Country Club in Cincinnati 

Qn the agenda tor future activities im the 
elds of education clinics are 
at Ohio State university, University ot 
Alabama, Drake university, Northern Mich 
ivan college, North Carolina State college, 
University of 


and 


SCSSTONS 


San Jose college (California), 
Montana. lederation, 


annual meeting of sporting goods manufac 


American  Ketailers 


turers and dealers, and some eight othe 
groups whose dates extend into 1954 
General Business: Keports on = spring 
orders from most members show that dis 
play 1s about at the same level of activity 
as has held for the past several months 
No sott spots are reported, although the 
sampling may have missed some items. 


However, fixtures, decoratives, special pro 
motions, flowers, merchandisers and fabrics 
have had good business up to May 1. 
Papers and novelties are just behind them. 
The jobber field has been steady with some 
reluctance on the part of local operators to 
take forward stocks in any volume. Manu- 
facturers’ have had 


sales representatives 

































QUALITY Lt 


0 


VUE-MORE 


~ wrae.vet 


STANDARD TURNTABLE 


30 Models—25 Ib., 75 Ib.. 
250 |b. capacities. 


merchandise 
turntables by 
economical, 


DispLAys that move—move 
Vue-More_ electric display 
Brevel are quiet, strong, 
reliable they come im a_ tremendous 
variety of models engineered for 
use and every budget 

Write for Catalog DW 1 


BREVEL PRODUCTS CORP. 


508 BROOME STREET, NEW YORK 13 


every 










































LET NOEL 
LIGHT YOUR WAY! 


No matter what your 
miniature lighting require- 
NOEL has the 


answer to your problem. 


ments are, 


Whether you want steady 
light or flashing light, bright 
light or soft glow, regular 
bulbs or fancy bulbs, consult 
the Noel 
Company and your needs 
will be quickly served with- 
out delay. 


Manufacturing 


For complete information 
as to the most complete line 
of miniature lighting write 
today for the new illustrated 
catalog. 


+ NOEL 4 


Manufacturing Co, Ink 


25 EAST 4th STREET 
NEW YORK CITY 3 
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115 W. 3ist ST., 


FOR FALL 


HAMBERGER 


To make sales producing displays 
easier for you, Hamberger's show 
room is full of new and beautiful 


Much hard work and planning is 
visible in the better-than-ever dis- 
play materials we have to offer and 
we are certain that you will agree 
when you witness this line yourself. 


READY JUNE 1 


Our new line will be on display in 
our New York showrooms beginning 


DAVID HAMBERGER, Inc. 


Display Decorations 
NEW YORK CITY | 














Your 


to 200 
minute. 
background displays 
Build-up fixtures too. 


MODEL 
"712" for 
LIGHTED 


Two-way elec 
tric 
permits 





motors, 
turners 


DEMAND THE OLDEST NAME 
IN ELECTRIC TURNTABLES! 


ELECTRIC O 
TURNTABLES 

top performance, ROTO 
SHO Electric Turntables are used by mer- 


chants throughout 
action displays. 


for trouble-free 


steel construction, 
powerful A.C. motor permit load capacity up 
revolves 3 times a 
Ceiling units and ROTO-WEEL for 
also available ... 





ignring effects or 
operation of electrical devices while table turns. 
Will revolutionize your window trim! 


MODEL "A" 
ROTO -SHO 
Standard for the 
world! The action 
disolay-way to 
boost your sales. 


We also produce midget fractional H.P. electric 

barbecue and Christmas tree 

24 hour delivery from stock! 

See your loco! jobber, or write us for complete 
cotalog of ROTO-PRODUCTS! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott Street, New York 12, N. Y. 
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excellent results during their first and/or 
second trips of this vear of 1953. The 
business is there but it is not being hung 
on the door for the first person to pick. 
Buvers are being more selective. Orders 
are about the same in dollars but usually 
for fewer units and hard work is required 


to get a signed commitment. New accounts 
are providing the extra business tor those 
salesmen who have the ambition and_ the 
stamina to make the extra calls. It 1s be- 
ginning to look as if one or two days more 
in a city can provide an extra $600-$800 in 
volume for the salesman who wants to 
spend the time, with the prospect of greater 
orders atter the break-in period. And _ the 
greater prospects will result in a_ future 
daily average of more than $1,200 if the 
prospects are developed. 

For example: in Dallas last month one 
sales representative decided to spend all 
additional three days. He selected 12 re- 
tailers whose display” presentations had 
previously been developed in a hit or miss 
planning system by their own personnel 
He went into each store with a definite 
plan to improve the display problems as 
he saw them. Result was five orders for 
an average of $550 each, with the additional 
incentive to come back next trip tor bigger 
orders if the same type of ideas were to 
be developed. How are your salesmen do 
ing along these lines? 

June 1953 Market Week Props: And 
“props is the word. Gustave Rubner, Inc., 
and Reynolds Printasign are planning spe 
cial promotions to supplement their lines at 
the Market Week. Rubner will offer a cash 
contest with a= first prize of $1,000) and 
Printasign will offer a trip to Mexico as 
guest of Milton Reynolds. Both contests 
will be conducted under the supervision of 
the NADI. Attendance at the Market Week 
is mandatory tor the Printasign prize. The 
Rubner offering is based on. identification 
ot a phrase which ts identified by the first 
letters of the five words involved. — First 
correct answer wins Both have been 
cleared by the NADI and are good business 
promotions 

Addenda: Seen in Chicago lately: Dave 
Stromberg of the Mutual Display Mig 
Company of Cleveland; Gus Rubner, Phil 
Garay, Pere Wise, Svilvan Freund, Earl 
(sasthott, | | Vierheller, Svl Rieser, Bob 
Favreaux, and LLlovd Dalbey. 

New Members & Membership: Bernard 
Schwartz & Co., of New York has been 
approved as an associate member of the 
NADI and wall) participate in the June 
Market Week Ditto Sidney Newhoff As 


soctates of Los \ngel Ss IX signations Were 
received Irom Associated Displays ot 
Brooklyn, N. Y., and Crystal Fixture Com 
pany, ot Chicago Pending membership 


application trom Hulsizer’s, of Des Moines, 


1S about to be processed 


Colorful ‘Train’ 
Stops Traffic 


The sight of a “train” puting down the 
street is always a trathe stopper. The Borden 
Company is planning to take full advantage 
of this fact with several miniature trains, the 
first of which was recently built for the 





llorida district of the dairy firm by Circus 
Supply & Hardware Company, Sarasota. 

Walter Early, the artist who designed the 
original “Elsie” material in 1939, also designed 
the train. It was translated into reality by 
William Tracy, art director, and Eddie B.1- 
letti of Circus Supply & Hardware’s engineer- 
ing department. 

The train is a five unit, 62 feet long job 
that includes an engine, tender, two flat cars 
and a caboose. It is powered by a “Farmali 
Cub” tractor cleverly concealed under the 
carefully designed engine housing. The en- 
gine smokes and puffs in a surprisingly 
realistic manner, and all cars are equipped 
with electric lights. 

\s would be expected, color plays an 1m- 
portant part in the design of the unusual 
vehicle. Bright reds and blues in the Sherwin- 
Williams “Kem-Bulletin” line predominate. 

According to = K. Martin. president of 
Circus Supply, the completed train 1s be.ng 
given heavy bookings im parades, at fairs 
and in special merchandising events. 

“This isn’t the biggest job we've been called 
upon to handle,” he says, “but I’m sure it has 
been the most fun. We had to do some of 
the work outdoors, and we never failed to 
draw an enthusiastic audience of young fry 
and their parents. The day we gave the 
train a test run | thought we were going to 
have to call out the State Patrol to keep 
the track clear.” 


$1,000 First Prize 
In Unusual Contest 

A top award of $1,000 cash, with secoid 
and third prizes of $250 and $100 in cash, re 
spectively, is being offered in a novel contest 
sponsored for displaymen in the United States, 
LU. S. territories, and Canada by (Gustave 
Rubner, Inc., 5925 Broadway, New York City 
63 

The contest is being held m= connection 
with the companys introduction of “Texture 


Tones.” raised dimensional textures on 50-1neh 


wide sturdy paper in colorful fall tones. All 
that 1s required on the part of the displayma. 
is to define correctly the meaning of 


“TT/MNS”—in which the first two letters 
refer to “Texture-Tones” and the last three 
are the first letters of words that describe 
the advantages of the new material 

entries must be sent to Texture-Tone Con- 
test, Room 1510, Dept. kK 203 North Wabash 
avenue, Clicago 1. Judging will be done by 
an imdependent committee under the super 
vision of the National Association of Disp! 
Industries. NADI members, employees aid 
distributors of the sponsor (and their fam 
lies) are not eligible to compete. Furst pr.ze 
will be given for the first correct answer re 
ceived, second prize for the next correct 
answer, and third for the next All entr es 
will be opened in sequence of postal canc-lla 
tion date appearing on the envelope. The 
contest opens May 20 and closes June 25; 
all entries must be post-marked prior to md 
night of the latter date. 

Announcement of the winners will be made 
at Booths 78-79-80 of the Exhibit Hall at the 
Conrad Hilton hotel, Chicago, on June 30. 
Winners need not be present im order to 
receive awards. 
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HERE AND THERE 
[Continued from page 41} 


finds that the effectiveness of the display 1s 
more than doubled. At Stone & Thomas, 
Charleston, W. Va., this proved true. The 
display, seen at the lower lett of the page, 
is described by a_ representative of the 
store: “A large fashion sketch, pointing out 
the important style trend of the season, was 
painted in white on the glass. A column 
of translucent fabric from the piece goods 
department backed the sketch in each ot 
the fashion front windows. ‘Fashions that 
speak with an accent... in color’ was 
our copy. <A single glass shelt displayed 
the correlated accessories in front of the 
standing mannequin.” Clayton H. Gregory 
did the display, and Robert J. Otten 1s 
promotional! director tor the store. 

The final display merits study, for Jack 
B. Spizale, of  Liemandt’s, Minneapolis, 
fastened swatches of the material used in 
the slacks and coats directly to the outside 
of the glass, with ribbons running to the 
respective garments. He says: “We had 
large groups of people each day teeling 
the fabric, and sales of the merchandise 
have been excellent.” 


Clinic Staff Named 
For Display Workshop 


Leaders im various phases of display wall 
make up the staff of speakers for the second 
Display Workshop which will be held in 
New York City June 15-17. Attendance is 
limited to a relatively small number of dis 
play executives, and the fee for the course 1s 
$150. It is sponsored by the New York um 
versity School of Retailing and the National 
Retail Dry Goods Association 

“Principles and objectives of visual sel] 
ing will be the subject discussed by \\ L 
Stensgaard, head of W. L. Stensgaard & 
Associate . F hicavo, to open the session. “Co 
ordination of display with the sales promo 
tion program | will be handled hy Sara 
Pennove r, Vice-pre sic iit and sal Ss promo 
tion manavet of Vict ree rvs. New York City 

This \\ 11] he followed hy a talk on colo; 
in display, by Faber Birren, American Colo 
Trends, and Petes Copeland, of Lope laa | 
Novack & \ssociates, architects, on store 
planning. LL. k. Anderson, General [-lectric 
Company, will discuss lighting in display 

\nother architect, Meyer WKatzman, will 
speak on selt-se lection, while edward Vor 
(Castleberg, Bloomingdale's, will discuss fash 
ion displays. Store-wide events is the sub 
ject of Helen Faith WKeane, associate protes 
sor of retailing fashion and = coordination, 
NYU Ceciha Staples, Staples-Smith, Ine., 
Brooklyn, will talk 1) display props. 

The third day's program will begin with a 
talk on display signing, by Charles M 
Edward, dean, NYU School of Retailing 
Howard M. Cowee, formerly vice-president 
of W. L. Stensgaard & Associates, will talk 
on display research, followed by Walter IE. 
Reitz, Jr., executive controller, The Hecht 
Company, Washington, discussing budgets. 
The meeting will be concluded with talks by 
Tom Lee, ‘Tom lee, Ltd... on ideas, and 
Albert Bliss, Bliss Display Corporation, New 
York City, on display materials. 
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Restyled WIGS $7.50 Like New 


by America’s Leading Wig Manufacturers 


If not completely satisfied return within 10 days for full refund. 10% discount 
on 6 or more. Shipped prepaid if check accompanies order. Limited supply 


on hand. 
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CHICAGO: I|1 SOUTH DESPLAINES 


DALLAS: 3007 CANTON STREET City and State 


4 
+ - MADISONIA, 152 West 25th St., 

s New York 1, N. Y. 
a 
e [}) Rush us restyled wigs 
: [] Enclosed check for 
| 
: Store 

NEW YORK: 152 WEST 25TH STREET 4 
- Address 
| 
b] 
. 
et 


Name 


















than hand cut letters 


Upson cut-out letter alphabets not only add 
a distinctive “finishing touch” to your dis- 
plays ... they actually look better and last = 
longer! They come in a natural ivory finish— ay 
can be quickly applied to any surface. 4 
Thick and sturdy . . . smoothly, perfectly cut 4 
from %6" blue center Upson Board. Immedi- 4 
ately available. Mail coupon for details, 


32 inch 


n 





- 
a 


THE UPSON CO., 715 Upson Point, Lockport, N. Y. 
Please send me details on Upson Cut-Out Letter Alphabets 


Name 
Street 


City State 











See June 1953 issue of DISPLAY WORLD 
for real news about Illuminated Plastic 
Embossings and Holders for Holiday 
Store-wide to City-wide Decorations. 


BISHOP PUBLISHING COMPANY 


168 N. Clinton Street Chicago 6, Ill. 










































































!. Women's 
ning wear. 

2. Women's dresses. 

3. Women's sportswear. 

4. Women's coats, suits. 

5. Furs 

6. Bridal display. 

7. Lingerie. 

8. Millinery. 

9. Women's footwear. 

10. Women's hosiery 


it. Handbags, umbrellas. 
12. Women's gloves 
13. Jewelry. 


14. Women's handkerchiefs 
1S. Corsets, surgical garments 
16. Women's bathing suits 
17. Cosmetics, perfumes, etc 
18. Children's apparel. 
19. Children's footwear. 
20. Children's hosiery. 

2!|. Infant's wear 

22. Men's clothing 

23. Men's shirts 

24. Men's neckwear 

25. Men's hats 

26. Men's shoes. 

27. Men's socks. 

28. Men's underwear. 

29. Men's swim suits. 

30. Men's sportswear. 

31. Men's toiletries 

32. Men's robes. 

33. Men's evening wear. 
4. Men's gloves. 
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There are no restrictions. 


CLASSIFICATIONS 


and Misses’ eve- 


The success of the 1952 contest is best indi- 
cated by the 3,104 entries which were re- 
ceived from all over the world. We are 
confident that the recognition of the world’s 
finest display skill afforded by this contest will 
have a definite influence in directing more 
attention to the importance of display in 
retail merchandising. This Fourth International 
Display Contest — with 306 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. 
this recognition of meritorious work will bene- 


It is our belief that 


fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 

















. Yard goods. 


. Liquor, 
. Refrigerators. 

. Ranges. 

. Laundry equipment. 

. Lamps. 

. Electric and gas appliances 
. Vacuum cleaners. 

. Kitchen equipment. 

. Garden tools and 


. Notions. 
. Linens, 
. Furniture. 

. House furnishings 
. Paints, 
. China, glassware 
. Silverware. 

. Toys. 

. Luggage. 

. Sporting Goods 
. Musical 
. Radios, 
. Gift novelties 
. Books 

. Stationery 


bedding 


Wallpaper 


instruments 
television sets 


Greeting cards 


. Drugs. 
. Tobacco, 


smoking 
equipment. 


. Groceries. 


Candy. 


equipment. 


. Hardware. 
66. 
67. 


Automobile showrooms. 
Automobile accessories 
and equipment. 


other bottied goods. 


. Florist display. 


69. 
70. 
71. 
72. 
73. 
74. 
75. 
76. 


Photographic equipment. 
Optical goods. 

Exhibit booth. 

Exhibit display. 
Institutional display. 


Civic display. 

Christmas interior. 
Christmas facade and 
marquee. 

. Christmas window display. 

. Floats. 

. Showcards, pen-lettered. 

. Showcards, machine-lettered. 
. Showcards, hand-lettered. 


. Banks and other service 


institution display. 


. Travel display. 

. Animated display, interior 
. Animated display, window 
. Anniversary display. 

. Valentine Day display. 

. Easter display. 

. Mother's Day display. 

. Cotton Week display. 

. Father's Day display. 

. Independence Day display. 
. Thanksgiving Day display 
. Style show setting. 

. Interior 


"shops", such as 
“Town & Country’, ‘Bud- 


get'’, etc. 


. National advertiser's display. 
. National advertiser's display 


98. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnat!, on10 


unit. 
Miscellaneous. 





NOW IN ITS FOURTH YEAR! 


We announce our ever-growing FOURTH ANNUAL 
DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 











Top awards will be beautiful gold, silver and 


bronze plaques, and there will be gold, silver 


and bronze medals presented in each of 98 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. 


There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today 


. and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


— 


N 


12. 


. Entries may be submitted at any time. 


. Any displayman in the world may enter this contest; 


it is mot necessary to be a subscriber to DISPLAY 
WORLD. 


. All entries must be of displays installed during the 


year 1953. 


. Entry is by means of one or more unmounted black 


and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 


- Each photograph must be clearly marked on the 


back with the name of the entrant, store, city, and 
contest classification. Example: ‘“‘John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74 


. All entries become the property of DISPLAY WORLD. 
. All entries must be sent to Contest Editor, 


DISPLAY 
WORLD, Cincinnati 1. 

All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month’. The contest ends December 1, 1953. 


. The entry judged best in its classification will re 


ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 


- Each photograph entered will be eligible for only 


one classification. 


. Judging for the annual awards will be done by an 


outstanding board of well-known display authori- 
ties. Their decisions will be final. 


. Judging for the monthly “Display of the Month” gold 


medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 
In case of a tie, duplicate awards will be made. 


DISPLAY WORLD 








Point-Of-Sale 
Developments 

Among recently produced port of-sale dis 
play pieces is a dynamic, three-dimensional 
unit im six colors which is being offered free 
to dealers by the Wyler Watch Agency, the 
firms latest dealer aid in a complete package 
designed to promote its new “World (aroup” of 
watches \ colorful view of the Kittel tower, 
with the inevitable pretty girl, is set into thie 
face of a giant gold watch, tving in with the 
“Win a free trip to 
unit measures 17 inches high, 17 inches wide. 
and 4 


A compact new 


slogan lkurope.” The 
inches deep. 

self-service merchandiset 
for stores displays five types of attractive and 
durable household brushes with fibres made of 
Bakelite styrene plastic monofilament. Sixty 


brushes made with these bristles in” var 


ious colors are pre-packed in the mer- 
chandising kit, ready for customer selection 
Designed to take a minimum of counter space, 
the self-contained brush department is litho 
graphed in three colors and 1s simple to set up 
kmpire Brushes, Inc., Port Chester, N. Y., 1s 
the source 

National Distillers Corporation, 
New York ¢ itv, is using moulded plastic store 
“Hill and Hill” and “Sunny 
Brook” whiskies Phe latter is 32 inches in 
40-watt back light that 
brings out colored lettering and art in arresting 
The “Hill and Hill” plastic display 
has a 3-inch self-frame and ts 35 inches wide 


Products 
displays for 
diameter, with a 
fashion 


by 28 inches high. Spiralling dises on its sur 


Both units have 


face are done in bright red. 











a hanging cord as well as easel support. They 
were created and produced by lunson-ree 
man, Long Island City, N. Y. 


> ! 
IS TOL 


Stanley Tools, New Britam, Conn., 
as much for its appreciation of dealer relatious 
as tor its fine tools this is demonstrated 
in a new lithographed motion window display 
that advertises Stanley's “Green kind Rule.” 
Primarily, the new display does a window 
sales promotion job for the product, but the 
life-size illustrations of various Stanley prod 
ucts also do a brand-name reminder for many 
other items in the firm’s line. The display 
shows a carpenter standing before an open 


chest laden with tools Motion consists of 
the carpenter's hand and pencil swinging back 
and forth; animation is supplied by one «ct 
economical 


the popular, battery-operated 


solenoid units. This display 1s also by kinson 
l'reeman 

A new spring and summer camera display 
adaptable to almost any size window, counter, 
or wall space 1s announced by Argus Cameras, 
Inc. The complete package contains a cen 
tral display piece, small counter cards, and 
window streamers. The parts can be used 
effectively as a group for large display areas, 
or singly im small spaces. A circus theme 1s 
followed, with elephants, clowns, and a fat lady 
being featured. The central piece is the 
“Argus Camera Carnival,” a colorful merry 
go-round with cleverly arranged spaces for 


the display of cameras. Holiday and gift 


buving are stressed in the window streamers, 
with special appeals for vacation, graduation, 


and Father's Day purchases. 


) 
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—''Young man, will you please wait on me?" — 














Handsome, Black — Modern 


SHELF DISPLAYERS 


Distinctively 
styled to show to 
best advantage 
your shoes, bags, 
gloves, accessor 
ies, jewelry, etc 


$D-20324 (left) 
—same as below, 
but with three 
shelves. 36°’ high 


each, $18.75 


$D0-20224 (below) 
—24'" high: two 
shelves, 0.x 24". 
space !2'' apart 


each, $13.75 





$D-20424 (not 
shown)—same as 
above, but with 
four shelves 48" 
high 


each, $23.50 


$D-20234—set of 
3-heights shelf 
displayers 


each, $54.50 

















See Your Jobber or Contact 


HARRY C. COHEN CO. 


Stylists in Wire’ 
£219 CENTER AVE. PITTSBURGH, PA. 














New Eye! 


GIMBALITE 
Display Spot 


NEVER TOO HOT TO HANDLE! 





COOLEST SPOT IN TOWN 
for WINDOW DISPLAY, 
EXHIBITS, CASES, etc. 


U. S. Pat D1234595 


See Distributor — Write Us 
Alexander-Tagg Industries 


INC 
DEPT. AB, HATBORO, PA. 












































ISPLAYS 
difficult 
Opimions 

‘The 


store preside if 


small budget is a 
of 

and heavenly 
be just 


(li a very 


subject and = one mixed 


hery arguments, 
might 


might 


platitudes term “small” 
that 
fortune 


In thre 


tw ot and he a 


to 
lirst place, display on a small budget 


another 


is your store on a small budget. To separate 
the two 1: 
You 


Wve 


completely CTTrOMCOUS 


wouldn't attempt to buy a home and 
without first converting a giant 
beautiful which 
reflected your personality and into which you 


Your store 


mito it 
into something 


sectional box 
were proud to invite your friends 
that 


Mmivitation : 


advertising places 
that trip 
ntown worth while through attract ve dis 
with of With the 
treatment the (your sales 
your to 


} just New Spaper 
thie 


cle »\\ 


display must make 


plays and CASE selling 


rivgiit from hostess 


people ) Vou can make guests SOTTy 


leave your store and anx ous to return 
merchandising, 
may, it is. still 
self-consumineg 
the 


Because of this in 


visual publicity, 
the most 
part of 


actual 


Display, 
call it 


exciting, 


what vou 
Witeresting, 
because it deals with 
handling of 


terest, 1t has developed the most sincere, hard 


retailing 


merchanad:se 


working group im the field of retailing 
la 


al le iit? 


a small budget successfully, 
to build up 
very 


Copel ile oti 


period of sensible buying 


| good miventory of bas C props is neces 


\che (ju ile 


and 


facilities 
© 
other 


storage Space with 
convert these 


different 


SaTy 


to repaint properties 


and for many 


something new 


lise is also a must 


ne with 


_ 


lhe great majyor.ty of us look at 


the attitud ‘Well, here's another salesman, 
what do | have to buy from him?” The sus 
prismge part is that nine times out of ten 

buy omething that does an excellent job 


ry ’ tae ft 


«et 


for our store. 





Small Budget Display 


Very few of us buy with two 


or three promotions in mind or with any 
feeling that the prop must be durable. 

When we purchase foliage we do so by 
requesting so many 18-, 24-, and 36-inch 


sprays. A tremend 


ous savings can be made 


by buying small sprays, ind.vidual leaves and 


Howers and wiring them on tree branches pur- 


chased locally for as little as $17 a truck 
load from local nurseries and florists. 
Display on a small budget demands that 
store maintenance share its part in the cost 
of maintaining windows Let's not be 
apologetic about letting your store president 


know that there is 
the rugs cleaned, tl 


some difficulty in getting 
i proper lights purchased 


for window spots, that the backgrounds need 


painting, 
Probably the 
faction 


control 1) 


most 


or that the glass 1s dirty. 


part is the 
operation. 


important 


your budget 


Without this function, you are on the defensive 


the 
list 


of 
miust 


4) per cent 


can and 


promot onal surprises 


dislikes expense su 
the 


the promot 


velop 

politely 
added to your expe 
you from staying 1 
establ sh 
help from your 


control o 
tre 
sensible for 
In 


what 


system 
let's 
wh 


closing. 


makes the 


(Nurs is the only f 


technique 


time. 


all 


With control, you 


unexpected events or 
Just as your president 
must de 


know 


rprises, so 
of letting 


ions and events that have 


you 
him 


ise problem and have kept 


n line. The best Way to 
f your budget 1s to get 
asurer. He can set up a 
you 

look at our jobs and sec 


‘round. 


eels Vi) 


orm of promotional selling 


that falls completely within the jurisdiction of 


the store owners 
We must know more of trends. colors, and 
media than any two buyers im actual mer- 


Pere, | 





—Display salesmanship combined with humor best describes this display by Wolter Hazeltine, 


McCreery's, New York City. 


“A man loves red 


. but not on him" 


the front, referring to the indelible qualities of the lipstick featured. 
left has lipstick on his cheek and handkerchief and holds a revolver in his right hand— 


92 


reads the streamer across 
The disgruntled man at the 






We must guess better and have 
more foresight than most buyers. 

Let’s get wise to the fact that the dollars 
we spend bring in more business, create more 
good will, can be reused more times than two 
dollars of any other promotional media. 


chandising. 


are a primary 
products of the 
Too many of our 
loves a 


let's not forget that we 
factor in distributing the 
greatest country on earth. 
small retailers forget that America 
good show, that America has a vivid imagina- 
tion and to build dream castles of a 
greater and more abundant future. Only with 
dreams 


loves 


display windows do_ these become 
reality. 

Our job is to keep buyers, assistant buyers, 
and most important sales people happy. 
It is an easy and delightful task; give them 
selling helps and display suggestions for their 
merchandise, show great respect for the mer- 
chandise. Develop a sense of humor and ex- 
tended patience for their problems, both per- 
sonal and business. 

Our directors 
pletely if you show them what you want the 
money for and then show them how you have 


used it to bring in more business or to beauti- 


store will cooperate com- 


fy the store. 


(For personal reasons, the author of the 
foregoing address delivered at a recent dis- 
play meeting wishes to remain anonymous 


Led. ) 





Two Display Companies 
Shown On Television 

As part of the National 
Manutacturers’ television 


Associ ition ot 


called 


pre TAM 


“Industry on Parade,” two St. Louis display 
firms operations have been filmed and are 
to be seen on various TV. stations Thos 
selected for the program were American 
Fixture & Mig. Company and Walter 
Zimitzsch Displays. 
Better Dealer Helps 
Asked By Abrahams 

Speaking before the New York Sales Ex 
ecutive Club on May 12, Howard P. Abra 
hams, manager of the Sales Promotion 
Division and the Visual Merchandising 
Group of the National Retail Dry (goods 
Association, told those present that retail 
stores want manutacturers’ assistance, but 
that these same manutacturers annually 
spend millions of dollars on wasteful, un 
usable “dealer helps.” The need to prepare 
display material, posters, and advertising 
so that they blend in with the character ot 


the retail store was stressed. 


Employees Tender Dinner 


To Marshak Principals 
employees of Walter Marshak, 
Roebling street, Brooklyn, held a testimonial 
dinner for Walter Marshak, 
Edouard Dechar, vice-president, at the Hotel 
Statler on April 26. 
of the company’s 25th anniversary. 


Inc.. 65-83 
resident, and 
| 


The event was 1n honor 


Ralph Adler Returns 
From Trip To Coast 
Ralph W. Adler, D. G. 
returned to New York City after an extended 
West and inter 


Williams, Inec., has 


bus.ness trip to the coast 


mediate points. 
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Thank you for your comments in the Feb 


ruaryvy issue concerning the display jobber 


In this article, as | remember it. vou men 
tioned that a established 
wherein the jobber was gaining in favor with 


trend has been 
the trade and the day of the suitcase sales 
man was fading 

As a. small 
agree. We 


playmen that have seen the need for pioneering 


- 


jobber in’ Kansas | wish = to 


are, 1m most cases, former dis 
an industry, and believe me the only 
that has 


of capital and 


thine 
was the lack 
that 


limited us until now 


making many mistakes 
are familiar to all who are in business 
We, too, have our problems We are set up 
lines and allotte 
let's 


allowed to driv 


as distributors of display 


territories as our own But analyze 


this lt means that we are 
hundreds of entertain all 


mules, displayme! 


managers, but limit our sales to 
firms that 
agreement, or 


tract 


and store 


those do not have 


a store buying 
are chain stores on direct con 


trom the 
represent We are 


same companies which we 


also on much = shorter 


credit terms because we have not been = ‘tn 


business long enough and in many cases have 


not even been called on by the very com 


panies with which we = spend thousands of 


dollars every year. In some instances, if we 
work a dealer up to a profitable level he is 
taken out of our hands and put on a direct 
basis 

In spite of the many headaches connected 
with this 


sells, collects, wraps, packages, 


business wherein the owner buys, 


and ships for 


a smaller mark-up than ts given to his favorite 


customer 1f he happens to take a name off the 


box and write direct, we love the business 
We are not disappointed or discouraged by 
the situation that | have commented on in the 
We feel that it points out to us 
kind of organization 


National 


Industries was founded We 


foregoing. 
the need for the 
that 


tion of Display 


same 
was created when the \ssocia 
minds 


realize that the great question im thei 
twice yvearly at the meetings 


Market Week 

is. “What to do about the yobber r: 
My own personal feelings are this: if a 
manufacturer wishes to sell on a direct basts, 
let him lf he 


him 


distributes through jobbers, 


acquaint with the risks of distributine 


through small business and that he will have 


to help his jobbers grow by honestly work 


ing with them, by consulting them on what 


they need to do a good business, and if they 


become slow in their hecause they 


do more business than they can finance on 


payinents 
al 
term basis Furnish them the direct 
leads that he 


to the limit; then he will mold a loyal group 


short 
receives by mail and back them 
of hard-working men that will never let him 
down 

hoth to 
with the 
direct dis 
Many robbers 


are doing business with this kind of tirm and 


lf the manufacturer wishes to sell 


distributors and direct, play honest 


jobber and let him know what 


counts he must compete with. 
because they buy m larger lots 
distribute the 


| 
are selling 


and = thus freight over many 


items 

lf we, the 
heve we could 
with the 
to be 


jobbers, could meet be 


work out our own problems 
manufacturer and we would cease 
opportuntsts and honor the distributor 
ships that are so loosely granted to us at 
this time and in turn tend to establish bust 
would be an asset to our commun 
ties and to the display field.—Paul \ 


president, Grove Displays, Inc., Wich ta 


ness that 


(orove.,. 





—This desert resort theme was used by Hal Warner, free-lance, for Betty Co-Ed, Hollywood, Calif. 
Natural Joshua trees and desert plants were finished in deep blue-green, accentuated by green 


fluorescent lights in a trough on the floor to flood the background. 


The entire floor was covered 


with desert sand— 


MAY,.1939 3 





UNBREAKABLE PLASTIC! 


FLAIR 


The Finest Plastic 


MANIKINS 


IN—LORD & TAYLOR 
B. ALTMAN 
J. WANAMAKER 
RUSSEKS — ETC. 


One of America’s Largest Manufacturers 
of Plastic Mannequins 


FLAIR 





15 WEST 18 ST 


NEW YORK CITY 











SUMMER DISPLAY 


means Seahorses. Starfish. Sea- 
shells and Fishnet. 


SAIL THE 
NATIONAL LINE! 


Qur hold is ladén 
with a complete se- 
lection of 





C 


summer 
display materials. 


{sk your jobber to show you our 
Spring-Summer catalogue. 


Write us for the name of your nearest 
jobber featuring the National Line. 


Display Division 


National Sawdust Co., Inc. 
65 No. 6th Street, Brooklyn, N. Y. 
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LETTERS 





Manbattn| 


woo letter co. 


‘'macornrpogoa aves 


2 
151 WEST 18th STREET, NEW YORK 11, N. Y. 
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“rr # ik OF Sani ) om™ ‘ 
om * ‘ee 2. ro .-x . 3 [ie 
he Wr Dre ant _ 


THIS IS No GAGS 


We'll send you FREE 
samples of famous 
KOLORCARDS... perfect 
for Direct Mail an- 
nouncements to cus- 
tomers, prospects and 
inactive accounts. 


WRITE TODAY! 


MARTIN and HOFFMAN CO. INC. 
Box 53, B. V. Station * Miami 37, Fla. 





- 
- 


‘oD eo ae A OS 





Pie tet Te 





“FAST SIGN” 
PLASTIC LETTERS 


The outstanding moulded plastic letter that 


STANDS OUT 
The widest range of color, the largest selec- 
tion of sizes in small plastic letters. 
ASK YOUR SUPPLY HOUSE OR 
WRITE DIRECT 
*Trademark Reg. U. S. Pat. Office. 
FAULKNER LABORATORIES 
BOX 1285 TAMPA |, FLA. 











Foil, Plain Papers, Base Metal, 
Puffing Foil, Duplex Foil Carton, 
and Refiex Borders 


R. A. OHLHORST 


278-292 JOHNSTON AVE., JERSEY CITY, N. J. 

















ATTENTION DISPLAYMEN: 
SPECIAL PRICES TO DEALERS AND JOBBERS: 
naterials to 
. Send 


We feature a new line of display 
Fall Latest colors—attractivelys 
Puftiing foils, rayon 
ribbons, chevron 


price a 


1 
samples novelty fab cs vel 


vet papers knit, tarletanes, 


tic tabrics 


MANKO FABRICS CO. 


114 East 27th Street, New York City 








New Display Set-Up 
Increases Gift Sales 
“When a 


cated ain the 


manufacturers showroom 1s lo 


same building as the show 


rooms of his principal competitors, he needs 


some distinctive method for sharply differ 


entiating his product displays trom theirs,” 


-_ i \ | 
‘ ’ 


dustries. Ine 


Winick, executive of Westwood In 
Paterson, N. J. In its 
room are displaved high-style crystal bowls, 


show 
metal planters, clectrified candelabra, lamps, 
ACCESSOTIES. 
individuality to thers 
Westwood 's 
York Cuts 

entirely 


candlesticks, clon ks. and other 


lo give vreatcl 
motive tor 


New 


modernization 


display was th 
remodeling ot its 


‘| hie 


transtormed thre 


dramaty 
showroom 
showrooms appearance, 
to the display 
added 


customers, 


distinction 
burlt 
with its 


mparted a new 


of amdividual items, prestige 
hor the 


| 


company and 


mas resulted in a substantial gain in sales 


improve the showroom ai 


company telt it 


In deciding to 
256M) Pkiith 
find 


its) displays 


avenuc, the miust 


some wav to give the showroom and 


yreater competitive = selling 


powell lraditionally, products such as 


Westwood's 


which are 


except tor the barometers and 


made to hang on the 


SCOTICCS 


94 


shelves, and 
Betore re- 


wall—have been displayed on 


next to each other. 
\\ estwood's 


plaved in this fashion 


nm rows 


modeling products were = dis- 


that what sells a 


crystal bowl, lamp, candelabra, metal plant- 


The company contends 
candlestick is the dis 
When such items 
are displayed close together in rows, 
designs tend to neutralize each other 


er, Or an unusual 
tinctiveness of its design 
their 
West 
to arrange 


woods problem, therefore, was 


the line so as to conserve space and yet 
individu 
decided 
merchandise in indi 
vidual cabinets which could be arranged in 


Wall 


would 


view each item 
distraction. It 


most otf the 


allow 
ally 


to show 


a buyer to 


without was 


trers both horizontally and vertically. 
and 


continue to be 


barometers sconces, however, 
against 


hardboard 


displayed plywood 
panels or pertorated 


\\ ( stwood 


merchandise a quality background. 


screens. 

vive all the 

To this 
which 


also wanted to 


end, management visualized cabinets 


both 


and 


and 
would 
framework or background for the various 


would be unusual pleasing in 


appearance which serve as a 


items, setting off the distinctive design of 
each. 

that the 
would he 
a special plastic-surtaced 
as “GGPX."” = This 
finished in a light tone, showing the natural 
grain of the with the 


It was decided new display 
constructed of 
plywood 


material 1s 


cases or cabinets 
known 
beautifully 
wood, compatible 
modern trend in decoration, 
Side-wall 
measuring 2 feet 7! high 
foot 10'2 inches wide on the inside. 
“GPX” plywood used is 34-inch thick. 
cabinet 1s a 


constructed. 
and | 
The 


Keach 


cabinets were 


inches 


Lnits can be 


desired, 


separate unit. 


arranged in any formation Keach 
display 
individual 


checkerhbs vard 


side-wall ot the showroom has a 


consisting of three tiers of cab- 


met units arranged tashion 


on top of each other without nailing. Other 


curved cabinets, constructed tor placement 


in a serpentine line in the torm of an “S” 


through the 
the showroom, are the same height as the 
wall made a little 
over 2 feet wide to accommodate the larger 


running lengthwise 


cabinets, but have been 
preces. 

N. L. Lamb, manager of this showroom, 
says that a this size—2Z0 by 43 
teet—would accommodate = not 
more than 150 pieces if they were displayed 
in the 


room of 
ordinarily 


usual 
using tiers ot 


manner on shelves. But by 
without 


items to advantage. 


cabinets, he 1s able, 
crowding, to show 225 

The plaster ceiling has been painted pale 
and carpet of a 


Arm 


for the convenience ot customers are 


wall-to-wall 
shgehtly lighter shade covers the floor 


che colate, 


chairs 
matching cabinets 


richly 


of natural finish wood. 


and walls, and are upholstered in 


brown and 


pletely 


Rear windows are 
with heavy, opaque 
draperies with an inconspicuous white fig 


ure, Several especially 


gold. com- 


covered green 
distinctive candel- 
abra are shown against this background. 

The total effect is distinctive, original and 
decorative, combined with strict functional- 
ism. 

Several specialty gitt shops selling clocks, 
lamps, metal bowls, etc., 
have adopted the methods dsecribed here ot 


planters, crystal 


displaying such items in plywood cabinets 
Westwood's key distributors in Chicago and 


center oft 


San Francisco will also adopt this method 
when they “there 
appears to be no doubt that displaying these 
pieces individually in them 
to better 


according to a company spokesman. 


remodel their showrooms: 
cabinets shows 


advantage and increases sales,’ 


Store Modernization Show 
To Be Largest Ever Held 


Newest equipment and methods tor mod 


ermizing and improving Americas. retail 


than 
Mod 


Show 


Mlore 
Store 


draw 


National 


stores are expected to 
1O.000 to the fourth 
ernization, Building and Maintenance 
to be held June 9-12 at Madison Square 
Gaarden, New York = City. \t first 
“Stores” show to be held in four vears there 

featured than 100 exhibits ot 
equipment, building 
merchandise-handlhing, 


this 
will be more 
materials. 

warehousing 


store SerTy- 


ICES, and 

maintenance equipment. 
ree to the 

Store 


55th 


invitations show may be ob- 
tained = by 
Institute, 20 
City 22. 

On the 
clinic session will hear talks by: 

Abe Feder, consultant who has handled 
lighting for many leading stores, hotels, and 
other public places, will talk on store light- 
ing. J. F. Knoff, 
Chrysler Airtemp Division, will 
“Let's Clear the Air— What Air Condition 
ing Can Do tor the Retailers: John Marsh, 
vice-president of Marsh Wall Products, 
Dover, Ohio, speak on “Layout tor 
Self-Service.” 

On June 10 the 
talks by: 


John 


Modernization 


New York 


writing: 
last street, 


opening day of the show the 


vice- president of the 
discuss 


will 


clinie’s schedule calls for 
Schurko, 
Store 


editor of 


Pittsburgh architect, on 
“Department Modernization.” 
Burrell, Department Store 
omist, will consider fixturing problems tor 
department Howard 
Ik. Lovett, president of Feature Items, Ine 
of New York City, will take on materials 
handling and warehousing tor department 
stores. Harvey A. Wolff, sales manager ot 
Kelly-Read 


in emplovee 


| Joris 
kcon 


self-service in Stores: 


specialist 
will 


(Company, Rochester, 
and supervisor 
“Modern Kemplovee Relations.” 
Neumaier, Philadelphia 
analyst, will show that “Modern Stores also 
Need Modern Offices.” 

following are the their 
talks for the third day's clinic: 
Meyer New York City architect 
for Fedway Stores, will speak on designing 


training, 
discuss 


Richard systems 


speakers and 
scheduled 


Katzman. 


retail stores for high-speed, mass merchan 
dising operations; Harry Yedor, sales man 
ager of the chain store division of American 
Fixture & Mfg. Company, St. Louis, “Put- 
Selt Service ‘ (seorge 
warehouse 


ting the Brakes on 


Ramlose, Boston engineer, 
“Warehouse Operations for Chain Stores :" 
(;. A. Schwartz, director of construction and 
maintenance for the H. L. Green 
“Maintenance.” 

clinic will) include 
New York City consultant, 
“Shopping Center Promotion and Develop 
ment; Funaro, New York = City 


architect, “Neglected Planning Opportuns- 


Company, 
Iriday's talks bv: 
krnest Ramon, 
Bruno 


ties for Developers of Shopping Centers: 
S. ©. Kavylin, editor of the administration 
Store Age, “The 


Centers. 


edition, Chain hain 


Stores Role im Shopping 


DISPLAY WORLD 

















WANTED 
Jobber 


manutacturer ot 


wishes to have 
P| istic 


knowing 


Manne quinn 

offer trom 

Mannequins, Ot person 
to produce 


Address Box 5HI 


Care of DISPLAY WORLD 








SALESMAN 


Southeast and South Central 
States open tor exclusive rep- 
resentation in protected terrt- 
tories of one of the finest lines 
of fast selling unusual display 
items on the market today. 
No objection to non-conflict- 
ing lines carried. 


Address Box 5DE 


SEVERAL GOOD TERRITORIES NOW OPEN 


for Hulsizer’s, a leading producer of outstanding floral 


displays lor over SO VeCal&rs. lj vou have a good sale ~ record 


and are now selling successtully to retail stores, vou can 
quality as our representative in one ot several good terri 
tories. We are particularly interested in securing repre 


sentation on the Atlantic seaboard. Our percentages are 


+] 


thie best. ihe finest 


Write for 


our selline aids available anvwhere 


miterview to 


LLOYD DALBEY 


HULSIZER’S 


SALESMAN 


( hicago 


WANTED 


to represent displ 


material manutacturer in t 
New York ATCA We AT¢ ( 
clusive manutacturers ot 


Company 
8201 S. Wallace 


aA\ 


complete line ol pertorated 
prefinished panels and = addi 
tional display items \ppli 
cants should be thoroughly 
familiar with display market 
(sive age, desired compensa 
tion and experience 


MIRATILE Manufacturing 


Chicago 21, Il. 
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POSITION WANTED 
Displayman 7 years experten 
with large department store wish 
immediate placement. Age 28. Cre 


tive and ambitious 











ad 


_, 







































Will go any 
| ; | rae 422 EAST GRAND DES MOINES 9, IOWA wher 
Care of DISPLAY WORLD Address Box 5CD 
Care DISPLAY WORLD 
F O R S A L E. Display Manager Desires Change 
SALESMAN Preters Midwest location. Excel 
lent background, 20 years plus ex 
UNUSUAL BUSINESS OPPORTUNITY perience Family, reliable, very 
kK xclusive West Coast terri- ; ae ; hest reterences, all around display 
‘ — Well established retail Artificial lower and decorative acces ibility, sho-cards, silk screening 
tory open tor one ol the out- , . cutaw! work ete 
pe | : : Sories shop. Located on a Stop and go cormer ol ». hwys \ddre Box 5BC 
standing lines in the display 60-65-66-166 with private parking area. This is ideal tor a Care of DISPLAY WORLD 
held. Really different display capable party with display experience as this area is wide open | >™" 
items. Please give full de tor both supplies and service. Owners wish to devote their tull 
tatle time to flower manutacturing and will cooperate with a buvet M . | 
in the future. Priced at $6,000 to sell quick \ mild climate, annequin Salesmen 
growing community with future 
Address Box 5EF ip 2a WANTED 
(‘are ot DISPLAY WORLD By manufacturer of a medium 
200 N. GLENSTONE Phone 6-0506 SPRINGFIELD, MO. . ) | 
priced mannequin line UN 
USUALLY HIGH COMMIS 
POSITION WANTED 2 ‘ SION !! Give experrence and 
Bisplay | Manager desires change |! FOR SALE—Mechanical Christmas Toy Window | | territory wanted 
vears background in high’ grade “Santa in Eskimo Land’—a most colorful toy attraction with great attention 
window and interior displays. Want value Plenty of clever animations. 2 to animated fhiwures, including Address Box 51J 
permanent position with growing large seated jolly Santa. Can be used as large display or units in several 
concern. test r reterences. Salary windows In good condition Priced low for quick sale (are ol DISPLAY WORLD 
Oe ee eee eee CHRISTMAS INTERIOR OR WINDOW UNITS. GROUP No. 1—Beautiful 
ire of ad th hand painted Christmas Design pictorial units with excellent covering of 
poinsetta foliage Ringing bell units animated, all indirectly lighted, creat 
Ing an outstanding Christmas effect GROUP Ni Revolving v¢reen 
Christmas Trees in an arch of green and white mica foliage with red bow 
SALESMAN These turning tree units make a most pleasing Christmas decor All above USE THE 
units in fine condition, being used only last season Priced to save yout 
budget doliars 7. b 
With department store tollow Write tor Photos and Details, W. G. MUDGE, Dosplay Dire Opportunity xcha g 
ng. Jump your tall commis ARMSTRONG’S, Cedar Rapids. lowa 
: _— For any WANT AD 
sion with phenomenal = new 


development. State experience 


territory covered 


Address Box 5FG 


and 



















































































































































(are of DISPLAY WORLD 
POSITION WANTED 
Qualifed displayman. Outstanding 

l] retail display, 


operator all phases 
specialty « department 
experience 

K. LUEBCHOW 
1530 Homewood Avenue 
Springfield, Ill. 


store kx 
ecutive 








DISPLAY SALESMEN WANTED 


One ot America’s largest and most successiul manutacturers of 


artificial flower pieces and display units 1s seeking resident and 


traveling representation throughout all territories No obsection 


to non-conflieting lines. Write fully stating territory you cover, 
type of accounts you sell and any other pertinent information 
Territic Christmas lines coming up—reply at ones 


Address Box 5AB 


DISPLAY WORLD 


(‘are of 





purpose: 
e POSITION WANTED 
e POSITION VACANT 


e USED DISPLAY 
EQUIPMENT 
FOR SALE 


e REPRESENTATIVES 
WANTED 


$4.00 Per Column Inch 
CASH WITH ORDER 
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election followed 
Den 





sawed-off hotguns, attracted crowds to a (Ohio, to direct 


dinner at The Apache’ 


Twenty-five displaymen of Boston met in 
order to form a local display club. 


MAY, 1943 
J. Perry Smith, formerly in charge of the 
MAY, 1928 window and interior display departments 1m 
Jove hundred thousand dollars Wi ¢ ish, piled the home ofhce of Montgomery Ward « Lo., 
moa window under guard of policemen with Chicago, joined Old King Cole, Inc., Canton, 


the research and planning 


display by Harry Hoile, Pizitz, Birmingham, necessary for post-war resumption of display 
which focused attention on the store’s “S109. production 
O00 Day.” Due to decreased display personnel, Boggs 
M. Shrider, A. KE. Starr Company, & Buhl, Pittsburgh, down the size of 
Janesville. (Ohio. and Ik \ Minear. Butcher Hie side street windows by painting oOvVve»r the 
kobert: Company, Battle Creek, Mich... were glass so that each window took the form 
top winners m a display contest sponsored of a shadow-box feet square 
by the Associated Men's Neckwear’ Indus \ prediction of television im = store display 
tries windows was made in an article in Life maga 
lop awards in a national glove display zine The article said, “A fashion show in 
contest went to Harold L. Braudis, Roth the eighth floor salon and im four. street 
child's I & M Store, Oklahoma ¢ ity ; li. —D windows at the same time! This 1s not a 
lollar, Caddel’s, Paris, Texas, and G. 4 store managers dream but one that television 
(row. Grlove (rip Shoe Store, Portland. Ore will serve, once the war 1s won It is not at 
lk. Kevesz Fkerryman became display di all impossible that television equipment of 
rector of Wise Shoes, Inc.; he had operated niany kinds wall be developed for special and 
kerryman Art Studios, New York City Wmportant uses stores, factories, trains, 
lames |: Brischo. formerly (ol) the display schools as well as homes 7 
staff of The Umon Company, Columbus, Wilham J. Cassidy, formerly display man 
Ohio, became display manager for Robert’: ager for The Blum Store, Philadelphia, re 
(loak House, of the same city ceived his honorable discharge from military 
Othcers elected by the San Francisco Asso service 
qiation of Display Men were as_ follows formerly im charge of dispiay for Ivey's, 
president, H. ID. Nickel, The White House: \sheville, N. C., Ray Putnam joined the Glenn 
vice-president, S. I. Olson, Goldberg, Bowen Martin Company, Baltimore 
& Co.; secretary, Ernest F. Green, M. Fried |, A. Hybarger, Leonard's, Fort Worth, 
man burniture Company; treasurer, ( won first prize the annual Baseball Week 
Willams, The Owl Drug Company Phe display contest 


Display Firm Produces 
‘Motorized Smorgasbord’’ 


A smorgasbord table is usually a pretty 
good display all by itself, but at the Hotel 
Dyckman, Minneapolis, there is such a table 
which combines motion and special lighting 
effects to even better effect as an attraction. 

The idea for the table, which is circular 
and tiered much like a “Lazy Susan,” was 
developed by Harrison Levy, catering 
manager of the hotel, who took the sug- 
gestion up with Displaymasters, Ine., of 
the same. City. Technical details were 
worked out under the supervision of Dick 
MeCarthy, of the display firm. 

The center section 1s 84% feet in diameter 
and rotates at a rate of one turn every 
three minutes. The outer section remains 
stationary, with a counter” ledge wide 
enough to accommodate the customers 
plates. Foods are kept cold by inmeans of 
lOO) =feet of refrigerating coils operating 
from a self-contained unit. Two sections 
on either side of the rotating table are tor 
hot foods, which are kept hot by means ot 
electric heat lamps 

All the smorgasbord items are well illu- 
minated by lights on the under side of each 
shelf. Slanting plastic shields extend out- 
ward trom each shelf to protect the tood 
below. The entire table is mounted on 
casters for easy movement within the res- 
taurant, and can be dismantled quickly tor 
transter to another part of the hotel when 
the need arises. 

Levys declares that the smorgasbord table 
is becoming an attraction in its own right 
and is boosting attendance considerably. 
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K orrect-W ay Parallel Mfg. Corp . 
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Red Wing Products | 
Maditsonia Manikins, Ime dd Reinermann Fixture Co 7% 
Malros Co ‘9 Revburn Mtg. Co., The 74 
Manhattan Wood Letter Co Ys Revnolds Electric Co 74 
Manko Fabrics Co., Ine o4 Rubner Ine., Gustave 
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Masonite Corp 4 Rustic Furniture Co., In &5 
Mechanical Man, Ine 69 
Memorial Grass Co . 
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Mhthorst, R. A G4 Wiener, Albert A R2 
Opportunity Exchange 95 Willhams, Inc... D. G : 












DISPLAY WORLD 




















X, » m2 ae a 


nea 






































ee eseseeeette ee ; . 4. eis 7% - ' = . 
tes Shy ie tS a a SNS a oot oe i —- + i ahs 
. ¥ te Se 
” e 
* 
. 
ite eeee : - 
* 7 7 Ore . . . . . Pee QO } © 
. ra < 2s 0 
7, — Onsen 
= 29s 
atoll heed - o° aq 3 
me | es 
ee ° we. § 
0 = wae Fe 
eeeeeeeee ® . ae A e - . > os . 
ww“ ° 
eeee*e#et8 et ®@ e a. sh £ eo & Ew > Y 
{ 5 = = ve) So 4 z 
eecevcseees? ® * Ss & ax © . 
> — ox 5 => =. ~ ea 
ees 8® @ * re = = E re) >< © 5 - © 
ee _) an 266264 >> - Oo 
seve as oe; 
eeeee * o. i j Eons O ~ © a 
ee re) c+ Z % © Vi 
eeeees * c U's = ©eE mw . 
eke : ae = 
| Lata fez zO 3§ . a 
eee . © | = 9 : = Z ° © eu) . 
ee @ = Se = - < o.2 » ° e 
= , be Pesce 6UTSlCSS 
~ —_ ~ . 
; — co 9 2 9 5 - 
ees > re} oat aw v6 «x vA ‘ 
cad . > s “8 
° _ 
es 8 © » = ” , = ©] 
eee * W Oo S £2 0 
: - < -@ Z 
ee ° co 2:o.¢s < 
oo ~ ax 
. , a wes tw 
- —v2 2° ° 
ba * |. an 3 w 
4 <= ue a ° ee 
+ Sos §Q~- 
. s 
. 
* 
* <7 
« 2 
ees es @ ee @ e ¢« sees @ ee e s ee e 6 
@eeee eee . Ss 62 83 6 . 
* *s 
°* *s 
ee 
ee ° 
o 
ee0e5V2nueoe8e#et8ke##e# @ ee @eee ee eeeee 7 e® «ee 
_ ». ™ ———— s Ap eats TE RLS ee oa 
* @ a fa o-oo ae Se. Ce Se 8 & FS e¢ ~, *®*eeees°® * «ae 
@©*eeee#eee#eee#e##tkse##s#e#s#s#eee###s* ® *eeeee®# ee ® eeeen#+re@*eeeet#es @ 
ee @« s a os * * 7 7 ee*ee#e8eee#e#e?8 8 es 
































—~@ @e@ 6 © @ €¢€ @ 


eee oefs @ 








Oo. i>, . 


° 











SOFT LINES 


Show and Sell More Merchandise in 


Less Space with this Versatile, New 


SELF SELECTION MERCHANDISER 


This functional 4-shelf island unit makes a perfect visual 


merchandiser for all types of merchandise. Taking up no 
more room than a conventional 30” x 60” counter, it 
ofters a terrific advantage in selling space (41 sq. ft.). HARD LINES 
Note these big advantages... 


¢ Designed to allow full view of merchandise—no distracting end structures * Quick and easy 
: ih ” ° P 

to assemble ¢ 2 middle shelves can be raised or lowered ¢ Pop 3 shelves have 4" rim for easier 

binning and 7%” wooden ticket Strip all around ¢ Bottom shelf has no rim (edges faced with 

hard wood)—can be used for selling or replenishment stock ¢ Shelves are of %" natural 


finish plywood ¢ Priced below competitive units. 


VFU-1 Complete » $99.99 ea. 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


, é L.A. DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adums St. 511 W. Olympic Bivd. 





